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Foreword

This book showcases projects produced by Limkokwing Fashion Design and Retail 
graduates of the London Semester, Autumn 2017. 

Limkokwing University encourages global mobility, experiential learning and effective 
use of London itself as a classroom by offering an opportunity for students to spend 
a semester in London. London is widely regarded as one of the fashion capitals of the 
world, and with good reason. The UK has produced some of the world’s most influential 
designers and fashion trends. Many of these fashion icons and non-conformist have 
challenged conventions held in the fashion industry and on a societal level. Fashion is 
the vehicle of communication for these ideas that challenge the status quo. This is the 
essence and meaning of “Quintessentially British”. 

Britain is at a crossroads. It has always been known for embracing a diverse and multi-
cultural environment. The current political climate has now sparked debate about Britain’s 
relationship with the world and about migration to and from Britain. This project asked 
students to explore the concept of ‘No Turning Back’. We encouraged conversations and 
stories told through drawing, art, photos and personal stories that can be realized into 
shapes, graphics, prints & concepts for the project. We encouraged self-directed study 
and to consider ‘what brings people together and what pushes people apart?’

Fashion must move beyond a disciplinary model of design and facilitate deliberate 
societal change. Educators need to consider how to facilitate fashion education at the 
undergraduate level to align with contemporary design thinking which recognizes the 
importance for design to lead the way in sustainability and circular design thinking, 
helping students to understand and shift perspective beyond adornment and a 
signifier of social mobility into shaping awareness to fashion as an agent of change. 
To encourage students to use critical thinking methods to interrogate the world and 
find design solutions that have meaning and purpose. Traditionally the fashion industry 
maintained an apolitical stance, however more recently the fashion system is beginning 
to use its powerful voice and amplify messages, for example about diversity, inclusion, 
gender equality, preservation of artisanal craft, supply chain inequalities, pollution and 
communicating with and educating its customers.

It has been an exciting three months working with this group. Each student has defined 
and identified their own path and we have been impressed with their talent, willingness 
to be out of their comfort zone and push the boundaries of more traditional learning 
methods. They have developed their own voices as well as tested their own ideas and 
innovations which they are excited to take back to Malaysia to share with their own 
communities.

We wish them luck and hope that The Fashion Club will embrace these innovations and 
help create a pathway for these future leaders of change.

Britta Boyer
Fashion Program Leader
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Britta Boyer
MA, BA (HONS)

A proven track record with extensive knowledge of Fashion Industry from running own 
businesses to working at both Designer and High Street level. Project management 
experience of critical path from design to delivery and consultant to major fashion brands 
helping to develop brand, retail experience and global business strategy. I also work 
as a visiting lecturer in Fashion in HE and have an ongoing body of Academic work in 
Sustainable Futures and Building Emotional Geographies. 

Design Research
• Sustainable Futures – with a focus on the impact of fashion and tourism on the island 

of Bali, Indonesia
• Stakeholder Ethnography and visual narratives as a methodology for disruptive 

thinking process to challenge Western dominant thinking in terms of cultural and 
environmental sustainability 

• Building Emotional Geographies & Circular Economies 

July 2017 | Saxion University, The Netherlands |  
Presentation and Film Launch 
Film launch of Paradise Paradigm. What opportunities are there for design and 
ethnographic documentary making to facilitate a more sustainable future for Bali to  
inform a new visual and linguistic currency for the benefit of travel education and 
sustainable futures. 

2018 | Conference | Critical Tourism Studies  
Asia-Pacific, Indonesia/March 2018 
Film Paradise Paradigm and body of work: Building Emotional Geographies 

2018 | Journal Paper | Inderscience Publishers/ 
Tourism Anthropology (March 2018) 
Film: Paradise Paradigm – can stakeholder ethnography and digital materiality contribute 
to the sustainable futures debate for community based tourism relationships and 
authentic representation of Bali? 

