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In the Burberry London fragrance for men and women ad, the couple is out walking and having fun in London. There are pictures of them around the edges with a picture of the bottles in the lower right hand corner. Most of the ad is in black and white with the bottles in color, which can symbolize that the fragrance can be for everyone. I think the ad also symbolizes that you can have fun with a little romance by wearing the fragrances. It also has a tag line that says, “Available at Macy’s”, so it is an ad for Macy’s as well. This ad was found in Allure Magazine.  In the USHER fragrance for men and women ad, Usher is in a sensual hug with a woman. It is in color but is very dark with the light mostly on the woman’s back and arm. You can only see half of Usher’s face and his hand wrapped around her lower back but you cannot see the woman’s face. There is a picture of the bottles in the lower right hand corner and a Dillard’s line in the lower left hand corner. I think the ad symbolizes that the fragrance gives you romance, passion, and connection with another person. This ad was found in Cosmo girl Magazine. In the HUGO, Hugo Boss, fragrance for men and women ad, there is a couple in a passionate embrace looking in each other’s eyes. It is almost as if they just found each other after being apart for many months. He is wearing a black suit and she is in a black dress with the wind blowing in her hair. There is a light in the background, mostly behind the woman, but the light is covered by fog, so it isn’t bright. There is a picture of the bottles in the lower right hand corner. The fragrance is HUGO XX and HUGO XY. I think that the ad symbolizes that men and women are meant to be together and represents the fragrance names well. This ad was found in Seventeen Magazine. 

The most common pattern in the three ads is that there is a couple and the pictures of the bottles are located in the lower right hand corner. The USHER and Burberry London ads also promote a fine department store. The ads promote the feeling of love, affection, passion, and connection, things that all people desire. They make you feel that those feelings still exist and give you hope that you can find them too. 


In every ad, there is a couple that is in love or full of passion. I think that the Burberry London ad is more about love and friendship between lovers; the other two ads are more about lust and passion. The ads are selling more of a vision of what it means to be in a relationship. They are selling something that we wish we could have. Everyone wants that perfect relationship that is full of love, affection, and passion, but it isn’t always possible. 


I think that the USHER and HUGO ads are not placed in the right magazines for the targeted market. The ads represent lust and passion. Cosmo girl and Seventeen magazines are for girls in the 13-24 year old range. The younger ages of girls should not be thinking of lust and passion that these ads promote. The Burberry London ad in Allure magazine (which has a target market of 18-34 year old girls) represents more love and friendship. To me, it is odd that this ad is in a magazine with an older audience compared to the other two ads. I think that while the ads do promote love, affection, passion and connection, they do give a false hope that when you wear the fragrance you will have those feelings, so they are somewhat deceptive. I do think they promote the products well, two of the ads actually provide a sample of the fragrance. 
