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Target has a wonderful advertising campaign that has become more easily recognizable as part of pop culture over the years. Their main source of advertising, as many know is through television. The big slogan is “Expect More, Pay Less.” Television is Target’s main source of advertising, because it really is the only true way to show audiences how to expect more. You can only show so much through magazines, and newspapers and talk about so much through the radio and see nothing. Although Target has gotten word out about their specials and products through the newspaper, their main source of advertising depends on something that can be seen, and as such effectively and creatively, this is where they have become heavily dependent on television, to not only show the products being advertised but to also incorporate memorable scenarios with bright, flashy colors as well. 

Target is also sharing special offers through their website Target.com. The biggest special offer for the time being is discounts on special Calphalon kitchen items. Some of these items can run up to well over $200, especially boxed gift sets. Target.com, is offering some of those items individually, for under $20 apiece. Starting on October 1-February 1, 2015 Target is offering a point of sale survey sweepstakes, which involves taking an online survey, which involves one grand prize per month which includes a $1500 gift card, and 300 first prizes per month which includes up to  $30 gift cards. Target is also currently running a Citrus Lane Sweepstakes which runs up until December 15, selecting random winners through email to be awarded a $50 store gift card. 

Target’s public relations department was especially more active during last year’s holiday season. Their computer system was hacked into and as a result debit/credit transactions were doomed. In order to not panic their customers or give them any false hope about shopping at the 
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store, Target public relations, changed the subject about the crazed last minute Christmas shopping, in order to avoid any belief from anyone that, that was what was causing the debit/credit system malfunction. From November 27th- first weeks of December 2013, every news and media outlet was spreading news of the malfunction, in spite of every effort the public relations team made to make it seem that last minute Christmas shoppers were causing problems for the Target Corporation. Target sent off many emails in the meanwhile, saying that they meant to inform the authorities all along about this system malfunction. 

Target has two primary sources for internet marketing: their newsletter “A Red Bull’s-eye”, and of course their website Target.com. Their website is the more visited source, with a variety of products to purchase as you would on Amazon.com, for instance, but still with the possibility of being able to refund items in an actual store location, and being able to use your gift card for a store for online purchases. The online purchases generate arguably the same amount, if not more so revenue than the purchases from all the stores do. 

Target has a dominance in the social media world, particularly on Facebook. The company strives to move forward, additionally, they update photos of current trends that are being sold in the stores, and show photos of them, and also allow the millions of people who follow them on Facebook to provide feedback on the organization in general, even allowing so far as to voice complaints if needed. Target has an amount of 23,465,981 “likes” on Facebook, and a total of 1,067,171 visits from Facebook users. 

Target does have an app available for tablet users that can be downloaded from the Apple store. This app, doesn’t just feature the standard showing of what’s available in Target stores. It 
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performs all the functions that the Target.com website does and even more, even allowing express checkout to purchase items, and even providing a shopping list, so you can know and make note of what to purchase when going shopping at Target. Since the apps are the dominating thing in the current world in terms of technology, the Target corporation is even going so far as to revitalize the whole point of an app to begin with, going beyond the limits to extend to many options as to what an app can do. This also helps to serve as Target’s dominant factor in the mobile marketing department. It proves to be their most reliable source for selling items on mobile devices like tablets, Ipod Touch, Ipad’s, and so forth. 


Now that it has been established what Target’s position is by using various media forms especially television and the internet it should be elaborated further how I feel the company uses the same recurring themes through these different mediums. While the television clearly emphasizes the “Expect More, Pay Less” advertising campaign, the Target app which is made available on mobile devices allows shoppers to do just that right in the palms of their own hands, with no effort required other than to simply hit the right buttons. It should be noted that Target is not saying to “Expect More” only for what products they carry in their store but also for how they open up their options for different ways in which to shop and purchase products. You can   Target I feel could me a little more effective with their print ads they know the two mediums that will stick out like a sore thumb so to speak to their customers and how to get their full attention as to what little they have to do because the advanced technology mostly takes care of the harder work for them. If Target wants to get their sales to double that of Wal-Mart’s they need to stay on this path because they know this is best for their customers, and they know the best and most effective way of reaching their customers through different mediums. If Target continues to 
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strive to want to beat Wal-Mart’s completion, they must continue in the same path they are in this way of advertising. It’s my considered opinion this is one of the main things that will help the company flourish and prosper in the years to come. 


In the context of repeatability, Target has had lots of commercials over the years featuring a small white dog, with the red bulls-eye Target logo drawn around its eye. It also emphasizes lots of colors and fantasy-like sequences for all of the commercials. I feel this is repeated theme in their commercials because as part of the “Expect More, Pay Less” slogan, they would have to show you something unbelievable in all of their advertisements for you to believe you can purchase all of those wonderful, unbelievable products in just one store at such an unbelievably low price. In creating a campaign, it is important to emphasize the fact that is the overall main purpose of all of Target’s television advertisements. 


In the purpose of creating a campaign, I do not feel Target really needs to acquire any help from celebrities. I feel the products speak for themselves, and using clips from popular music albums and movies to show that Target has that item at an affordable price satisfies just fine for an advertising campaign. Although Target doesn’t use any animated animals in their advertisements the dog with the red-bull’s-eye logo painted around his eye as aforementioned just is another example of how Target succeeds in their advertising campaign to emphasize the unbelievable things taking place in their ads, as unbelievable of all the merchandise they sell. Target in my opinion is not an organization like Microsoft for instance where their ads depend on a spokesperson talking in them. They don’t benefit from that, and the idea of even thinking that’s good for an ad with Target’s name on it is just a huge misconception. Target advertisements benefit from ordinary people in fantasy-like unexpected situations and that’s a huge part of their 
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appeal. The advertisements need to continue along that path if they continue to prove popular with customers and TV viewers. Target’s ads usually also benefit more from situations not storyline, and trying to add a storyline to them to make them seem more appealing, just doesn’t quite fit with the sort of ads the company goes for. 


The television advertisements blend in very well with the social media aspect and internet marketing aspect. Whenever anyone sees the dog with the red Bulls-Eye, the first thing that should pop into their head is the awesome products carried at Target and the amount of options available on Target.com, and through the company’s incredible app for tablet users. The ads that include the hottest, latest music album with a snippet of a popular song from that album promote the store tremendously, and allow for additional offers to be made only exclusively at any Target store. In the public relations area Target can also get the word out about their current advertising campaign at any time, and share the suggestions as to how it will change or be improved upon. They have the power to describe to everyone how Target’s ads work, what they stand for and why they are the way they are. 


In conclusion, the most successful advertising campaign Target can have and stay on track with, is the very one they have going on right now. Whenever we think of advertisements that are out of this world and no organization sticks out as accomplishing something quite that memorable, we will remember it’s Target. We will remember we can find that special item at a special price, and we can remember that through all of the advertisements and departments in the Target corporation that stick out to remind us of that. Target is a corporation that always has and always will keep coming up with the impossible and unbelievable in terms of sales and advertising campaigns. They always know how to grab their audience’s attention with “Expect 
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More, Pay Less.” Customer’s can expect more and never be disappointed, never be disappointed because Target carries products like no other store, at prices you can never find anywhere else that good, ever. 
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