
Career Highlights:! Upcoming Projects:! Digital Footprint:! Passion Points:!

Named the most followed female star and the most looped 
person on Vine with 8.5 billion loops.  
 
Won 2016 Teen Choice Award for Choice Viner  and the 
2016 Hispanicize’s Latinovator Award; previously nominated 
for People’s Choice Awards and was invited to White House 
by the first lady. 
 
Appeared in the second season of the TV series Scream 
and TV series Escape the Night – The Hustler in 2016.  
 
Named to Time’s 30 Most Influential Teens 2015 & 2016 
and a disrupter in Vanity Fair’s New Establishment in 2015. 
 
Published a book with New York Times Bestseller Surviving 
High School and launched her own app – The Official Lele 
Pons.  

Starring in Airplane 
Mode (Post Production 
since July 2016) 
 
Starring in We Love 
You, from YouTube 
Red and 
AwesomenessTV (Post 
Production as of April 
2016) 
 
 
 
 

Vine: 
• 11.3M+ Followers 
 

Instagram: 
• 7.6M+ Followers 
 

Facebook:  
• 2.9M+ Followers 
 

YouTube:  
• 1.2M+ Followers 
• 41M+ Views 
 

Twitter:  
• 683K Followers 

Singing  
Had a goal to become a singer when she was little 
and took opera classes for three years. Would like to 
sing and make her own music in the future.  
 

Family & Friends  
Frequently featured her family and friends in her 
social content as they are her biggest supporters. She 
also enjoyed working closely with her dad on the 
family business – UNO Magnetic Jewelry. 
 

Latino Culture  
Is proud of her Latino roots and embraced the culture 
through her Vine videos such as including her favorite 
music Reggaeton and filming Spanish dialogues. Her 
uncle, Puerto Rican pop singer Chayanne, has also 
been a mentor for her. 

Analysis: 
Lele Pons is a Venezuelan-American and moved to the U.S. when she 
was five. She was introduced to Vine through friends at age 15 and 
started posting 6-second loop Vine videos themed on fun, relatable 
comedies. Lele became the first Vine user to surpass 1 billion video loops 
in 2015 and has accrued over 8.5 billion loops to date. Building upon her 
social media success, Lele Pons won her first Teen Choice Award, 
became the first recipient of the Hispanicize’s Latinovator Award and 
published her first book Surviving High School all in 2016. Outside of her 
social acting / filming career, Lele also enjoys singing and working 
alongside her father on their jewelry brand.  
In terms of digital footprint, Lele Pons has a very strong social following 
with over 23.6M followers across Vine, Instagram, Facebook, YouTube 
and Twitter. She is the most watched person and number one female vine 
in the world.  

Endorsements: 
(Select - Past and Present)  
•  Coca-Cola  
•  AMC Theaters 
•  Ruby Tuesday 
•  Old Navy 
•  Guitar Hero 
•  UNO Magnetic Jewelry 

Charities: 
•  Better Make Room - First 

Lady’s Campaign for 
college education for 
disadvantage kids  

•  Red Cross 

Press Coverage: Circle of Influence: 
 

Agent 
•  Natalie Novak (UTA) 
Manager 
•  Luke Dillon / Mark Schulman 

(3 Arts Entertainment)  
Publicist:  
•  Brooks Butterfield / Diandra 

Escamilla (PMK•BNC) 

Relevant Vetting: 
•  Age: 19 
•  No recent history of arrests 

or drug or alcohol abuse. 

T A L E N T  D A S H B O A R D :  L E L E  P O N S  

•  HP!
•  Dole!
•  Target!
•  Starbucks!
•  Kohl’s!



•  Online sentiment for the past six months around Lele Pons is 92% favorable. 
•  43% Positive  
•  49% Neutral  
•  8% Negative 

 
 

•  Online conversation surrounding Lele Pons is moderately high with 1.4M+ online 
mentions of her over the past 6 months. Major spikes in attention were driven by 
popularity of both Lele Pons’ posts and media influencers’ mentions of her. The 
largest spike in conversation around Lele Pons was on July 13th when both Teen 
Choice Awards and herself Tweeted to ask fans to vote for her as the Choice 
Viner. The second highest spike happened on May 22nd when Justin Bieber 
mentioned Lele Pons in his Tweet, garnering over 43.9K+ Re-Tweets. It was also 
the most Re-Tweeted mention of Lele Pons in the past 6 months.  

