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   MAKING WISHES COME TRUE  

Lukas, 13
gastrointestinal disorder

I wish to go to Australia



83%

It’s no longer good enough to do what you do, and do it well. Customers expect more. They demand that 

businesses earn their loyalty by also being good citizens. 

Businesses find an endless number of ways to align with worthy causes, specifically to show customers that they’re 

good corporate citizens. The number of nonprofit organizations is staggering. So how can any business possibly 

decide which one to support?

By finding the charity that visibly, convincingly turns donated dollars into a better world. 

Make-A-Wish® is one of the charities that can make this happen. 

This is your insider look at exactly how you transform the lives of seriously ill kids by supporting Make-A-Wish. 

Lukas, whose wish was funded by Planet Fitness, represents all the encouragement and empowerment that comes 

from a wish experience. This book is split into an Information Zone, a Future Fundraising Zone and a Lukas Zone. 

You’ll find new statistics, activation ideas, a glimpse into the impact wishes and much more.

OF ADULT FORMER WISH 
KIDS SAY THEY EXPERIENCED 
IMPROVED PHYSICAL HEALTH 

AND STRENGTH.

WISHES HELP K IDS

HEAL



Is Make-A-Wish just for 
terminally ill kids?

This is a frequent misconception about  

Make-A-Wish. Many wish kids and  

their families say the wish experience  

was a turning point in their treatment. 

Make-A-Wish is an internationally recognized charity brand. In measurements of quality, trust and emotional 

connection, we rank in the top 10 percent of all U.S. brands. 

But what, exactly, do we do?

We transform the lives of kids with serious illnesses. 

We do this by granting their one true wish.  

This gives them something positive in their life. A 

Make-A-Wish experience offers hope that they can 

feel better, or even get better. 

For kids facing treatment with malignant, progressive, 

degenerative diseases, a wish can be a reason to 

stay strong.

INFORMATION

ZONE

70%
We estimate that nearly 

of Make-A-Wish kids go on to live full 
lives after overcoming their illness.

 

W H Y  W E  E X I S T



S T E P P I N G  U P  T O  A 

Last year, more than 27,000 children were diagnosed with a condition that qualifies them for a Make-A-Wish 

experience. How many wishes did we grant during that time? A record-breaking 14,200. That’s barely half the 

eligible kids. 

What explains this gap? There are two parts to the answer. First, the first step to granting a wish is a referral. 

That means a medical professional, family member or a potential wish kid has to make a referral through  

Make-A-Wish. From there, our staff works with the treating physician to determine a child’s eligibility. We had 

just more than 15,000 qualifying referrals last year. Second, we need more support. Even if we receive a full 

27,000 referrals this year, we’d still be short of funding to grant every wish. We are convinced that every eligible 

child needs a wish. We need every supporter by our side to ensure that every kid receives the life-affirming,  

life-changing gift of a wish. 

W ISH 
CHALLENGE

[WISH KIDS] GET TO FORGET 
ABOUT SICKNESS, THE 

HOSPITAL, TESTS, DOCTORS 
AND STRESS, JUST EVERYTHING 

FOR A LITTLE WHILE. IT HELPS 
YOU WAY MORE THAN YOU 

COULD EVER THINK. 
ALEX, WISH KID



95%
OF COMMUNITY 

VOLUNTEERS REPORTED  
AN INCREASED SENSE  

OF COMPASSION.

When the world needs good news, the media turns to Make-A-Wish. Every story is one of strength and 

perseverance … and of incredible people who make our work possible. Sponsors, celebrity wish granters and 

volunteers are often highlighted in Make-A-Wish stories. Everyday people suddenly become public heroes for their 

roles in giving wish kids a vision of life at its best. 

IN THE PUBL IC 

VIEW
Last year, Make-A-Wish had more than 76,000 earned traditional media placements. That all adds up to more 

than 5.1 billion impressions. Our network of more than 1.26 million social media followers shares our content 

daily. Between newspapers, television shows, websites and enthusiastic social media followers, the world hears 

all about the incredible people who make wishes possible, and the amazing kids who live their one true wish. 



$212K
Make-A-Wish supporters enable us to positively alter the world – for the kids we serve, for their families, for their 

communities. Right now, Planet Fitness has helped us since 2013, donating more than $212,000 in that time 

and doing an amazing job of engaging individual club owners and employees. We have some ideas to get you 

involved even more … ideas that will rally your target customers to your brand. 

Let’s Get Moving. All across the country, there are thousands of kids who need the empowerment of a  

Make-A-Wish experience. They need someone to step up, to stand by them and to lift their spirits. They need you.

The Make-A-Wish team is ready to work with you. The following ideas are a starting place to help 

Planet Fitness find a platform that establishes your brand as a positive, caring, inspirational force in the  

business community. 

We look forward to strengthening the connection between Planet Fitness and Make-A-Wish kids.  

ZONE 
PLANET FITNESS HAS DONATED OVER

SINCE 2013

FUTURE FUNDRAISING



Employees are now looking for and expecting their employers 

to offer community engagement opportunities for them 

and their families.* With more than 1,000 clubs, Planet 

Fitness staff have the power to inspire members to take 

action and help make more wish experiences possible.  