2018 | Publication | Arkbound Publishers/  
Wayfinders Guide (March 2018) 
Publication seeking to build new ways of understanding between different countries and 
cultures with an aim to develop strong international links that are of benefit to people in 
Indonesia, Britain and the rest of the world. A cross-collaborative approach through arts, 
science and technology and how human creativity can be applied to impact change by 
inspiring readers to use information in an action-driven way to impact a community and 
contribute to the world. 

02 Fashion Program LeaderLecturer Profiles



Teaching Experience
Co-designed an industry project for BA 
Fashion Students at Northbrook College 
with a focus on digital print for the brand 
Religion Clothing. This ran for three years: 
2013, 2014 and 2015

Worked with 3rd year BA students during 
their final collections and explored a range 
of elements of sustainable design practice 
and helped articulate the concepts 
behind their aesthetic decisions; the 
undergraduates were nominated for the 
Sustainable Design awards at Graduate 
Fashion Week.  

Industry Awards 
Whistles New Designer of the Year (2006)

Award from IDEA  
(International Eco Design, 1999) 

One-year sponsorship from Barker Brown 
for ethical fashion brand earth 33 (1998) 

Education
MA Sustainable Design  
Brighton University   

PGCE Post Compulsory Education  
Brighton University  

BA (HONS) Fashion Print  
Central St. Martins  

HND Fashion Design  
London College of Fashion 
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Andrea Barber
MA, PGCE

Andrea has worked in art, fashion and education for 20 years. She studied painting at 
Coventry University and then went on to gain an MA in Fine Art Textiles at Manchester 
Metropolitan University. 

Andrea worked as a freelance artist exhibiting her work in galleries in the UK Belgium, 
Germany and France. Her work has been featured on CNN’s The Art Club and has been 
in numbers magazines.

In her capacity as an artist has worked on a variety of collaborations with architects and 
designers. 

After taking a PGCE in Art & Design Andrea took up a post as lecturer in art at 
Manchester University before moving to London where she has been a lecturer at places 
such as Kingston University and Ravensbourne College. 

At Ravensbourne she spent seven years as Pathway Leader in Fashion which involved 
curriculum and portfolio management alongside running a big department and forging 
links with institutions such as Central St Martins and London College of Fashion. 

During her time in this role she wrote and developed a new course titled Fashion 
Promotion and worked as a progression manager. Annually on average 95% of her 
students progressed to university a rate much higher than the national targets and the 
remainder took up roles within the industry.

Andrea’s subject area covers Fashion Design, Textile Design, Illustration and Fashion 
Styling for TV, documentary and advertising.

She has a network of experts in the fashion industry to draw upon and has collaborated 
on projects with Somerset House, Metro Newspapers, National Maritime Museum and 
the National Portrait Gallery.

Andrea’s passion is empowering her students to produce powerful and creative ideas 
and she has an excellent track record in nurturing students from a diverse range of 
backgrounds.

Her most recent project is a Master’s Degree in the field of Fashion and Psychology 
where she is researching the relationship between sportswear and sporting achievement. 
This will be completed in 2019.  

Education
MA Fine Art Textiles- Manchester Metropolitan University 
PGCE Art and Design Bolton institute 

Lecturing
Ravensbourne College 
Manchester Metropolitan University 
Kingston University 

Current
Fashion and Psychology, LCF

02 Lecturer | Fashion and Textiles ProfessionalLecturer Profiles
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Kate Eccles
Bsc Hons, PG Cert.

Kate Eccles is a Business and Fashion Business Lecturer at many International 
Universities in the UK.

Alongside her academic work, Kate is involved on a daily basis with the global fashion 
industry and has over 25 years senior business management experience working and 
building global fashion brands for multinational brands such as Joseph and creating 
Reiss womenswear. She currently owns two brands which are marketed on the global 
fashion market, Racing Green Women and Ruby London Denim.

