
During the Summer of 2014 I had the privilege of working at Urban Decay Cosmetics through the Vance and 
Betty Lee Stickell Internship Program. I was nominated by Drury University’s Communication Department Chair 
Dr. Waters and was lucky enough to be selected as one of 16 students out of 48 that applied for the program. 
When I found out I was selected as a Stickell Scholar, I was told I would be going to Urban Decay Cosmetics in 
Newport Beach, California. 



The Urban Decay Home Office is unlike any business I have stepped foot in. The atmosphere is very cre-
ative, with UD products everywhere. The employees are even able to bring their dogs to work! 
All summer I was working in the social media department, under the Social Media Director and Coordinator. 
Both of these women were very helpful and allowed me to do a lot of work for them and various depart-
ments in the company.
Every week I was responsible for:
 Facebook Analytic Update
 Social Media Competitor Analysis

My first big project was helping with the National Sales Meeting. There were employees from all over the 
country who came together to collaborate ideas and learn about new and upcoming product launches. 
In June I helped prepare for the launch of a new mascara: Perversion. This mascara gives #biggerblack-
erbadder lashes. The social media department played a major role in this product launch, and I got to help 
with a lot of the behind the scenes action. 



Every day I would moderate content on our Perversion microsite, as 
well as Instagram photos from our contest. This contest got people 
trying the mascara, and possibly winning a trip to Hollywood for the 
Perversion Mascara Launch Party. Once these winners were chosen, 
I booked their airfare and hotel as well as contacted them through-
out their trip. As the launch party approached, I helped with much of 
the details leading up to the launch. 

At the end of my internship I presented the projects I had been working on throughout the summer. I re-
searched a new platform called Sephora Beauty Blog, that Urban Decay will become a part of. I also learned 
about Piquora, an analytics website used for Pinterest and Instagram, and the new techniques that were 
introduced. 

Urban Decay taught me a lot about how to work with a larger company, and to always ask if there is work 
to be done. I think most of my learning came from living thousands of miles away from home. I was pushed 
outside of my comfort zone, and that is the greatest learning opportunity anyone can ask for.


