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BACKYARD STUDIO GETAWAYS  
  
Imagine walking out the back door of your house, through your backyard, and into a smaller 
structure affording you privacy, seclusion, a refuge for work, rest, meditation, or creative 
inspiration. No, it’s not the dog house or even your garage. It’s a backyard studio building you 
custom-design yourself and assemble from a kit in a few days. Among the companies providing 
these do-it-yourself outdoor structures is Summerwood Products, which offers home studios, 
garden sheds, pool cabanas, cabins, and playhouses. Summerwood provides pre-cut and pre-
assembled studio hardware, finished doors and windows. You provide the tools and labor. 
Another company, Cedarshed, specializes in storage sheds and patio gazebos, “perfect for 
weddings, concerts, family dinners, and other important outdoor gatherings. The gazebos arrive 
as pre-cut or panelized kits designed so even non-carpenters can easily assemble them “and 
have fun doing it.” Why not design your backyard getaway online? Beats jostling for elbow room 
with Rex. Summerwood Products: www.summerwood.com. Cedarshed: www.gazebos-and-
garden-sheds.com.   
  
  
BENTLEY MOTORS PEN  
  
Searching for the perfect writing instrument to match your Bentley motor car? It’s here. Created 
by famed Italian pen maker Tibaldi to celebrate the British automaker’s 60th anniversary of its 
factory in Crewe, the Bentley Motors Pen uses some of the same design cues of the Bentley in 
its crafting, down to the English Elm box the pen comes in, which is made from the same wood 
used in Bentley dashes and in-car picnic tables. Additional similarities abound. Delicate burling 
on the pen emulates the woodwork found on the Bentley Continental GT dashboard, and the 
black and white Bentley ‘B’ on the pen’s cap is the same found on the car’s drive shaft.  
  
Tibaldi was Italy’s first ever manufacturer of fountain pens. Founded in 1916, “the company was 
completely dedicated to beauty in design and impeccable quality,” says Giuseppe Aquila, CEO 
of Tibaldi Pens. “We continue to create some of the most technically advanced pens in the 
world.” Often surpassing conventional methods of production used by fine pen 
makers, Tibaldi instead adopts the more rigorous standards of master watchmakers.   
  
For example, every Tibaldi pen is finished in the finest quality sterling silver with platinum and 
rose gold plating to ensure illustrious beauty. And a special ink filling mechanism is made to 
incorporate the precision of watch winding during the process.  
  
The pen is available to order through Bentley dealers in the Calabasas area, and is priced at 
$6750 for the fountain pen and $6350 for the roller ball. And, incidentally, you don’t have to 
actually own a Bentley motor car to purchase one of the pens. The Bentley Motor Pen will even 
make your Ford Taurus appear classier.  
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BLOOD IS THE NEW BLACK  
  
Stylishly macabre, darkly girlish, and both punk and glamorous, Blood Is the New Black's t-shirts 
feature images of zombie mod girls and dirty nurses. The Blood is the New Black clothing line 
was born during Mitra Khayyam's final year in college. While writing her 50-page thesis on the 
role t-shirts play in the democratization of art, Khayyam decided she should put her money 
where her mouth was by starting her own t-shirt line. The goal is to make the customers who 
wear their T-shirts walking canvases for displaying the work of unique artists. Says Khayyam, “I 
chose T-shirts as my particular medium because they are the most democratic article of 
clothing.” Armed with her experience from many years spent working in both the fashion and art 
industries, Khayyam launched the line in 2004 with the help of college friend and artist Keren 
Richter, who was brought onboard as Creative Director.  
With Blood is the New Black, Mitra hopes to expose artists to a wider audience in order to help 
them achieve greater success within their fields. Has the struggle and sacrifice been 
worthwhile? ““The greatest source of satisfaction is that I’m doing what I’ve wanted to do since I 
was seven years old,” revealed Mitra. I remember making my own fashion magazines, complete 
with stick figures and advertisements for shampoos. Now I’m answering questions about my 
clothing line for real magazines!” Go on -- give in to your dark 
side. www.bloodisthenewblack.com  
  
  
DUCATI NORTH AMERICA INTRODUCES RADICAL NEW 1098 SUPERBIKE   

 
Love technology, speed, and Italian twin-cylinder sport bikes? Meet Ducati. Founded in 1926 by 
brothers Adriano and Marcello Ducati, Ducati is an Italian company that builds racing-inspired 
motorcycles characterized by unique engine features, innovative design, advanced engineering 
and overall technical excellence. Ducati recently unveiled the new 1098 Superbike – the most 
powerful twin-cylinder motorcycle in the world. The bike produces 160 hp and 90.4 ft lbs of 
torque, and weighs just 381 pounds, giving it the highest torque-to-weight ratio of any sport bike 
on the market today.  
  
