
A SMART WAY TO BOOST MALL REVENUES

Your Shopping Mall can Increase Revenues 
and give a unique Customer Experience 

with our Cutting-Edge Technology

Your Mall is 
Probably 

missing out of 
Huge Profits



What is Shophisticated?
Shophisticated is the latest innovation for shopping Malls. It is 
a fun way for the customers to become more active and more 
loyal with your shopping mall, a fantastic opportunity for stores 
to advertise directly to those who are interested in their 
products, and a solution for more revenue, and accurate 
customer reports which will amaze the current and future store 
owners. 

Shophisticated increases yours and your stores revenue, and 
creates a fun and positive experience for the visitors to your 
mall. Its a win-win for every part.  

Shophisticated is pioneering modern shopping.
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The Shophisticated system is mainly in 3 parts, for 3 different 
types of users. The customers visiting the mall, the store, and 
the mall itself. In order to explain how the system works with a 
short description, here are the main details:

1. The customer downloads the 
app 

2. The customer can choose to 
login with their LinkedIn or 
Facebook (or both) profile. They 
will receive reward points to do 
so, and will continue to receive 
reward points based on their 
activity in the future. The mall will 
receive valuable information 
about the user.  

3. Shophisticated understands 
when the customer arrives at the 
mal l and sends automat ic 
welcome message every time. 
The mall can also send other 
notifications to the customers at 
any given time, both when being 
at the mall or not. 

How does it Work?
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How does it Work?
4. The customer is able to save their Favorite stores, receive 

offers and promotions from all the stores they favorite, but the 
stores can also have an option to send promotions to 
everyone. This is also a good way to get more people to 
«favorite» their store. All promotions can be shared on the 
users Twitter or Facebook account as well.

5. Our analytics tool gives 
you information about 
t h e c u s t o m e r s 
movements in the mall 
a n d c a n fi l t e r t h e 
d e t a i l s b a s e d o n 
customer information. 
This could be shopping 
habits (which stores 
favorited, which gift 
cards accepted and 
used), which stores 
s p e c i fi c g r o u p s 
normally would pass 
during the stay at the 
shopping mall.  

6. When leaving, the mall 
can have an option to 
s e n d a c u s t o m e r 
survey. Customers can 
also write comments in 
the app for the different 
stores at any given 
time.
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Why use Shophisticated?
There are several great reasons to use Shophisticated, and it 
gives several advantages to the customers, the stores and to 
the mall. Overall, it will increase peoples purchase interest and 
shopping experience, increase stores accuracy on advertising, 
it betters the revenue and it will increase the mall’s revenue in 
several areas while it at the same time can offer several new 
aspects to everyone having any relation to the mall (visitors and 
stores):

CUSTOMERS
The customer application offers a wide range of great features 
which are being possible because of our technology. It will keep 
the customers more updated about their favorite stores, will 
have better access to great offers, give the customer a fun 
experience, and will overall make the customers more loyal to 
your mall. 
 
Most malls with applications have problems with customers not 
using the application more than a few times before they stop 
using it. But with the Shophisticated technology the features 
itself will keep the customers active and wanting to use the app 
every time they visit the mall. The features are so well made that 
customers in many cases could choose go to your shopping 
mall instead of others specifically because of the advantages 
given. 

One does not need to be in the application in order to keep it 
active, and for the mall to collect information and track. With 
complex Bluetooth technology we will be able to track them and 
the application will awake and notify them every time they are 
coming to your shopping mall. Immediately when they open the 
app, they earn reward points and can access the latest offers.

shophisticated.com



Customer App Features
1. Local Navigation - know where you are 

in the mall - the application will tell you 
where you are in the mall, and you can 
easily receive instructions on how to 
find a specific store, ATM, restrooms, 
Wi-Fi, elevators and so on. Pick the 
store from the interactive map, or find it 
through information page for the store.  

2. Reward Point System - a fantastic way 
to make people using the app more, 
and actually spend more. For the 
reward points they can go to a 
Customer Support desk and receive a 
Gi f t Card based on the points 
generated. The reward system will 
actually become a big reason for 
people to always return to your mall 
instead of others. The more reward 
points people are earning, the more 
value is created for the stores and 
diners, and of course for the mall. The 
customer can receive points as follows:  

A. A First time login bonus (which 
could be equal to a cup of coffee, 
soda, cinema ticket etc.) - the 
customers does not have to login to 
use the app, but in order to start 
earning Reward Points they need to 
create a profile, or by login in with 
Facebook or LinkedIn.  

