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Strategic Message Planner: Racer Performance Boost 

1. Ad Goal: To convince athletes and young, athletic adults to drink Racer Performance 

Boost before their workouts for that boost needed to push through their strenuous 

workout.  

2. Client Key Facts:  

 Slim Drink Inc. of Tulsa, Okla., makes Racer Performance Boost. 

 Slim Drink Inc. is a Fortune 500 company and in 2011 was named one of the 

“Top 10 Best-Rated Companies to Work for in the United States” by TIME 

magazine.  

 They received the General Mills Award for Consumer Understanding in 2011. 

 Karen Thompson created this product in 2008. Thompson is a 29-year-old athlete 

who has competed in the Olympics while drinking Racer Performance Boost.  

 The company produces athletic performance enhancement drinks.  

 Slim Drink Inc. mainly sells its products to grocery stores and convenience stores 

in the United States.  

 Total revenue in 2011 was $12 million.  

3. Product Key Features:  

What is the Product? 

 Racer Performance Boost is a power drink that provides people with enough energy to 

get through a tough workout. 

 Racer Performance Boost replenishes nutrients that may be lost during their workout. 
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 Racer Performance Boost contains 30 calories per serving. 

 Racer Performance Boost comes in six different flavors: grape, fruit punch, blue ice, 

raspberry splash, strawberry and cherry limeade. 

  Racer Performance Boost sells for $3 apiece.  

What is the Purpose of the Product? 

 The purpose of Racer Performance Boost is to provide a healthy alternative to drink to 

gain energy during a workout without adding extra calories.  

 “We know you want to look good without adding on the calories, which is why we 

created Racer Performance Boost to have only 30 calories per serving,” said Karen 

Thompson.  

 Product testing has shown improved energy levels during workouts within three weekly 

workouts drinking Racer Performance Boost. 

What is the Product Made of? 

 It contains:  

a. Taurine, which is an amino acid and helps regulate your heartbeat, muscle 

contractions and energy levels. 

b. Caffeine, which gives people an energy boost and elevates their mood. 

c. Vitamin B-6, which help people convert food to energy. 

Who and What Made the Product? 

 Slim Drink Inc. is the company that makes Racer Performance Boost. 

 Karen Thompson created the Racer Performance Boost drinks. She uses them 

herself during workouts.  
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4. Target Audience: Young, athletic adults and athletes are our target audience. They are 

young adults who have busy lives that still like to be active and fit. They want to achieve 

the best workout possible even after a long day of constantly doing things.  

The average age of the target audience is 19. Its members are college students 

attending a four-year university. 50 percent of the target audience is college athletes.  

The target audience plans to use the drink during every workout and expects 

results over time. 

5. Product Benefits:  

 Racer Performance Boost provides people with an ample amount of energy to get 

through their workouts without pumping their bodies full of sugars and other 

ingredients that are unhealthy to your body.  

 Racer Performance Boost replenishes the body with nutrients and vitamins that 

have been lost; you will remain healthy.  

 Racer Performance Boost’s a healthy option while still providing immediate 

energy; you are able to get through your entire workout.  

 Racer Performance Boost comes in three different flavors: provides you with 

options and variety in choice. 

 Racer Performance Boost is proven to be effective: You will finish your workout.  

6. Direct Competitors and Brands:  

 Direct competitors are other athletic energy supplements. 

 Gatorade: The target audience believes that this energy supplement works, but is 

full of sugars and additives leading to extra calories. 
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  Powerade: The target audience found this drink unhelpful and tasteless. It sells 

for up to $10 a case. 

  Water: The target audience finds this tasteless and boring. They want more 

nutrients and power during their workouts.  

7. Indirect Competitors and Brands:  

 Energy drinks (Monster, Red Bull, Amp): The target audience finds this unhelpful 

when it comes to workouts and prefers to have these while up late studying. They 

are pricey for college students as well. 

 Flavored water (Vitamin Water); The target audience views this as a drink to have 

with a meal versus a drink to have while working out and sweating. 

8. Product Brand Image:  

 Current Brand Image: The target audience believes that Racer Performance Boost 

may be effective but needs more taste and more drink varieties.  

 Desired Brand Image: Racer Performance Booster is an energy supplement that 

tastes good and actually gives you energy without harming your body. 

 Brand Image Challenge: The target audience isn’t aware of the new Racer 

Performance Boost flavors, released in February 2012, that include raspberry 

splash, strawberry and cherry limeade.  

9. Strategic Message: Racer Performance Boost is a tasty and healthy performance booster 

used to enhance one’s workout performance and provide energy.   

10. Support:  

 Karen Thompson has created three new flavors to add variety to the product line. 

 Racer Performance Boost includes taurine, caffeine and vitamin B-6. 
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 Racer Performance Boost contains 30 calories per serving. 

 Racer Performance Boost sells for $3 apiece.  
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Radio Spot 

Title: Racer Performance Boost 

Client/Sponsor: Slim Drink Inc.  

Length: 2 minutes 

Air Date: April 1-July 3, 2012 

 

SFX: Background gym noises 

ANNOUNCER: 

 

SFX: High Energy Song 

 

 

 

ANNOUNCER: 

 

 

 

 

 

ANNOUNCER: 

 

 

 

 

Have you ever had a hectic day and find 

yourself too tired for that evening workout? 

Do you ever wish you just had that extra 

oomph?  Racer Performance Boost is just 

what you’ve been looking for! 

 

Racer Performance Boost is a no-sugar 

additive drink that provides you with that 

extra boost of energy needed to get through 

any workout. We have created a healthy 

option that provides immediate energy. 

 

Packed with B-vitamins, Racer Performance 

Boost provides the ingredients necessary to 

help your body convert food into energy.  
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ANNOUNCER: 

 

 

 

 

 

 

Karen (Creator of Product): 

 

 

SFX: Tropical Splash Sound 

 

 

SFX: Upbeat concluding song 

 

ANNOUNCER: 

 

 

 

Caffeine is added to fuel the body and 

elevate your mood. 

 

Racer Performance Boost contains taurine to 

help regulate your heartbeat, muscle 

contractions and energy levels. It is a 

healthy way to provide your body with 

energy without adding sugars and extra 

calories.  

 

“We know you want to look good without 

adding on the calories, which is why we 

created Racer Performance Boost to have 

only 30 calories per serving. We’ve just 

released our product in three new flavors: 

raspberry splash, strawberry and cherry 

limeade.” 

 

To learn more Racer Performance Booster 

visit W-W-W-D-O-T-RACERBOOST-DO-

T-C-O-M or check it out at any local 

grocery store. 

### 



8 
 

TV Spot 

Title: Racer Performance Boost 

Client/Sponsor: Slim Drink Inc.  

Length: 60 seconds 

Air Date: April 1-July 3, 2012 

  

MUSIC: 

Bubbly introduction song fades when announcer begins talking 

ANNOUNCER: 

Racer Performance Booster is bursting through boundaries 

Providing energy to even the strongest athletes 

Giving workouts a new reputation… 

With only 30 calories per serving 

Providing the body with tuarine, caffeine and vitamin B-6 

Replacing nutrients lost while you sweat… 

Racer Performance Booster is really taking the lead 

Check out our three new flavors bursting with zest in a grocery store near you 

MUSIC: 

Bubbly song increases and fades out at: 59 

 

 

 

### 
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