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Hispanicize 2013 Invites Edelman Multicultural to Host  
First-Ever Gaming Entertainment Panel 
 
Last month, Hispanicize 2013 brought together more than 1,200 
Latino influencers from film, music, blogging, marketing and business 
from April 9-13 at the Eden Roc hotel in Miami Beach. This year’s 
event included a Hispanic Journalist Showcase, a music festival, a 

film festival and over 103 workshop sessions. The conference was organized by Hispanicize 
Digital and Hispanic PR Blog in partnership with the Hispanic Public Relations Association 
(HPRA) and the Public Relations Society of America (PRSA). 
 
Manny Ruiz, Hispanicize founder and organizer, invited Edelman Multicultural to host its first 
gaming entertainment panel titled, “You’re the Controller: Latino Insights to the World of 
Gaming Entertainment.”    

 
Moderated by Willy Villarreal, vice president of Multicultural, Los 
Angeles, guest panelists included Jose Piñero, senior director of 
Entertainment Services at Xbox; Adriano Roig, entertainment 
producer at Telemundo; and Juan Carlos Alanis, managing 
editor and founder of Tech Notas and Latino Gamers.  
 

Now in its fourth year, topics spanned Hispanic trends in gaming 
entertainment and tips for building content for brands that are 

engaging and encouraging storytelling.   

“Hispanics today are 32% more likely than non-Hispanics to consider video games as their 
main source of entertainment,” said Villarreal. “According to Scarborough 2012 research, 1.6 
million Hispanics plan to buy a gaming console in the next year.”  

Hispanicize provided a platform for brands like Procter 
& Gamble, Target and AT&T to launch innovative 
campaigns that targeted Hispanic consumers in 
unique ways. This year, the conference expanded its 
offerings beyond social media and marketing by 
adding music and film to the conference roster, 
allowing brands to bring in entertainment and media 
icons such as Soledad O’Brien, an America broadcast 
journalist and Emilio Estefan, a Cuban-American 19-
time Grammy Award winning musician and producer. 
 
Coverage on the conference includes CNN en 
Español, NBC, New York Times, Huffington Post and 
many more.  
 
Click here for a full recap of events during the conference. For more information, please 
contact Willy Villarreal.  
 


