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Donors Fund Exciting Social 
Marketing Program.
“Phase Two” Still Needs Investors.

From March through May this year, more 
than 500 New Haven parents attended 
34 community-based events. These 
events served to teach parents the ABCs 
of talking to 
their kids about 
sex.

Thanks to 
generous 
donors who 
hve funded Real 
Life. Real Talk., a 
social marketing 
project with 
33 community 
partners and 
headed by PPC; parents are able to share 
their stories and get support to have 
open cenversations with their children. 
While the numbers are impressive, 
sometimes it is the stories about these 

community events that move us the 
most.

Real Life. Real Talk. will resume 
programming in Sept., after a 
partnership retreat to assess spring 
events. “This has been an estraordinary 
experience for all of us,” Planned 

Parenthood of Conn. 
President, Judy Tabar, 
said. “The learning 
has been rich, and 
the diversity of our 
audience is just what 
we had hoped for. 
The Real Life. Real 
Talk. message is for 
everyone.”

Please contact 
Marjorie Wren 

if you would like to be a part of this 
high impact work. E-mail Marjorie at 
marjorie.wren@ppct.org.
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Pictured left is Estelle Griswold, Executive Director of 
the Planned Parenthood Health Center in New Haven. 
Pictured right, Cornelia Jahncke, President of Planned 
Parenthood League of Connecticut Flashing the “V” for 
victory in responce to the 7 June 1965 edition of the New 
Haven Register. The Headline reads “High Court Rules Birth 
Control Law Unconstitutional”.

Dear Friends,

Planned Parenthood lost a connection to our history, with the death of Cornelia Dickerman Jahncke. She served as 
PPC’s board president when the US Supreme Court issued its world-altering ruling in Griswold v. Connecticut. 

She got her start with PPC as a young mother. Jahncke became involved with the state’s birth control ban. From trips 
in the 1950’s to Hartford to lobby the Geeral Assembly, to testimony before its Judiciary Committee in 1990 about her 
own abortion in 1948, Jahncke’s determination was hidden by a modest gentility that was genuine.

She was active in the PPC board for the better part of 25 years. Jahncke lent her name to a now prestigious award 
that PPC gives to the best of those who volunteer their time with us. She never stopped volunteering herself. As she 
grew older an annual phone call from her reminded many that it was time to renew commitments to the Planned 
Parenthood mission . . .  with a check.

Once Jahncke was asked if she could wave a magic wand and make something good happen for PPC, and with a laugh 
replied, “This is too idealistic, but i’d really like to see the government get out of the whole picture”. Nobody did more 
to help make Conn. safe for women and their families. PPC sends our condolences to her family and all who will miss 
her.

Sincerely,

Judy Tabar, President & CEO

Spring Luncheon Honors 
Blumenthals

Cecile Richards, President of Planned 
Parenthood Federation of America was 
the featured the PPC spring luncheon. 
The benefit raised more than $226,000 to 
support services and educational initiatives 
around the state and is the largest PPC 
fundraiser to date.

More than 320 supporters were present to 
honor Cynthia and Richard Blumenthal  
with the 2008 Planned Parenthood of 
Connecticut Community Impact Award 
for their commitment to community 
service and social action that is making 
a significant difference in greenwich, and 
across the state.
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Conn. Teens Are Having Sex First and Getting Protection Much Later

66 percent of Conn. teens report having  had sexual intercourse by the end of their 
senior year in high school.

PPC’s “Teen Talk” series responds to this reality and is designed to help teens learn how 
to stay safe if they chose to be sexually active. Teen Talk also teaches teens how to respond 
to peer pressure. The program began in New Haven last summer. It got an ovewhelming 
response, and will be expanded to New London and Bridgeport this summer.

“Our teen peer educators told us we needed to offer something for teens in the 
summer, and though we planned for 48 people, 70 showed up,” Pierrette Silverman, VP 
of Education and Training, said. 

