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My report includes observations made at Panera Bread during lunch hour. I will be 

making insights into the family dining experience. In this period, there tends to be not as many 

families as one would think. This could be an issue that Panera could work on in order to bring 

families into the restaurant. The families I have noticed tend to be just mothers with one or two 

kids. They seem to be meeting other mothers to just chat or talk about official business. They 

seem to be relatively happy and just want a smooth dining experience. Panera is now bringing 

the food directly to the table so now all you have to do is order, sit down, and wait; mothers 

seem to like this.  

Some things that could be portrayed in the TV ad would be a smooth ordering 

experience and promote that they are now bringing the food to you. Every mother when with 

her kids needs a smooth experience when going out to eat. I think something else they could 

offer is instant feedback from people. I noticed many people on their phones while eating lunch 

and there could be a feature within their app that offers customers to give reviews and 

feedback of their experience as they are in the restaurant.  

In the TV ad they can have a mother come in with her kids and have the kids find their 

seat while the mother places the order, then sits with the kids, and then a server brings the 

food to them, this can portray a smoother dine in experience. They can have the mom coming 

into to chat with other moms as another version. I think the most important thing to feature in 

this ad is the seamless dine in experience. Show the environment and food of Panera which is 

the thing that brings families in and then show them a real experience of a mother and two 

young children. The mothers could also being making use of the new feedback feature on the 

app while they are with other moms and they can give positive reviews of their experience in 

the commercial.  



Notes during Observation (Panera): 

 Tends to be a lot of workers coming during their lunch break 

 Students coming from class to do homework 

 Two families that I have noticed so far 

 Moms meeting with other moms for lunch 

 People on their phones while eating and with other people 

 Definitely Panera is a meeting place for people 

 People like the environment 

 Moms want a calm place to talk with other moms  

 Seems like they like the food being brought to their seat. 

 Seems to not be enough seating during the lunch hour 

 