Kate has shown her brands both in the London and New York Fashion Week. Kate 
recent activities have included sourcing strategies for large UK multinational companies 
such as Monsoon and consulting on the fashion business international relations with 
sourcing partners in Mauritius and India.

Kate is a sourcing counsel for a large number of Indian manufacturers and works with 
the producers on creating sustainability and ethical strategies for their businesses and 
assisting with the marketing and growth of their international fashion partners within the 
UK and USA brands.

Kate has recently counselled for East African Government and EU partners for the 
production of BCI cotton programmes within East Africa and the marketing to of these 
East African Producers to UK multi national retailers.

Kate has sat on ethical and sustainable panels on the Ethical Programs held in London.

Kate has recently worked with local government on retail development required for the 
future of the UK high street and with local government on educational requirements 
in respect of the importance of digital innovation for entrepreneurs and future global 
business leaders.

Kate has lived in New York USA and Delhi INDIA throughout her business career and has 
gained valuable ground level international relations and development experience, building 
and managing large multi-national foreign fashion companies.

Kate is a frequent teacher and lecturer at Coventry University London and works 
alongside the Business and Fashion Business team to create international and up to date 
global fashion business modules for the Graduates of the global Future. 

Clients 
Barneys NYC/Harvey Nichols/Nordstrom/Lord And Taylor/Fenwicks/Jigsaw/Asos/
Monsoon/Warehouse/Dorothy Perkins/Miss Selfridge/Hobbs/LK Bennett/FrostFrench/
Pink Soda/Otto Group 

Education & Credentials
Bsc Hons International Development, London School of Economics 
PG Cert. Teaching in Higher Education, Coventry University 
Drapers Record – Winner Best New Retail Store

02 Lecturer | Fashion & Global Business ExpertLecturer Profiles
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Carol Seatory
MA, BA (HONS), PGCE

Carol graduated from Norwich School of Art with a degree in Illustration & Graphic 
Design and from University of Brighton with an MA in Narrative Illustration & Sequential 
Design. She has worked as a freelance and in-house Illustrator and designer and since 
2000 has also been teaching in post-compulsory education, with students up to degree 
level; also offering training for private individuals in computer software and design skills 
on a bespoke basis.

Carol exhibits artwork (prints and collages, jewellery, textile work) regularly and hosts 
a venue as part of Brighton Artists’ Open Houses twice yearly. She is an collector and 
trader of mid-C20 vintage clothing and a designer/maker of upcycled textile items 
including upholstery, artwork, clothing and homewares.

With an unusually wide range of skills, Carol is an experienced knowledgeable and 
patient tutor offering tuition in the following:

• Observational drawing and sketchbooks

•  Figure drawing and anatomy for the artist

•  Creative problem solving, ideas generation and development

•  Printmaking: silkscreen, block printing, collagraph, digital, paper and textiles

•  Textile Design: traditional and digital

•  Editorial and fashion illustration

•  Technical garment flats for fashion designers

•  Digitised garment patterns

•  Magazine design, concept, planning and layout

• Corporate identities, logos and branding

•  Portfolio development and creative CVs

•  Adobe Creative Suite (Photoshop, InDesign and Illustrator)

02 Lecturer | Visual CommunicationLecturer Profiles
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Addini Alifa

Deforestation
With the increasing deforestation in the world, it is becoming essential to find ways to 
support our forests.

The aim of this project is to support and conserve our forests through fashion. In this 
project, I will make a campaign for one of the most famous sustainable clothing brand, 
H&M Conscious.

We named this project “les”. Les means “forest” in Czech.

H&M Conscious: It is the leading brand by H&M with a good quality and sustainable 
fashion to offer at prices that are affordable for most. Apart from latest in fashion this 
brand makes lasting classics which can be worn year after year. We want to make 
sustainable, good-quality fashion accessible to as many people as possible. So people 
can support eco-friendly fashion by buying their products that promise more durability in 
an inexpensive way.

