
T
he seemingly endless and col-
orful strips of sari molded over 
fi ve millennia of history diverge 
into a world of extremes to form 
the land of India.  

Wealth and poverty are close neigh-
bors in this country. Buddhists, Muslims, 
Jains, Christians and Sikhs have coexisted 
in harmony for centuries.  Over 200 lan-
guages are spoken on this subcontinent.  
Various Empires and Kingdoms ruled this 
land from as early as 3300 BC. The Gold-
en Age (Third to Sixth centuries CE) of the 
northern part of India has given humanity 
the decimal numeric system and the con-
cept of zero.  It was once the richest clas-
sical civilization with the only known dia-
mond mines of the time. This is the land 
where the unity between consciousness 
and the universe is of high value. This is 
the land of enigma. 

inDepenDence DaY 
On August 15th all the state institutions of 
India hoisted the national fl ag high up in 
the sky to celebrate the 60th anniversary 
of independence from British rule. “At 
the stroke of the midnight hour, when the 
world sleeps, India will awake to life and 
freedom. A moment comes, which comes 
but rarely in history, when we step out 
from the old to the new, when an age ends, 
and when the soul of a nation, long sup-
pressed, fi nds utterance... We end today a 
period of ill fortune, and India discovers 
herself again,” said Jawaharlal Nehru, the 
fi rst Prime Minister of Independent India, 
when he addressed his nation in 1947. 

On November 26th 1949, Constitu-
ent Assembly completed the work on the 
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constitution and in fourteen months the 
Republic of India was officially pro-
claimed. In 1952, India held its first 
general elections.  In 1989 India expe-
rienced its highest voter turnout.  De-
spite widespread illiteracy, 63 percent 
of the population facilitated a success-
ful ninth democratic election. India is 
currently the largest democratic state in 
the world. 

tHe cHallenge
British rule left India with a host of 
complex challenges to overcome with 
one of the poorest economies in the 
developing world and a stagnant indus-
trial development at the forefront.  Even 
agriculture, which has always been the 

leading sector of Indian economy, was 
unable to meet the demands of the rap-
idly growing population.  A diminutive 
life expectancy and high rates of illit-
eracy were major impediments for the 
newly independent India.  All of these 
issues demanded time and monumen-
tal effort. 

“Many say that India followed a so-
cialist-inspired approach by accident,” 
said Zafar Iqbal, Assistant Professor of 
Marketing at DePaul University, Chi-
cago. “But in reality it was the demand 
of time. The first Prime Minister was an 
exponent of socialism. The government 
strictly controlled private sector partici-
pation, foreign trade, and foreign direct 
investment.  This hindered the country 
in its quest to reach full economic po-
tential.” 

“India is cursed with potential” 
meaning it has all the chances but can-
not effectively use them.  This expres-
sion characterized Indian economy in 
the 70s and 80s,” added Iqbal. “Not any 
longer.”

The two stage reforms of 1989 and 

1990 spearheaded by Rajiv Gandhi 
laid the groundwork for today’s socio-
economic achievements of the 60 
year-old independent state.  In the first 
stage, price controls were eliminated 
and corporate taxes were reduced.  The 
second phase reforms of the 1990s by 
Narasimha Rao, also known as Father 
of Economic Reforms, created an open 
market. Monopolies ceased to exist.  
Favorable conditions emerged for for-
eign direct investments.  The proverbial 
curse broke.

pRogRessiVe musings 
The eight percent growth rate in India’s 
national income for three consecutive 
years illustrates a steady and rapid eco-

nomic growth. As to the current statis-
tics, India’s savings rate is 32 percent of 
the total Gross Domestic Product (GDP) 
and investment are at 34 percent. The 
investment giant, Goldman Sachs pre-
dicts that India will be the third largest 
economy after U.S. and China by the 
year 2035.

“With manifold objectives in mind, 
the government has come forward 
with substantial investments aimed to 
improve healthcare, education and in-
frastructure,” said Rahul Chabra, the 
spokesman for the Indian Embassy in 
the United States.  “The collaboration 
between the private sector and the 
government has noticeably improved. 
Meetings between representatives from 
both sides have become common prac-
tice. Together we try to find new in-
centives to reach better results,” said 
Chabra. 

Professor Iqbal of DePaul Universi-
ty notes that the most improvement can 
be found in IT, automotive components, 
airlines, the service sector as a whole, 
and the retail industry.  He adds “The 

quality of films produced has improved 
noticeably.”  

Several Indian film stars have 
gained notoriety in the Western World. 
Actress Shilpa Shetty is the brightest of 
Indian film stars. Many years later, read-
ers may remember her as a contestant 
and eventual winner of Celebrity Big 
Brother, a UK reality television series.  
Much later she gained worldwide in-
famy in the arms of Richard Gere dur-
ing the AIDS awareness campaign orga-
nized by BBC in 2006. 

