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Question, Concern, or Initiative: 

DC Metro Food Tours has a brand new “foodie” tour themed after the Cherry Blossom Festival for Spring 2017. The Marketing and 

Communications team has been tasked to unearth a new marketing initiative to attract the 1.5 million tourists who frequent the festival each 

year. With many repeat visitors it is crucial to uncover fresh and fun attractions in support of the festival.  

 

 Target Audience: 

Reoccurring visitors (tourists and local) to the Cherry Blossom Festival and previous DC Metro Food Tour customers. Target age 

range from18-65- primarily households. 

 

Objective: 

 Reach out to current and previous customers of DC Metro Foods Tours to inform them of the latest Cherry Blossom 

Tour 

 Promote locally via print, digital, radio, and broadcast 

 Promote tour nationally to the top 5 DMA’s who frequent the Cherry Blossom Festival utilizing print, radio, and Digital 

campaigns with direct response and web-viewing habit advertising on Facebook and Google, travel and tourism sites.  
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Wine and Dine at the Cherry Blossom Festival 

 

Launching Spring 2016 DC Metro Food Tours will be offering a one of a kind food experience themed after the world  

famous Cherry Blossom Festival. 

 

WASHINGTON DC (November 8, 2015) – The Cherry Blossom Festival attracts over 1.5 million visitors to the 

District of Columbia each year. This season DC Metro Food Tours will be launching its brand new Cherry Blossom 

Festival Food Tour throughout Georgetown, Old Town Alexandria, and Capitol Hill. 

The tour guides known for taking DC Metro Area residents and visitors throughout a variety of neighborhoods, are 

now touring guests on the only food tour designed with the Cherry Blossoms and Japanese inspired cuisine in 

mind. The tour will be offered throughout the duration of the Cherry Blossom Festival March 20th through April 

17th 2016.  

“People are not aware of what lies beyond and monuments and museums, and how much there is to explore in 

terms of food and other cultures,” said Jeff Swedarsky, founder of DC Metro Food Tours. The Cherry Blossom Food 

Tour will facilitate a brand new appreciation for not only the beauty of the festival but also, the flavor.  

DC Metro Food Tours has a reputable reputation within the District as the top food tour provider. It is expected 

that there will be a lot of pull towards the new tour offering as it is the only all-inclusive food tour during the 

Cherry Blossom Festival.  It is advised that visitors and residents act quickly to gain access to this one of kind 

historical and culinary experience.  

DC Metro Food Tours is now accepting reservations for the top culinary experience launching this spring.   

Since 2008, DC Metro Food ours has offered a wide variety of foot tours throughout the District of Columbia and 

Northern Virginia. The Tours are priced anywhere from $34 to $64 and  last about three and a half hours with 

ample parking close by for the guests’ convenience.  Knowledgeable guides incorporate culinary expertise and 

historical facts revolving around the specific location of the tour.  Since DC Metro Food Tours conception, Jeff 

Swedarsky has expanded on his tours from one to fourteen offerings reaching the most popular neighborhoods in 

the District.  

 

For additional information please visit www.dcmetrofoodtours.com. 
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