Still with H&M consistency by using a sustainable material for its conscious product, 
we also integrate the “movement” in our packaging. A lot of paper and cardboard is 
unnecessary for packaging, this means more tree felling. So, we want peoples to re-use 
our paper bag by turning it into planter bag and we also provide seeds in every tag.

“Fashion and quality at the best price in a sustainable way”.

03 BA (Hons) Fashion Retail | Semester 4Student Designers
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Azadeh Tayyebi 
Moghaddam

Cultural Heritage
Cultural Heritage is my theme. This is an opportunity to introduce and develop Paisley 
Voronoi design as the cultural indicator and bring this style into modern life, combining 
this heritage design to parametric whilst keeping its shape and history. My interest is in 
the historical context and preserving the ancient cultural background of the pattern.

Most countries have their own prestigious art/craft and culture around the Paisley 
design. My source is mostly from Persia and India, known for the traditional work and 
handcrafted Paisley products. My inspiration is applied to new design concepts, without 
losing its original features and keep the tradition of emotion, which makes the design 
solution unique. Through the design development process, I have been trying to bring to 
my design an originality and an emotional connection with the past, in a modern context 
of fashion, through the methods of Parametric, which is innovative and revolutionary.

There is much cultural influence which I have used within my work from having visited 
many amazing countries such as USA, England, Europe, Middle East, East Asia. This has 
led to my interest in behavior and how different people think depending on where they 
are from.

The design concept is to resuscitate the history of Paisley, brought from Asia, back into 
the West as a way of communicating good connection amongst cultures. My concern 
was to connect cultures back through this design work with the use of pattern as a way 
to celebrate the heritage.

03 BA (Hons) Fashion Design | Semester 2Student Designers
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Dedy Dwi Susantyo

OU… Magazine
OU… is a fashion, art and lifestyle magazine that focuses on street wear for young adults 
from 16-35 years old and brings hot issues happening right now. OU… readers seek a 
magazine that can influence them in fashion, art, lifestyle and give them information and 
news that is popular from all around the world

  This issue OU... will bring gender issues that are related to early adult sexual 
education, genderless fashion and OU... interviewed students and an international DJ.

  Today’s youngest generation, born after 2000, are connected yet isolated, savvy 
but anxious, indulged yet stressed. They have grown up with social media, a constant 
proliferation of information on a fully mobile internet, the rise of Islamic State and 
other forms of terrorism. As these teenagers approach adulthood, against the political 
backdrop of Brexit and President Trump, how will they shape the future? The single 
biggest difference between Generation Z and other generations is how connected they 
are, and have been since birth. On average, young people in the UK, aged between five 
and 16, spend three hours online every day. Connectivity permeates their lives – from 
friendships to relationships, news, entertainment, shopping – and has transformed how 
they interact.

Young people are also reported to have a much more fluid sense of sexual identity and 
gender. A National Citizen Service (NCS) poll of 1,000 teenagers published in October 
this year found that only 63% of teens aged 16 and 17 define themselves as 100% 
straight (compared with 78% of adults). Gender identity is also less binary, with 78% of 
young men identifying as 100% male, and 80% of young women identifying as 100% 
female, according to the same NCS poll. (Barr, 2016)

The aim of this magazine, especially this issue, as well as fashion, art, and lifestyle, 
is to educate people about sexual orientation and discussing genderless fashion 
itself. To empower youth to be proud of whom they are. Embracing uniqueness and 
diversity is our main goal. The goal is, through education and our features, to eliminate 
discrimination, harassment, and victimisation and contribute to advancing equality for 
all. This pilot publication includes interview articles from people all around the world who 
share their point of view about their life and how they overcome equality and diversity 
awareness. 

The political situation in the UK is reasonably stable. The media has the right to publish 
anything that they wish to freedom of speech allows the publishers to release information 
that might be considered controversial elsewhere around the globe. 

