Social Media Management




Summary of a Social Media Manager

« Have aresume thatstands out from your
competitors

« Keep consistently networking and
building a contact list

- Understand who the client is/what the
company does

« Know the clients target audience

« ““Research other players in the industry

. Keen 11n to date with new cocial netwaorks
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Inspired?
Create your own Haiku Deck presentation on SlidesSharel
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