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MAGAZINE MEDIA INDUSTRY 
 

Historians generally credit The Gentleman's Magazine, founded in London by Edward Cave in 

1731, as the first modern magazine. In fact, it was Mr. Cave who coined the term "magazine," 

borrowing from the French word magasin, which means "storehouse." Publishing in the form 

of magazines, newspapers, journals and newsletters—has served as a catalyst for shaping 

culture, fueling political movements and enabling society to identify themselves around 

common interests and shared perspectives. Magazines are used to connect society with their 

favorite celebrities, politicians, fashion advice, health tips, and overall life issues. From a 

business perspective, the magazine media industry has been defined by the ever-evolving 

interaction of editorial content and society and has developed a sustainable income through 

subscription fees and advertising revenues. 

INDUSTRY REVENUE  
 

Magazine Industry Overview Values Statistic 

Combined annual revenue estimates for U.S. magazines 
$8,297.08m Details →  

Estimated expenses of U.S. periodical publishers 
$31.7bn Details →  

Average single copy price of U.S. magazines  
$4.95 Details →  

Number of magazines in the U.S.  
7,240 Details →  

Subscription & Advertising Values Statistic 

Annual paid subscription revenue estimates for U.S. magazines  
$6,249.17m Details →  

Estimated subscription and sales revenue of periodical publishers in 
the U.S. 

$14.46bn Details →  

Magazine advertising spending in the U.S.  
$15.1bn Details → 

 

http://www.statista.com/statistics/183504/total-revenue-estimates-for-us-magazines-since-2000/
http://www.statista.com/statistics/183504/total-revenue-estimates-for-us-magazines-since-2000/
http://www.statista.com/statistics/185241/estimated-expenses-of-us-periodical-publishers-since-2005/
http://www.statista.com/statistics/185241/estimated-expenses-of-us-periodical-publishers-since-2005/
http://www.statista.com/statistics/183590/average-single-copy-price-of-us-magazines-since-2000/
http://www.statista.com/statistics/183590/average-single-copy-price-of-us-magazines-since-2000/
http://www.statista.com/statistics/238589/number-of-magazines-in-the-united-states/
http://www.statista.com/statistics/238589/number-of-magazines-in-the-united-states/
http://www.statista.com/statistics/183509/subscription-revenue-estimates-for-us-magazines-since-2000/
http://www.statista.com/statistics/183509/subscription-revenue-estimates-for-us-magazines-since-2000/
http://www.statista.com/statistics/185038/us-periodical-sales-revenue-since-2005/
http://www.statista.com/statistics/185038/us-periodical-sales-revenue-since-2005/
http://www.statista.com/statistics/185038/us-periodical-sales-revenue-since-2005/
http://www.statista.com/statistics/272414/magazine-advertising-spending-in-the-us/
http://www.statista.com/statistics/272414/magazine-advertising-spending-in-the-us/
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TOP MAGAZINES IN THE INDUSTRY 
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INDUSTRY GROWTH  
In recent years, a lot of magazine companies have turned to online magazines. Making it more 

convenient for readers to stay up to date on the latest celebrity gossip, trends, and tips on the 

go. Publishers can now do far more than replicate print. With tablets, content has become 

interactive, animated, searchable and hyperlinked to external sources and online communities. 

Most importantly, it has become portable and always close at hand. Tablets and smartphones 

have also fueled the growth in impulse buying of subscriptions and single issues, ex: apps. This 

has led some to claim the tablet as the savior of the magazine publishing industry. So while the 

majority of subscribers still prefer printed magazines to electronic versions, tablets like the iPad 

and the Amazon Kindle are redefining how an increasing number of subscribers purchase, 

consume and share magazine and newspaper content.     

 

 