What makes our magazine different is we are concern about the environment. OU… 
Magazine finds that high-quality recycled papers are widely available for publications that 
use both coated and uncoated papers. Our company has a partnership with some of the 
young people organizations like UK Youth and Young Stonewall

03 BA (Hons) Fashion Retail | Semester 5Student Designers
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Inna Ddin (Siti Innayati)
03 BA (Hons) Fashion Retail | Semester 3Student Designers
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03 BA (Hons) Fashion Design | Semester 3Student Designers

Khamunis Mahalingam

Fashion in the seventies used lots of floral patterns, from ditsy pinhead prints to massive 
exotic hothouse blooms. Sizzling fashion trends include contrasting dress looks and edgy 
sharp funky dresses. There are few women in this world who can resist the charm of 
flowers. Flowers have always been a symbol of beauty for women, irrespective of age or 
origin, and we are enraptured by their very presence.

When I explore 1970s feminism fashion trend, I found fashion in the 1970s was about 
individuality. In the early 1970s, Vogue proclaimed “There are no rules in the fashion 
game now” due to the overproduction flooding market with cheap synthetic clothing. 
Common items included mini-skirts, bell-bottom popularized by hippies, vintage clothing 
from the 1950s and earlier, and the styles that platform shoes, bright colours, glitter, floral 
print. When we talk about equality for both gender, the most famous silhouette of the 
mid- and late 1970s for both genders was that of tight on top and loose on the bottom. 
For more equality and freedom 1970 also had a birth of indifferent, anti-conformist casual 
chic approach to fashion which is sweaters, T-shirt, jeans, and sneakers. 
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The reason why I choose the 1970s is due to the famous Feminism Fashion movement. 
Women fought for equality, freedom, and unity. Women expected more equality and 
freedom in fashion for example Bra-Burning. At least one actual public bra-burning is 
documented in that era. Women decided to fight for the equality, they don’t want to wear 
bra like men, but the government doesn’t agree to this and they don’t want this issue to 
turn back. In the 1970s, like other garment makers, bra manufacturers moved production 
offshore. The evolution of the bra reflects the constantly changing idea of what an “ideal” 
woman should look like – flat, round, pointy, conical, or even “natural”. The contemporary 
bra also reflects advances in manufacturing and availability of fabric types and colours, 
enabling it to be transformed from a utilitarian item to a fashion statement, countering 
the negative attitudes some women had about bras. Designers have also incorporated 
numerous devices to produce varying shapes, cleavage, and to give women bras they 
could wear with open-back dresses, off-the-shoulder dresses, plunging necklines, and 
the like.



0303 BA (Hons) Fashion Design | Semester 4Student Designers

LingJia Ang
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Social 
Stratification 
Website: https://melanieymx.wixsite.com/melanieymx 

The theme of the collection is Social Stratification. It is a method in which society 
categorizes groups of people in the world into socio-economic levels, based on 

their occupation, wealth, income, social status, and power. It is categorized into 
3 different classes: upper class, middle class, and lower class. 

The collection, Risen from the Street, is inspired by people who are homeless, 
unemployed and poverty that are categorized under the lower class society 

group. They are cold, hungry, and helpless with nowhere to go. Life on the streets 
is filled with danger. There are some people who bully them, attack them or steal their 

personal belongings if they are not aware. Therefore, the collection focuses on secret 
pockets. This idea came from the story about homeless people’s belongings being stolen 
where they can keep their stuff safe from being stolen. 

 The collection is designed to raise awareness about the struggles of homeless people 
and spread kindness by helping them. They are a human being as well, they do not 
deserve to be treated badly. The concept of the design is to help them in areas they are 
already struggling, by creating functional yet fashionable pieces.