More than one-third of these teens have returned to PPC’s health center for services in 
the past year. We need your help to expand the program to New London and 
Bridgeport. Your support will join existing commitments from the City of New Haven’s 
Community Development Block Grant Program, Casey Family Services, the Community 
Foundation for Southeastern Conn. and  the Fairfield County Community Foundation. 

Help us bring Teen Talk to more towns. Youth Behavioral Risk 
Survey, 2005

PPC archives

Students at Conn. Colleges 
are Making a Difference

We might look at today’s youth 
and wonder if they have ever 
experienced the passion we felt 
for issues of social justice. College 
students across Conn. are blazing 
new trails.

When PPC Campus Action Intern, 
Desiree Holian, found a gap in 
her school’s non-discrimination 
policy, she knew she had to address 
it. Holian knew that making her 
campus safe for all students, faculty 
and staff was the right tings to do, 
and she was ready for the fight. 
She took her campaign to the Dean 
of Students, and by the end fo the 
acidemic year, the university had a 
new non-disscrimination policy.

Sometimes all it takes is one person 
who is willing to stand up and 
fight for what is right. Campus 
Action interns, like Desiree, raise 
awareness for and organize 
reproductive justice and a variety of 
related social issues, including race, 
gender, economic and health care 
inequalities. 

“She was ready 
for the fight.”

Students gain skills they need to be 
both effective advocates on their 
campus and lifelong activists for 
progressive social change.

If you know someone enrolled in a 
two or four-year college in Conn., 
who could help lead the future of 
the reproductive justice movement, 
invite them to join Campus 
Action. For an application or more 
information , e-mail
orgaizing@ppct.org.



Discover the Promise Tours
You support Planned Parenthood 
of Connecticut, but when was the 
last time you walked through the 
doors? Join us for our free, one-hour 
Discover the Promise tour at one of 
our health centers listed below. Meet 
the staff, and hear about the lives of 
the women, men and teens they are 
serving every day. We are hoping for 
feedback from out visitors.

Hartford (North End)
8-9 a.m.
July 2, Aug. 6, Sept. 3

New Haven/Griswold Buxton
8:30-9:30 a.m.
July 10, Aug. 14, Sept. 11, Oct. 28

Stamford Health Center
9:30-10:30 a.m.
July 22, Aug. 26, Sept. 23, Oct. 28

West Hartford
5-6 p.m.
July 15, Aug. 19, Sept. 16

Upcoming Events

1-203-865-5158 •	
www.ppct.org•	
1-800-230-PLAN •	
to reach the center 
nearest you.

For More Information:

Judy Tabar,  President &CEO

Susan Lloyd Yolen,  Vice President 
Public Affairs & Communications

Marjorie Wren,  Vice President 
Development

Laurel Merrick, Marketing Specialist

PPC Partners With Komen to Save Wom-
en’s Lives

For a fourth year the Connecticut affiliate of the 
Susan G. Komen Breast Cancer Foundation 
has awarded Planned Parenthood of 
Connecticut a grant for our Breast Cancer 
Early Detection Program in Fairfield County. 
The Foundation’s $15,000 grant will provide 
mammograms for women without insurance 
or whose insurance does not ocver breast 
cancer screening. Women diagnosed with 
breast cancer through this program will be 
able to have the cost of treatments covered 
by the State. We thank the Komen Foundation 
for joining in our efforts to offer this valuable 
service.

Kilbourne’s Take on Sex in Advertising

PPC welcomed more than 200 donors and staff to its Annual Celebration 
at Amarante’s Sea Claff in New Haven on May 21. Jean Kilbourne, Ed.D., 
noted media critic, author and filmmaker, gave a presentation on her 
latest book, So Sexy So Soon. Examples of sexual images illustrated 
messages used in popular culture, especially in advertising. Dr. 
Kilbourne examined the consequences of the sexualization of children 
and teenagres and suggested some strategies for change.

PPC would like to thank all the sponsors who helped make the 
evening possible.

345 Whitney Ave.
New Haven, CT 06511


