
Challenge

It may be surprising, but several estimates suggest that nearly one half of all 

pregnancies in the U.S. are unintended. Equally surprising is that while young adults 

represent approximately a quarter of the population, they are at higher risk of 

acquiring STIs and unfortunately account for nearly a half of all new STIs. While 

there are many reasons that contribute to the behavior leading to these serious 

health and social issues, the consequences affect all Americans.

Solution

Social responsibility is a cornerstone of the Durex® brand. As a leading global 

consumer healthcare brand, Durex pursued a strategy of providing low-cost 

commodity products to state and public health programs, hospitals, clinics, and 

university health centers so that access to high-quality brand name products could 

be within reach of those that could not afford them. The brand also raised the 

profile of serious health and social consequences of unintended pregnancies and 

transmission of STIs through educational efforts and public relations initiatives that 

included the Durex Sexual Wellbeing Global Survey and the launch of the first non-

latex polyurethane product for consumers with latex allergies.

Results 

Brand Health Checks and Usage & Attitude surveys revealed a statistically 

significant correlation between access and usage of high-quality Durex branded 

products by consumers in the public health sector with significantly higher levels 

of brand preference, usage, and loyalty when purchased later at retail. This is 

one indicator reinforcing consistent and proper use of a highly effective product 

solution for unintended pregnancy and STI prevention. Millions of impressions 

were generated in print, TV, radio, online, and blogs regarding the health and 

social consequences of unintended pregnancy and STI transmission. Combined 

with government efforts, progress is being made to help improve the reproductive 

health and wellbeing of consumers.

Tackling Serious Social Issues with Marketing Tools & Strategies is a Prescription for Success.

Can You Benefit from Creative Strategic Thinking and Flawless Strategy Execution?

Want to know more about this transformational brand-building approach?  
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