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[This report assumes the insertion of somewhat generic intro text here: why search engine 
optimization matters, its impact on ROI and effective marketing…] 
 

Positive features of the site: 
 

 Provides “header” tags that help automated scripts (called “spiders” or “web crawlers” or 
“robots”) easily understand how the site is organized and the relevance and importance 
of the “chunks” of content it contains (i.e., ”Fast Homework Help”, “Math Made Easy”).  

 Includes a customized error message that keeps the Cosmeo brand on the page and 
helps both spiders and subscribers know that they have not left the site, pointing them to 
additional pages.  

 Some of the pages offer “Alt” tags that robots may use to index the content of the site. 
Unfortunately, the graphics-heavy home page does not include these useful snippets of 
text. 

 
 
 
 

 
 
 

Issues that may be lowering search engine rankings: 
 

 Lack of keyword-rich text on the home page—the dynamic slide show on the home page 
is very eye-catching and engaging. However, it provides no textual content or information 
about the depth and breadth of the site. Adding a sentence or two in the body of the page 
that includes Discovery Channel’s affiliation with the site (and the enormous number of 
available resources) would go far to communicate the value and validity of the content for 
both spiders and parents of school-age children.  

 The site uses both JavaScript and Flash without incorporating features that would make 
pages available to robots. Instead of serving static and unchanging page URLs, the code 
assigns session IDs and request IDs. This may cause automated search engine scripts to 
leave the site prematurely, as their creators are wary of the robots falling into never-
ending black holes as they attempt to find every version of every page. 

 JavaScript may create content pages with long dynamic links unavailable to spiders and 
search crawlers. Providing alternate, static links to each content module means that there 
are hundreds more videos and lessons available for the spider to index and add to the 
search engine. When a potential subscriber searches for an educational topic they will 
find a link to a precise Cosmeo.com. This means less frustration for the student and 
continued revenues from renewal fees. 

 No META tags for the home page except for the title. However, page titles neglect to 
leverage the enormous brand recognition and value of Discovery Channel.  

 There are dramatic differences between what potential subscribers see versus the 
content that is “visible” to a web crawler: 

 

This is a good example of the value of providing both 
“Alt” text and a text-only version of a graphical element. 
This technique is not present on the home page, though.  
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Figure 1: Cosmeo.com home page as it appears to a potential subscriber 

 
 
 
 
 
 

 
 
Figure 2: Cosmeo.com as it appears to an automated web crawler looking for sites to add to its search engine 

Unfortunately, there 
are a few links but no 
text-based content on 
the home page.  
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Additional methods to improve search engine rankings:  
 
Performing monthly or semi-monthly assessments of: 

 Keyword density and inclusion of fresh, descriptive text in the content area of pages. 

 Ensuring that keywords are used as links throughout the site; making sure there are links 
to popular pages from the home page. Updating the navigational structure so that is easy 
for a robot to follow and takes it deep into the site. 

 The relevance and quality of page titles. 

 Click-path analysis to discover how and where customers are navigating through the site; 
where they are entering and leaving the site. 

 Analysis of search logs to determine what keywords or phrases students are using to find 
the site and particular videos on it. 

 Competitor analysis—knowing what keywords and phrases competitors use and 
incorporating relevant ones into the site is a valuable tool in maintaining the site’s 
freshness. 

 Traffic building—getting more people to visit the site improves a site’s “popularity” which 
is an indicator that some search engines use to rank sites. 

 Link building—increasing the number of quality inbound links to the site goes a long way 
toward ensuring favorable search engine rankings. 

 Blogs and discussion forums—provide a place where students and parents can get 
involved, give their opinions, offer suggestions and tell stories about how the videos and 
tutorials have improved their grades. This gives search engines even more places to link 
and continually generates new content—encouraging spiders to return frequently as the 
pages are updated. 

 Content administrators’ participation in related communities and blogs as an effective 
way to initiate viral link building. 

 Looking for links that are broken and repairing them. 

 Adding links to pages that are dead-ends. 

 Removing outdated or irrelevant pages. 

 Social linking and tagging—ways to leverage the impact of existing subscribers and site 
visitors to increase the site’s visibility. 

 
 
Note: In the interest of expediency I used both Firefox and IE for screen captures. When this information is 
presented to a client it would be important to use the same browser for all of the screen captures. This would 
help the client focus on the dramatic differences between the screens from the web crawler’s perspective 
and prevent the client from paying undue attention to the slight differences in broken image icons and other 
non-relevant browser discrepancies.  


