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1. Meta description and Meta keywords
Even though Meta descriptions are no longer an important ranking factor, that doesn’t mean they don’t have their place in website optimization. Think of your Meta description like ad copy. Those 150 characters have to convince a searcher to choose your listing over another. The search spiders can still read and highlight related keywords, making your description stand out even more.
2. Title tag
The title tag should be a unique description of the content on that page. In addition to targeting related keywords, the title tag lets your visitor know exactly what that page is about so they know if it will have the information they are looking for. Your title tag should be no more than 70 characters (best practice tip).
3. Page content
Content is the most important factor of a website’s long term SEO success. Not only do the search spiders read your page content to determine if you site matches a user’s search query, your content is ultimately what is going to convert your traffic. You should always write content that is human-friendly first, then go back and properly optimize it.
4. Headlines (H1 tags)
Headlines break up page content and help visitors find exactly what they are looking for. H1 tags are a great place to target relevant keywords.
5. URL structure
The URL should describe the page and (preferably) contain a few relevant keywords. A short URL is easy to remember and looks better to the user. Which URL would you prefer: mysite.com/12sgNSok4H9df/ or mysite.com/aboutus/?
6. Internal linking structure
It’s important that you lay out a predetermine path of conversion for your visitor once they arrive on your site. A well-developed internal linking structure is going to make it easy for them to navigate your site, find the information they are looking for and eventually convert. Linking related pages helps keep your visitor engaged longer and makes for a much more pleasant user-experience.
7. Footer
The footer could be considered part of the internal linking structure. However, the footer should not directly copy your high level navigation. The footer is an excellent place to put links that you need to have (like a privacy policy page) but don’t want cluttering up your top level navigation structure. The footer is also a great place to target local keywords (with your address and phone number) as well as “Connect with Us” links to your social profiles.
8. Image tags
Since the search spiders can’t see images, an image tag lets them know what the picture is of. Try to limit the amount of alt text on you have on page as it can clutter your website and detract from the overall user-experience.
9. Page load time
Google has freely admitted that page load time is one of the factors they look at when determining how well a site will rank. A good rule of thumb is to keep your page load time under 5 seconds. Exceptions to the rule might include an e-commerce sites that relies on a lot of graphics or videos. Just keep in mind that most of your visitors aren’t willing to sit around and wait for your site to load.
10. XML Sitemap
When you are completely done with your website optimization, create an XML sitemap and submit it to the search engines. This will ensure that all the pages of your site are properly indexed.

Offsite SEO:

Directory Submission: Submission of Articles & Press Release to corresponding websites.
Social Bookmarking Submission: Bookmarking relevant websites and blogs.
One-way Inbound Links (Not Link Exchange or Reciprocal Links)
Blog Posting
Blog Hosting
Article Submission: Submission to proper trafficked sites.
Press Release Submission: Submission to proper press and news sites.
Forum Posting: Posting in blogs and discussion groups.
Footer Links: Links to you corresponding sites.
Affiliate Marketing
Blog Commenting: Encouraging conversation with consumers and potentials.
Review Posting
RSS Feed Submission: Web feed formats used to publish frequently updated works.
CSS Submission
Video Submission
Profile Creation: Create profile to help online persona and branding.
Link Wheel
Social Media Optimization: Optimize site to rank higher in search engines.
Target large list of keywords (5-500+): Words that search engines identify.