 
 

 
 
 
 
 
Overall Online Conversation Geography 
•  The United States accounted for over half (51.7%) share of the online 

conversation surrounding Lele Pons. This is followed by Mexico (6.8%), China 
(3.1%), UK (2.9%), Spain(2.9%), and Argentina (2.9%)  

T A L E N T  D A S H B O A R D :  L E L E  P O N S  

Lele Pons has a strong social / digital presence with 23.6M+ fans stretching across Vine, Instagram, Facebook, 
YouTube and Twitter. Content of her social posts either centered around relatable comedies or snippets of her 
daily life. Social media highlights include: 
 

Vine  
As the most followed female on Vine, Lele Pons has amassed 11.3M+ followers and accrued 8.5B+ loops. 
It is her largest social media platform in terms of reach and engagement. Lele Pons puts out a Vine video 
every couple days with the majority of them breaking into the millions in terms of loops. Her videos also 
received 50 – 100K+ likes and thousands of Re-Vines on average. Content of her videos centered around 
physical and relatable comedies. Her most engaged with Vine over the past three month was a video titled 
“Don’t believe everything on TV is true”, which was looped 6.1M times and Re-Vined 19K times.  
 

Instagram 
Lele Pons has 7.6M+ Instagram followers on Instagram and it serves as her second largest social media 
platform by reach. Lele Pons is very active through posting snippets of her life multiple times a day. She 
typically generates 500K+ likes for Instagram photo posts and an average of 4M+ views for Instagram 
videos. Within the last three months, Lele’s most engaged with Instagram post was a video titled “Fathers 
see girls differently” shared on July 16th. The video depicted a humorous scene of a father pushing two 
teenage boys into the pool after having caught the boys checking out his teenage daughters. The video 
garnered 6.3M+ views, 705K+ likes and 13.5K+ comments.  
 

Facebook 
Facebook is Lele Pon’s third largest social platform in terms of reach with over 2.9M+ fans. Lele is active 
on Facebook with one social post every other day sharing fun and behind-the-scenes videos as well as 
cross-promoting her YouTube channel. While her posts typically receive 5K+ likes, Lele’s most engaged 
with post over the past three month was a sharing of her YouTube video “Whenever I bring a guy home to 
meet my Hispanic family” on June 30th, which garnered over 17K engagements. 
 
YouTube 
Lele Pons has attracted 1.2M+ subscribers and 41M+ views on her YouTube channel, despite only having 
started posting videos in the last 3 months. She posts approximately one video every week (every 
Wednesday) and garners 1M – 3M+ views per video. Her most popular video was a titled “Keeping Up with 
The Powerpuff Girls”, which was viewed over 4M times and gathered 133K+ likes and 6K+ comments.   

Online Conversation Analysis: Digital Strength Analysis: 

FAVORABLE 92% 



T A L E N T  &  A U D I E N C E  V E T T I N G  

Talent Vetting Considerations: 

*In the absence of demographic data sources we have applied reasonable judgment to provide demographic analysis. Sources of information includes brands the talent works with, publications they appear in, TV / Movies and 
content they appear/develop in and demographic preferences for all of the above 

Talent Demographic Assessment: 

•  Lele Pons has no known criminal record nor history of criminal behavior. 
•  Lele Pons has no history of alcohol or drug abuse. 
•  Previous brand partnerships such as Coca-Cola and AMC Theaters suggest that Lele Pons is generally comfortable working with brands.  
•  Lele Pons has previously worked with the restaurant chain, Ruby Tuesdays, though she has not worked with any “fast-food” brands. 

•  Lele Pons’ success on Vine has garnered her a younger audience base and landed her coverage by multiple teen targeted media publications such as Teen Vogue, Seventeen.  
•  According to Teens, Social Media & Technology Overview 2015 study by Pew Research, nearly a quarter (24%) of American Teens (age 13 – 17) use Vine.  
•  Among adult Vine users in America, nearly half are between the age of 18 – 34. ( 28.1% are age 18 – 24, 22.1% are age 25 – 34).    

•  Lele Pons would likely appeal to teens approaching / currently going through high school as her new book Surviving High School shared her own journey through high school.  
•  Coming from a Venezuelan family, Lele Pons embraces her Latino roots and frequently featured Latino customs in her social content. Her winning the first Hispanicize’s Latinovator Award 

would likely establish her as a role model and contribute to her strong reach in the Hispanic / Latino community.  


