
Name brands and store brands fight for the mighty dollar
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BATTLE
of the 

 BRANDS

Keep the change: take time to read labels
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What’s the diff.?

Standing close to the shelf in the grocery store isle, 
he holds two items while trying to keep out of the way 
of shoppers whizzing by. They grab items from shelves 
without missing a beat, walking, grabbing and placing in 
one fluid motion. 

Wishing he could be as carefree as his fellow shoppers, 
Noah Hernandez-Gain stands still, squinting to read the 
fine print of each product’s label. The ingredients are very 
similar but the price difference is fairly substantial.

You may have been there before: two items. The first, 
a name brand product priced at $4.25. The second is the 
same product priced two dollars cheaper with a store 
brand name. Which do you buy?

 When it comes to food, it’s hard 
to put a price on quality. Many 
people associate expensive items 
as being better than similar items 
found at lower prices.

In some instances, this can be 
true but the majority of the time 
consumers are paying more for products that aren’t as 
superior as they think.

 Consumers who read and compare labels of their 
favorite brands with store brands are often surprised to 

find that they are extremely similar. But is that enough?
 “People sometimes feel short changed when they buy 

store brands,” said Samantha 
Spikula, guest service manager 
at a Target in San Diego. 

Taking time to compare the 
labels of a store brand product 
and a name brand product is 
all it takes to see the             sim-
ilarities between the two.

“It can literally be the same 
product with a difference of 
two ingredients,” she said. 

College students in          par-
ticular might spend more time 
searching for the best deals 
possible on grocery items and 

sometimes 
buying store 
brand products can seem like the only 
option.

I just grab whichever product is 
cheaper,” Hernandez-Gain, said. 

Living on a budget maily support-
ed by his parents forces Hernandez-

Gain to be a price conscious shopper.
He has learned which products to spend more on and 

which items to bargain buy.
“If it’s food, I don’t really care about the quality, but 

“It can literally be the same 
product with a difference of 

two ingredients.”

if it’s something like laundry detergent I might be a little 
more skeptical.”

 Some stores see this trend and have made efforts to 
ease customers into purchasing 
their brand products. 

Target, for example, carries a 
variety of store brands that some 
customers aren’t even aware of.

“It helps when a customer is 
able to see two brand names that 
are priced similarly,” Spikula said.  
“They see a Target brand and a 
Target ‘exclusive’ brand and make 
their decision from there.” 

As customers, it is important to 
note that grocery stores are com-

peting with name brand products 
and are therefore doing their 
best to make quality products.

We wouldn’t put anything on the shelf that would make 
someone sick, Spikula said. 

Standing in an isle of the grocery store and compar-
ing items might be the last thing you want to do with your 
time, especially if you are shopping on an empty stom-
ach. Taking the time to compare prices between items 
might save you more money than you think over a short              
period of time. 

The next time you are caught trying to decide between a 
store brand and name brand item, remember to check the 
label before you checkout. 
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There’s an App for that!
5 ways your smart phone can help 

you save:
1. Grocery price calculator iPhone
2. My shopping lists lite iPhone
3. Grocery list   Android
4. Shopping list  Android
5. Lister              Blackberry
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http://www.delish.com/recipes/cooking-recipes/budget-grocery
http://www.apple.com/webapps/calculate/grocerypricecalculator.html