*Good Scout’s 2015 Cause Alliance Trends

CHANGE L IVES
Make-A-Wish Champions in Every Club

Join Planet Fitness

This is a simple idea. Just pick a date, and let members pledge for 

every mile they walk on a Planet Fitness treadmill that day. 

Want members to show their Planet Fitness spirit while showcasing 

your dedication to Make-A-Wish? Work with us to create a  

co-branded, special-edition t-shirt for the Planet Fitness store. 

Summer is when most of the kids we serve have their Make-A-Wish experiences. 

Your members can help us by taking advantage of a few special offers: Each time 

a member refers a friend, Planet Fitness will donate to Make-A-Wish in their honor. 

Or, ask new members to add $1or $5 to the enrollment fee to donate. Or, you can 

even match their donations dollar for dollar. Or, encourage members to upgrade to 

the PF Black Card® membership to trigger a $5 donation.

P L A N E T  F I T N E S S  C A N  H E L P  U S

Summer Shape Up

Walk Around the Planet

Join Planet Fitness and help brighten a Child’s World. People can turn 

their New Year’s resolution into a selfless act. Invite new members to 

join Jan. 1-31, triggering a donation when they sign up. Sixty percent 

60% of consumers feel positively about a retailer after being asked to 

donate*. Ask members to purchase a wish star and donate $1 or $5 

to help make a child’s wish come true.

*Good Scout’s 2015 Cause Alliance Trends



We like to think of wish kids as the heroes  
of Make-A-Wish stories. It makes sense, really – 
their medical conditions are an uncaring, 
malevolent, implacable enemy. 
Facing this foe is an archetypal hero’s journey. One day, 
they’re a normal kid. Then they are unwillingly called 
to face a challenge they never wanted.  The odds are 
against them, and the stakes are unfairly, heart-breakingly 
high. It’s a familiar story arc, from ancient mythological 
sagas to your favorite sci-fi epics and beyond.  

Wish stories, though,have 
room for more than one 
hero.You’re one of them. 

J u s t  a s k  L u k a s .  P l a n e t  F i t n e s s  f u n d e d  h i s  w i s h . 



20
T H E  L U K A S

Where It All Began. He’s not that sick. Teresa knew her son, Lukas, was eligible for a wish. But she had so 

many second thoughts, so many reasons to hesitate, so many mixed emotions. Shouldn’t a Make-A-Wish kid be 

sicker than Lukas? What if he took a wish from a kid who needed it more? 

She poured her thoughts into her blog, sharing them with the world. Somewhere along the way, Teresa realized 

something: How many 13-year-old boys have to deal with everything Lukas faces? Colonoscopies. Endless 

amounts of antibiotics. Sleepless nights. Surgery to remove a piece of his small intestine. 

This was his burden. Teresa realized she could do something to make it better, and Make-A-Wish was the path 

she would take.

Anticipation and Encouragement. By now, you know that Lukas wished to go to Australia. And it would be easy 

to say “Great! A happy ending, the story’s over!”

There’s really much more to it, though.

ZONE 
PLANET FITNESS  

HAS FUNDED MORE THAN

WISHES



She became an advocate for the life-changing capabilities of a Make-A-Wish experience. So did Lukas – he 

participated in a Walk For Wishes event to raise funds that would make other kids’ wishes come true. 

Planet Fitness funded Lukas’ wish, and he followed your example. He took the steps available to him to continue 

the change you made in the world. 

People began to hear about Lukas’ story through Teresa’s eyes. Many were parents like her – they asked the same 

questions about the wish experience. They harbored the same concerns and doubts. 

Her words swayed them. Because Planet Fitness granted Lukas’ wish and caused Teresa to share her thoughts, 

other parents of medically eligible children referred their kids for wishes.

Sequels Just as Good as the Original

Lukas was one single kid who was eligible for a wish. Because you stood behind him, he is healthier. He has 

stepped forward to raise funds for other kids. Other parents are referring their kids for wishes after hearing about 

his journey. 

You have done everything a hero can do. You have rallied a kid in need of an emotional lift, and been the catalyst 

for other kids’ wishes coming true.

There is no limit to how many times someone can be a hero. Whose lives will you change next?

After Teresa referred Lukas, he went through all the steps of a wish experience. He met his wish granters and talked 

to them about what means the most to him in the world. He found out that his wish would come true. 

And he worked relentlessly to get healthy enough to not only travel to Australia, but to make the most of every 

moment during his wish. This is why wishes are important – because they can be an X factor for a kid like Lukas. 

They can give kids a reason to be resilient and focused, to endure their treatments, to never give up. 

This all happened before his wish experience. Lukas was already charging toward victory.

Change Beyond One Hero

As Lukas’ journey unfolded, Teresa also undertook a quest of her own. It took her from “I’m not sure whether this 

is right for my son” to “every kid with a serious illness needs and deserves this experience.”

85%
OF PARENTS  

OBSERVED A DECREASE 
IN THEIR CHILDREN’S 
ANXIETIES OR FEARS

CHANGE BEYOND ONE 

HERO