“Every system, every detail, every component on this bike was studied and pared down to its 
essence in order to increase performance to its maximum,” says Michael Lock, CEO of Ducati 
North America. “If it didn’t make the 1098 lighter, faster or help it deliver quicker lap times, it 
wasn’t considered. What we have created is a sculpted, ultra-lightweight machine with 
electrifying performance and responsiveness that will delight experienced riders.”  
  
Ducati matched its new heart-pounding performance achievements with sleek new styling to 
give the 1098 an aggressive look with state-of-the-art bodywork that enhances performance and 
breathtaking speed and handling.   
  
The new Superbike family is available in three versions. The 1098 carries a MSRP of $14,995 
and the 1098 S model is priced at $19,995. A limited-edition Ducati 1098 Tricolore, featuring an 
evocative Italian red, white, and green racing livery and equipped with a 
special Termigioni performance exhaust sells for $24,995.  
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The company’s motorcycles are sold in more than 60 countries worldwide, with a primary focus 
in the Western European, Japan and North American markets. Ducati has won thirteen of the 
last fifteen World Superbike Championship titles and numerous individual victories.   
  
Despite the extreme competitive nature of the sport bike business, Lock is not overly concerned. 
“We are fortunate to be a premium brand while at the same time remaining affordable. We make 
a high quality motorcycle, but we stand out from the competition because our motorcycles are 
hand-made and hand-assembled (something most manufacturers cannot claim) and frequently 
excel in performance. This is a brand, not just a product. The people behind these motorcycles 
eat, sleep and breathe Ducati.” Check them out at: www.ducatiusa.com.   
  
  
POOCH PAMPERING MADE EASY  
  
Ever get the gnawing feeling you’re not doing enough for your dog? The Hyatt Regency Century 
Plaza Hotel in Los Angeles feels your pain. What’s more, it’s doing something about it. Upon 
check-in, Hyatt Gold Passport members accompanied by their pets, receive a welcome kit and a 
Hyatt Gold Pawsport that includes the dog’s name, birthday, owner information 
and Pawsport stamp boxes to track visits. These pampered pooches also enjoy special canine 
amenities that include a plush-round 28” doggie bed and stainless steel double-diner serving 
bowl in room upon arrival; a home-made, all-natural welcome treat; specially designed in-room 
haute-dog menu; and an annual birthday card. Menu items include Barkfest, Grrrrrrrr-
nola, Yappitizers, and Snicker-Poodles. And to work off the food, dogs have access to the 
hotel’s grassy gardens and a designated “barking lot.” Frequent visitors are rewarded with gift 
certificates to LA Dogworks, which will pick your pet up for a day spa treatment and return him 
or her to the hotel in time to enjoy a Cold Nose Bark Bar while watching the sunset. You dog, 
you! For more information, call 1-800-HYATT or log on to www.centuryplaza.hyatt.com.  
  
 
AMERICA’S MOST ROCKIN’ HOTEL DESIGNERS: THE BLACK EYES PEAS 
 
Hiltons, Sheratons, Holiday Inns – so old school. Hard Rock Hotel San Diego has announced its 
partnership with the Grammy® Award- winning Black Eyed Peas to collaborate on the design for 
one of the condo-hotel’s Rock Star Suites, and to raise awareness and funds for the Black Eyed 
Peas’ charity, The Peapod Foundation, a global organization dedicated to providing 
opportunities and support for children worldwide (www.peapodfoundation.org). In designing the 
Rock Star Suites, everything from the furniture to the bed linens will be hand-picked by the 
group.  The Peas’ will.i.am is also planning to create a video-greeting for guests staying in the 
suites, recommending everything from his favorite haunts in the historic Gaslamp Quarter to 
choice tunes stashed in his personal music collection. Currently under construction and 
scheduled to open in summer 2007, Hard Rock Hotel San Diego will have a total of 17 custom-
designed Rock Star Suites. Enter the Courtney Love Suite at your own risk. 
 
 
DANICA MCKELLAR 
 
Best known for her portrayal of Winnie Cooper, Fred Savage’s alluring dream girl on the hit TV 
show, The Wonder Years, Danica McKellar continues to prove herself in many different arenas.  
 
As an undergraduate, McKellar was a member of the UCLA Mathematics Scholars Honors 
program, where she co-authored a research paper that helped solve a Statistical Mechanics 
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problem, now known as the Chayes-McKellar-Winn Theorem. She was then invited to speak to 
a subcommittee of Congress on the importance of women in math and science. On her website, 
www.danicamckellar.com, anyone can submit math problems for her to solve online. Her book, 
Math Doesn’t Suck, will be available in 2007. And McKellar recently became national 
spokesperson for St. Jude Children’s Hospital’s Math-A-Thon, a fundraiser for new treatments 
and cures for cancer, sickle cell, AIDS and other catastrophic pediatric diseases. 
 
