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Interview 1: 

Maria G. 

Age: 29 

Female 

Profession: Administrative Assistant 

Household Income: 35,000 

Maria is single.  She goes shopping once a week and spends on average $100 a week.  Maria primarily shops at Vons.  She 

likes using her rewards points and gift cards to get discounts. Maria shops late at night between 7pm to 9pm.  If she can’t go 

shopping at those times, she’ll go shopping on the weekends early in the morning.  Milk, vegetables, fruits and meats are the 

items that are consistently on her list.  She does use a digital shopping list on her Droid X phone so she won’t forget 

anything on her list.  She also, uses the Vons program to download coupons to her phone.  Maria likes to plan out her meals 

so that she is eating health.  She’ll go to the same store (Vons) all the time because she knows the layout of the store.  Maria 

starts out with produces first then goes the meat section.  She will buy items that are not on her list such as alcohol.  The 

things that frustrates Maria is long lines and not enough cashiers. 

 

Interview 2: 

Tina U. 

Age: 59 

Female 

Profession: Senior import export adviser 

Household Income: 80,000 

Tina is married and has two adult kids that are not living at home.  Tina primarily does the shopping in her household.  She 

likes to shop at Albertson, and Vallarta, but not on the same day.  Tina likes to go shopping at night around 8pm to 9pm.  

The typical things on Tina’s list are pasta, bread, cheese, ham, eggs and juice.  She has to budget herself every week so that 

she can go shopping throughout the rest of the month.  Tina also goes to Costco to buy toilet paper, and paper towels so that 

she doesn’t have to go that often for those items.  She does create a list on her i phone. Her husband does contribute to the 

list with things like shaving cream and deodorant.  Tina will stick to her list, but will buy things that are not on her list if 

their on sale.  Tina does plan out her meals for her and her husband, sometimes the grandkids will come over and she will 

have to go to the store to buy more food which effects here shopping.  Tina does use coupons when she gets them online.  

Other than that it is hard for her to remember to get coupons.  Tina knows the store very well.  She goes to the 

nonperishables first then the refrigerated products second.  The thing that frustrates Tina about grocery shopping is the 

prices keep going up. Even with a coupon you’re not getting your money’s worth.   

  



 

Interview 3: 

Jackie W. 

Age:49 

Female 

Profession: Homemaker 

Household Income: 100,000 

Jackie is married with three kids.  She is the one that primarily do the grocery shopping in the family.  Jackie shops where 

ever sales are.  Vons is the main store that she likes to shop at, but also shops at Costco, Trader Joes and Walmart.  She 

primarily goes shopping between 8am to 9pm.  If she can’t go at that time, she will go at lease before 2pm before she picks 

up the kids.  Jackie uses a digital list to do her grocery shopping with.  The typical items on her list are meats, dairy, 

produces, cheeses, and sour cream.  At Costco it’s also meats, milk, cheese, eggs and bread.  The kids do contribute to the 

grocery list throughout the week.  Jackie does by items not on her list such as junk food for the kids.  Jackie does not plan 

out her meals and admits that if she did plan out her meals that it would safe her money. The lack of planning does affect her 

grocery shopping because her meals are boring.  The thing that frustrates Jackie the most is baskets that don’t work.  She 

don’t like standing in long lines, and shelves that are not marked. 

 

Mapping: 

   
 

Themes: 

• Convenience 

• Frustrations 

• Shopping Patterns 

• Coupon use 

• List use 

• Number of stores shopped at 

• Enjoyment of grocery shopping 

• Set budget 

• Time of day 

  



 

Persona – Primary: 

 

Profile: 
Mia Jackson 
Age 29 
Female 
Profession: Marketing Analyst  
Household Income: $40,000 

Background:  
Mia is a four year college graduated. She works for a large marketing firm working with trends in 
communications and technology.  Mia loves being a part of the social media such as Facebook.  
She also likes to network with other people in the marketing community.  
Shopping Goals: 

• Get discounts on items on shopping list. 

• Stores are conveniently near home or work. 

• Go at a time where there is the least amount of people. 

• Don’t want to spend no more than an hour in the store. 

• Don’t want to go on repeated trips to the store due to forgetting something on the list. 

• Don’t want to buy things that are not on her grocery list. 
Day in the life: 
Mia has a limited grocery shopping budget each month $400.  She plans out her meals each week 
to stay within her budget.  In order to save money, she goes to multiple stores to get the most for 
the least amount of money.  Her primary store is Vons, but also goes to Costco and Walmart.  
She utilize a digital shopping list to help her stay organize. She shops at night to avoid long lines.  
Mia is a part of the Von’s program Just for Me.  She likes to download the coupons to her phone 
making it convenient for shopping. 

 