B. Every time logged in while being in 
the mall. 
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Customer App Features
C. Every time «checking in» with Facebook or Twitter  

D. By inviting their friends through Facebook and Twitter. 
When they also login with Facebook/Twitter they receive 
additional points. You can also limit so you first receive 
these commission points when they themselves have 
generated a certain amount of points.  

E. By using specific Gift Cards, or by purchasing over a 
certain amount, the store can give the customer a 
number that will be recognized in the application. These 
numbers are randomly created by our system.  

F. Receive more points by being on the mall 3 days within a 
week and 5 days a week. 

G. Receive additional points when registering with more 
social medias, like LinkedIn, Foursquare and Instagram.  

H. Other ways of generating points by application usage:  

• When favorited 10 stores, 25 stores and so on. 
• When favorited 5 restaurants, 10 restaurants and so 

on. 
• When written your first store review/comment, and 

after 10, 25 or 50 comments. 
• When sharing offers you have received in the app on 

Facebook/twitter 

The more points the customer are getting, the higher ranks they 
can also get. Start as a «Shopper» and qualify for higher levels 
like «Super Shopper», «Dedicated Shopper», «Premium 
Shopper» and «Pro Shopper», with including Reward bonuses 
when achieving each rank.
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Customer App Features
3. Favorite your stores to receive all promotions and 

notifications - Pick which places you like in the mall and 
favorite them. You will then receive all future push notification 
based on your choices when the store advertise them, and 
also when you are within a certain distance from the store.  

4. Store and Dine view - All necessary details about the stores 
and diners, including: 
A. Opening hours 
B. Contact details, or call directly from the app 
C. Map and directions, including routing so you see where 

to walk 
D. Write a review/comment (and receive Reward Points) 
E. Share and Like on Facebook and Twitter (and receive 

Reward Points) 
F. Details about promotions they may have 
G. A picture of the store or diner 

5. Live promotions - Receive Live notifications and promotions 
while being in the shopping mall and when being close to a 
store 

6. Live chat - Chat directly with Customer Support at the mall, 
or get directions to where they are. 

7. All these together with other features like: 
A. Parking information 
B. Cinema lnformationTotal Reward Points and rank level 
C. Shopping mall info and opening hours, together with 

weather information in the area 
D. Mall Events information 
E. Live mall Twitter and Facebook feed 
F. Favorite promotions
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STORES
With Shophisticated all the stores and diners in your mall will be 
able to focus their advertising very specifically to their 
consumers. Shophisticated help gathering important information 
about who will give the biggest value to the advertiser, and they 
can choose different categories who to advertise to.  

Shophisticated gives a great way for the stores to Increase their 
revenue while aiming parts of their marketing budget directly to 
their consumers. 
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Advertising & Marketing:
1. Advertise Live in customer app, through campaigns that 

could be from a few minutes long to several weeks long.  

2. Several Advertising options to choose: 
A. To customers who favorited your store (very high value) 
B. To customers who matches different customer groups 
C. To people being inside the shopping mall 
D. To people being within a certain range of your store 
E. To everyone 

3. Option to give away Reward Points to customers 
purchasing as a result of your marketing in order to attract 
more people. Reward Points codes are being generated 
when the store is making a campaign, if they choose to offer 
Reward Points (extra cost but more effective).  

4. Limit Coupon Code Numbers. Create marketing campaign 
as an offer for everyone, or limit coupon codes to a certain 
amount of customers. A great way to control the budget for a 
given campaign. 

5. Make Campaigns Easily and Quickly through the Malls 
login page. The Mall can have your store on automatic 
approval, or manual.  

6. Plan and Make your Campaigns long before launch. It will 
automatically start when the given day and time arrives.  

7. Choose to make campaign available for share on 
Facebook or Twitter. Each share will cost additional Reward 
Points for the store, but would normally be a very low cost 
compare to the potential to reach out to a vast number of 
people through social media. 
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MALL

Become the most innovative and technological shopping mall in 
the country and be able to offer a unique experience and 
advantages for both mall customers and stores. With 
Shophisticated your mall will have a unique way of increasing 
revenue by getting new streams of income and also increasing 
the current ones. 

The quick revenue will come from new sales of marketing 
campaigns and advertising to the stores in your mall. But you 
and your will also experience an increasing and more stable 
revenue from customers through the campaign system and from 
a more loyal customer group. 
 