03
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Melanie Yeo Mae Xian
BA (Hons) Fashion Design | Semester 4Student Designers
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Melissa Ong
03 BA (Hons) Fashion Design | Semester 5Student Designers
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Nor Syahira

Feminism
I choose the topic of Feminism because I believe that having equal rights for women 
especially in status, rights and opportunities are important. It is a choice which an act of 
giving women the freedom to make choices and to do whatever they want. Each woman 
has the right to express herself in any way she wants to as long as she is being offered 
the same rights and opportunities that members of the opposite sex are. They want to 
be treated exactly the same way that men are. Accorded the same respect, given the 
same opportunities. Women want to be able to be free to express themselves whichever 
way they choose to without being limited in any way or form. They want to be given the 
opportunity to choose what they want to be. If a woman decides to be a housewife, it is 
her choice and her decision.

Feminism is believing women should be valued in society as much as men are. This 
means women should be paid as much as men are when they do the same jobs men do. 
This means women shouldn’t be objectified with catcalls while they walk down the street. 
This means women should be equally represented in media, just as much as men are. It 
is not about saying women are better than men, either. It’s a movement to allow women 
to have just as much power and respect as men do in society. Feminism encompasses 
many things. Women probably do not need to have a successful career to embrace 
feminism. They only need to be able to do what they want.

03 BA (Hons) Fashion Design | Semester 3Student Designers
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Nur Ain Azmi
03 BA (Hons) Fashion Design | Semester 3Student Designers
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Rachelle Hon Jia Ee
03 BA (Hons) Fashion Design | Semester 5Student Designers
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TECHNIC AL DR AWING
One man’s  TRASH,  another  man’s  TREASURE

TECHNIC AL DR AWING
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One man’s  TRASH,  another  man’s  TREASURE

FINAL LINE UPFINAL LINE UP
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Salma Putri

Diversion Zine
Diversion pioneered in 2017, lifting the knowledge of fashion, art, music, and lifestyle 
into a different perspective. Based in London, its founding editor, Salma Anaqah Putri, of 
Indonesian origin, is bringing a new creation to the printing world. 

In this edition, we lift PUNK culture as a theme in our zine. It tells the beginning of the 
formation of punk in 1970 when it could not be accepted by the public due to anarchy 
and aggression. Some important figures in the punk movement will also be discussed, 
such as Sex Pistols, the first Punk band in the UK and also crowned as a punk band 
legend by the world. And Vivienne Westwood, the mother of punk, who has made a 
big contribution to an aesthetic that brings a Punk subcultural style to the forefront of 
fashion. Motivated by one of the London first graduate designers, Dilara Findikoglu, is the 
beginning of the publication of our zine.

03 BA (Hons) Fashion Retail | Semester 4Student Designers
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Chai Veen Yan
03 BA (Hons) Fashion Design | Semester 5Student Designers
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Vivian Lam Kah Jing

Stand For 
Animal Rights
My concept for this collection is fighting for animal rights. I don’t believe it’s ever 
acceptable to harm animals in the manufacturing or testing of products. Animals are not 
ours to wear and animal-friendly fashion isn’t just for vegans. So I have created an animal 
welfare collection to cover all the products which is designed and made without any 
harm to animals.

I have designed a collection of unisex apparel with a mixture of snake skin and geometric 
shapes which makes the prints unique in combination with a cross stitch method which 
is used to embroider the details of the animal patterns. The colour palette will be warm 
tones which contain various shades of red, in contrast with striking orange and green. 
There is a mixture of earth tone colors which are influenced from natural things around 
us: brown soil, green leaf, cloudy sky, as well as the red sun. These palettes can create a 
warm, nature-friendly atmosphere. 

Animal use in fashion is an unnecessary cruelty that can easily be fixed. My idea of 
’Stand For Animal Rights’ is to spread awareness to the public that we don’t need to 
harm animals to look fashionable or elegant. Everyone can do simple things to make a 
difference, and every little bit really does count. We should speak for the unspeakable 
and save our furry friends. I hope that I can approach the business in a way that I feel is 
morally correct and modern. It doesn’t mean that style and luxury need to be sacrificed.

03 BA (Hons) Fashion Design | Semester 4Student Designers
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Zhang He
03 BA (Hons) Fashion Design | Semester 4Student Designers
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