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Column:  How University of Texas walks the fine line of collegiate sports 
By Katie Bailey 

 

 In the 1976 movie, “All the President’s Men,” Deep Throat tipped Bob Woodward, 

a Washington Post journalist investigating Watergate to “follow the money.” 

 In Watergate, and in college sports, following the money will tell you the story.  It 

will reveal a program’s guilt or innocence. 

 In an era where school athletic budgets seem to rival the economies of small 

nations, the educational priorities of colleges are often misplaced.  Colleges should be 

institutions of higher learning, not athlete and athletics worship.  Athletics should be an 

extracurricular part of the collegiate experience and even a large part of tradition, but 

never prioritized over learning. 

 While many schools overemphasize their athletics program, Texas has made 

some amends.  True, the program is the most profitable in the country and has the 

money available to court recruits and make hires and facility improvements that other 

institutions cannot.  But they are doing it the right way – by footing the bill themselves – 

which they have done for eight years. 

 At many universities, academics and athletics participate in an unending tug-of-

war.  Academics get lost when college finances fuel the building of gargantuan and 

lavish athletic facilities and the endless search for the best coaching and strength 

training staffs.  Athletes are treated like Hollywood celebrities with posh locker rooms 

and extravagant travel budgets.  In this system, the only thing better than winning is 

more winning:  more conference and national titles. 
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   This attitude is equally pervasive at Texas.  But since the athletic program 

budget does not rely on the school’s financial resources, it is no longer taking money 

from academic programs. 

 Still, the pursuit is relentless.  According to last month’s Texas Monthly, a report 

by the Knight Commission on Intercollegiate Athletics finds the rampant 

commercialism of athletics to “more closely resemble the commercialized model 

appropriate to professional sports than… the academic model.” 

 On the surface, few institutions are guiltier of athletics gluttony than the 

University of Texas.  The school has spent $348 million in the past ten years on athletic 

renovations.  Of these funds, $176.5 million went to a massive facelift of the north end 

zone of the school’s Darrell K Royal – Texas Memorial Stadium, which upped the 

football facility’s capacity from 81,000 to just over 94,000.  

 Head football coach Mack Brown rakes in $2.91 million a year.  Men’s basketball 

coach Rick Barnes earns $2 million and Gail Goestenkors, the women’s team’s 

counterpart,  nets over $1 million annually.  Even the running backs coach makes a 

$250,000 a year.  A whopping $170,000 is spent per athlete within the sports budget, 

which certainly helps pay for the plasma TVs and custom leather lounge chairs for each 

player that adorn the men’s and women’s basketball team lockers in the Denton A. 

Cooley Pavilion. 

 How is this possible?  What about the slumping economy?  

 At most schools, the only profitable sport is football.  The profits from football 

allow for funding for other sports, but in most cases, this falls far short of the money 
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necessary to keep the teams afloat.  As a result, athletic programs get their other funding 

from endowments or allotments from the college’s academic side. 

 This of course angers the academic side, which has forced athletics to find ways to 

fund themselves.  Texas athletics have been fully solvent since 2000, when it stopped 

accepting finances from the college at large.  In fact, in the past two years the athletics 

program has given back $5.6 million to the University of Texas.  

 Fortunately for Texas, the school also has the most successful sports fundraising 

arm in college athletics, the Longhorn Foundation, which raised $26 million last year.  

The school also makes tens of millions in television rights, corporate sponsorships and 

selling premium seating at its sporting venues. 

 While these tactics may not be the sexiest way to make a buck, Texas’ financial 

success has been undeniable.  The program is projected to have a $126.8 million this 

year.  When you follow that money trail, it is easy to see how Texas athletic program got 

to today’s extravagance.  

 