The Heat Map will also give you a solid and very accurate 
information about which user groups goes where. This info can 
be used to show your current and new stores, which can also 
justify current leases, or to even increase leases in certain 
areas. 
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Shopping Mall Features:
1. Heat Map and Analyzing. A very efficient way of seeing where 

different groups of people are being the most and how they are 
moving in the shopping mall. You can filter by details we get 
from their Facebook and LinkedIn profile, such as age, gender, 
income level, country, interests and so on. 

2. Statistics and Graphs. Pull out great looking visitor graphs 
based on customer groups, pr hour, day and so on. See trends 
and how campaigns are effecting the mall. See how many daily 
users of application, reward points given and also to where the 
reward points have been given.  

3. Reward Points configuration. Configure all details about the 
reward points.  

4. Interactive Map configuration. Add or change store names to 
the map. 

5. Survey System and Store comments. Have a standard 
survey showing once, or occasionally when people are leaving 
the mall. See all results from surveys and also store comments 
from the customers in order to give the store suggestions for 
improvements. 

6. Advertising revenue. Offer the stores to promote products, 
coupons, discounts and so on through the application. The mall 
decides themselves how much to charge pr promotion, and this 
can easily be configured in the back office. Promotions can be 
automatically be approved pr store, or have a manual approval. 

7. Financial details. See all financial details about advertising 
and reward points. 

8. Live Chat. Chat with the users of the application. People can 
send live questions through the app that could be answered 
quickly with your customer support / information desk. This part 
of the back office could be separated from the rest, so your 
information desk only accesses this part. 

9. Cinema Settings. Manually add/edit cinema program for easy 
view Cinema program for the customers. When paying for a 
cinema ticket they will be redirected to the website. You can 
also upload cinema hours from file.

shophisticated.com



Increase Mall Revenue
Shophisticated is not only a great way to engage the customers 
and give stores more opportunities to show, but it will also 
create extra income sources for the mall. Purchasing 
Shophisticated is a future investment for your shopping mall, 
which will help increasing your turnover for the future. 

1. Offer advertising for the stores that will appear on the mobile 
phones to all application users. The mall can charge per 
campaign, per coupon redeemed, per user receiving the 
offer, per minute, pr hour, pr day, or a percentage of the 
amount spent with the store as a result of a campaign. We 
also give the option to have different price for advertising to 
the stores being favorited by the customers in the app than 
for the rest. 

2. Know where the shoppers move. You can charge more and 
prove to your stores where different groups of people are 
spending more time, making it easier for you to positively 
adjust the prices for the different spaces. 

3. Get more loyal customers. Because of the app and reward 
program the customers will in many cases choose your mall 
because of the chance of increasing the number of reward 
points. 
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Reward Points System
The Reward Point system (RPS) is an excellent way to engage 
the customers at the mall, with a fun experience that will also 
make them more loyal for your shopping mall. It is a powerful 
tool to increase results for the stores, and to reach out to the 
right consumer groups. 

The mall have an option to include or exclude the RPS, or to 
simply turn it on and off in specific periods with and option to 
reset all points after an ended period.  
 
The advantage of being able to turn it on and off, is if the mall 
wishes to use the RPS as campaign tool. 
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Reward Points System
Examples: 

1. In days or periods of days you know there are normally less 
people visiting. 

2. In specific vacations, such as christmas vacations as an 
extra bonus to the shoppers.  

3. Keep it on annually, or keep it on always. 

In case one use the reward system annually, or as current at all 
time, one can also change the value of the RP on certain days 
(ex. double points on Wednesdays), certain periods, or by 
certain actions (sharing, commenting, etc.) 

To make it even more interesting, the mall can have 
competitions based on RP generation and can for instance 
reward the 10 biggest RP earners with bigger prizes (TVs, cars, 
iPhones) after an ended period, as an example. 

Offering Shophisticated to several shopping malls in a chain, 
you can have reward points separately to each mall, or let the 
customer collect reward points from two or more of the 
shopping malls using Shophisticated. 
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A SMART WAY TO BOOST MALL REVENUES

Ginger Moustache, Inc. 
Edificio Rivage


Calle 33 Este y Ave. Balboa

Panama City, Panama


Email:  
pty@gingermoustache.com


URL: 
www.shophisticated.com 

www.gingermoustache.com


Phone:  
Oscar: +507 64 68 37 72   
Frode: +507 62 10 91 55

Contact Us