The research on “Financial Charac-
teristics of High Performance Compa-
nies in India” conducted by Belverd E. 
Needles, Jr., Ph.D., CPA, and professor 
of Accounting at the School of Accoun-
tancy at DePaul University, revealed 
a list of 25 high performance Indian 
companies. The study was based on 
revenues, asset turnover and financial 
risks. The focus of these companies 
ranged from high-tech firms to cement 
producers. Foreign companies, includ-
ing companies in the U.S., are now 
considering India as their Knowledge 
Process Outsourcing (KPO) partner. In-
dia’s concentration of  high caliber IT 
specialists, with the addition of English 
as an official language, and affordable 
labor have encouraged this partnership.  

tHe case FoR FoReign
inVestment 
The government’s commitment to busi-
ness development is underlined by the 
creation of a National Task Force on IT 
and Software Development specifically 
designed to oversee the IT industry. 

“The government favors foreign own-
ership in the IT field and imposes no 
export taxes”, said Chabra.  

Not only do Indian companies do 
well at home, they are also in high de-
mand on the foreign market. “IT and 
Pharmaceutical companies do particu-
larly well on the foreign market. Com-
panies like Wipro, Tata Group, and 
Rambaxi are attractive mainly because 
they provide high quality at a low cost,” 
adds Needles. 

In 2004 eight Indian companies 
including well-known software giants 
Infosys and Wipro have been reported 
in the business media as two of the 

“WitH maniFolD oBJectiVes in minD, tHe 
goVeRnment Has come FoRWaRD WitH

suBstantial inVestments aimeD to impRoVe
HealtHcaRe, eDucation anD inFRastRuctuRe”
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400 most attractive public companies 
for global investors. Companies like 
Bharat Petroleum and Reliance Energy 
Limited have achieved a sales turnover 
of more than $10 billion.  Companies 
in India are consistently going global 
in the hope of achieving a large boon 
for international trade. “We encourage 
Indian companies to go global since 
they can compete against the bench-
mark. Companies increase productivity, 
improve their products, and bring their 
foreign experience back home,” says 
the spokesman of the Indian Embassy.

A good example of a potential mar-
ket conqueror both at home and abroad 
is Tata’s inexpensive “people’s” car.  This 
novelty has already gained notoriety in 
the media as the RS 1-lakh car (100,000 
Rupees or $2,275 USD).  This new ini-
tiative will soon give the automobile 
industry another low cost, high quality 
product to add to the business sector. 
The launch of the car is scheduled for 
2008. 

“Since its creation, Tata Group’s aim 
has been to help India prepare for inde-
pendence from British rule and 
create an industrial base for 
India’s independent econo-

my,” says David Good, Tata Group’s rep-
resentative in North America. 

Tata’s seven primary business sec-
tors: chemicals, communications and IT, 
consumer products, energy, engineering, 
materials, and services “operate on the 
principal of giving back to the commu-
nity.” Each year the number of employ-
ees increases by 6.1 percent (as of 2006: 
about 30,000) thus noticeably reducing 
unemployment in the country.  Tata’s 
contributions made up an impressive 3 
percent of total GDP in the same year. 

a matteR oF inFRastRuctuRe 
Despite the overall market improvement 
there is still a lot of untapped potential.  
On one hand, India’s skilled workers 
armed with the knowledge of English, 
provide the necessary platform for steady 
socio-economic development.  

On the other hand as Iqbal notes, 
“The agrarian sector remains vastly un-
derdeveloped leaving 50—60 percent of 
the population in poverty.  More should 
be done to improve Indian infrastructure.” 

Irrigation systems, relevant technol-
ogy, application of modern practices, 
and most importantly, the training of the 
farmers remains an issue in modern-day 
India.  

Chabra also acknowledges that 
more effort and resources need to be 
invested in the agriculture sector to re-
duce the vast gap between urban and 
rural India.  Reconstruction is not a pos-
sibility here. Everything is at the ground 
level, but there is no reason for discour-
agement.  

Chabra points to the rapid develop-
ment of the telecommunications field. 

“We provide 600 million telephone lines 
a month to Indian citizens. Roads and 
other communication infrastructures 
are improving. There are many reasons 
for optimism.” 

Economic growth and business de-
velopment indicators do paint a picture 
of a maturing India standing more firm-
ly on its feet as the 60th anniversary of 
its Independence passes.  Both cultural 
and material wealth of this land create 
an immeasurable potential of growth 

and a base for new strips of Sari 
to be molded over thousands 
more millennia to come. 
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