McKellar has not neglected her spiritual side. In her new yoga and meditation DVD collection, 
Daily Dose of Dharma, available this month, she teams up with her mother -- world-renown 
meditation instructor Mahaila McKellar, and certified yoga instructor Christy Marsden. “We’ve 
created this,” explains McKellar, “as an easy way for people to take a quick but profound break 
from the craziness of their lives and re-center, physically and mentally, so they can move 
forward with their day, stress-free and feeling great.” 
 
McKellar continues to act on TV, in independent films, on stage, and doing animation voice-over 
work. She is starring in a new multimedia series for the Lifetime channel, Inspector Mom, which 
premieres November 4th, 2006. In her spare time (what spare time?), McKellar enjoys swing 
dancing, travelling, and spending time with her family and boyfriend. All of which, as they say in 
the math world, adds up to a very special person. 
 
“Let’s face it; by and large math is not easy,” says McKellar, “but that’s what makes it so 
rewarding when you conquer a problem, and reach new heights of understanding! I challenge 
all of you to embrace the mind-sharpening qualities of practicing mathematics.” And when we 
do, perhaps we can count the ways Danica McKellar is so special. 
 
 
LEAVE AN IMPRESSION 
 
Where do movie studios go to purchase thank-you gifts for George Clooney, Cameron Diaz, or 
Will Ferrell? Where did Ben Affleck go for a surprise gift for director Kevin Smith? Where can 
anyone go to give the ultimate in luxury gifts like a movie star? Many choose Leave An 
Impression. Based in Los Angeles, Leave An Impression is a custom gifting company that can 
create any gift basket imaginable for anyone. From baskets with a movie-script theme for the 
stars of a film, to personal baskets filled with rare finds – such as the Beatles basket given to 
Beatles fan Alyssa Milano, to a Japanese Wellness Kit for your meditation-minded friend, Leave 
an Impression can create exquisite baskets, boxes and buckets for any budget, filled with 
appropriate goodies. One wonders about the custom basket Dr. Phil might send to Mel Gibson. 
www.leaveanimpression.com 
 
 
 
The Modern Conman DVD Collection 
 
If you’ve enjoyed the movies, “The Sting,” “The Grifters,” “Ferris Bueller’s Day Off,” “Catch Me If 
You Can,” “Rounders,” and “Wedding Crashers,” you join the majority of Americans in their 
fascination with con-men. Even if you didn’t enjoy those movies, perhaps you’re simply tired of 
being honest and up-front with people. Help is at hand. “The Modern Conman Collection” is a 
series of tongue – in – cheek “how-to” DVDs in which the host, Todd Robbins, teaches the 
viewer fun ways to con both friends and family. Each DVD in the series features an hour of 
material on how to use exciting, safe, legal cons to trick your way to a free drink, a few extra 
bucks at the poker table, or simply con your co-workers for some laughs. 
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Robbins has appeared at Carnegie Hall and on the late-night TV talk show circuit, CNN, and 
has consulted on fraud deceit to police and investigators including the Professionals Against 
Confidence Crime Unit in New York City. America’s self-proclaimed #1 conman is refreshingly 
honest about his life’s work:  “It all boils down to one simple fact: The world is rapidly becoming 
separated into the Deceivers and the Deceived. The sooner you decide which group you want 
to be in, the better off you will be. And there is no shame in wanting to be one of the Deceived. 
In stupidity there is bliss.” 
 
If you should decide to you’re in the Deceivers group, you can begin your education at Robbins’ 
website:  www.modernconman.com. But don’t come crying to us if you lose your shirt. 
 
 
 
TITAN LUGGAGE 
 
The antidote to “Luggage Shame” has arrived 
 
Aren’t you ashamed of your luggage? Well, you should be. It’s boxy, unoriginal, breakable, hard 
to pack and even harder to carry. Don’t despair, perhaps one day ultra-lite, durable and stylish 
TITAN luggage, available only in Europe and Asia, will be offered here in the U.S., too. When 
that day comes, your luggage shame will vanish. Wait a minute; what’s that? Ladies and 
gentlemen, great news -- TITAN luggage has just become available for purchase in U.S. 
specialty stores and online retailers. Need more convincing? Founded in Germany in 1983, the 
TITAN line of luggage is durable, ergonomic and ingeniously designed, featuring cutting edge 
materials, maneuverability and bold use of color. 
 
Each piece includes sturdy telescopic handles, scratch-resistant materials, protected exterior 
zippers, integrated TSA approved locks and removable garment and toiletry bags. The company 
offers a “No Matter What” unconditional lifetime warranty on all of their products. With a 
complete line ranging from beauty and business cases to carry-ons, trolleys and flight bags, 
TITAN makes it possible to travel safely and stylishly. Luggage shame gone now? Mission 
accomplished. Bon voyage. www.titanluggageusa.com.  
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