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	MONICA J. LEVY
	5333 W. River Trail Road

Mequon, Wisconsin  53092

414.708.4881
monicajlevy@yahoo.com

	
	

	Summary of Experience

	
	

	Marketing and communications leader with over 20 years of global experience in consumer and B2B brands.  Strengths in strategic direction, team building, and tactical execution across multiple business units and geographies.  Expertise in advertising and collateral development, public relations, and web.  Complementary skills in market research, customer acquisition, CRM, channel distribution, and new product launches.  Communications advisor and speechwriter for CEOs and executives.

	
	

	2005 to
2009
	JOHNSON CONTROLS, Milwaukee, Wisconsin

A $38 billion global diversified industrial firm, spanning businesses in automotive systems, building environmental controls and services, and advanced power storage products.

	
	

	
	Executive Director, Brand and Corporate Communications: Company’s senior corporate marketing executive, reporting one level from CEO.  Responsible for brand development, market research, advertising, public and media relations, and global web presence across all business units and geographic regions.  Managed budget of $35 million.  Directed staff of 11; global collaboration with 150 employees and agency staff. 

· Developed brand strategy and led global brand research process.  Result:  Created new corporate vision, brand architecture, portfolio development process, and brand health metrics to improve management of current brands and acquisitions/divestitures of new properties.

· Elevated company profile via new corporate identity, advertising, and public relations campaigns.  Result:  400% increase in global media coverage, 30% recall of new campaign tagline, comprehensive brand guidelines, and brand implementation across 1,300 locations in 75 countries in 18 months.

· Modernized and internationalized company’s web presence.  Result:  Achieved 20% increase in web traffic; online ad and search click-through rates of up to 30%.

· Led brand-centric employee communications to enhance engagement in alignment with corporate goals.  Result:  Improved employee understanding and scores on pride/morale and agreement measures to exceed 85% positive ratings.

· Created global infrastructure for communications planning and implementation; developed tools and resources to leverage scale and support coordination of activities.  Result:  10% – 50% savings in local execution of materials, improved continuity and consistency of marketplace image, faster development cycles.
· Selected as one of corporation’s top 40 high potential leaders for 8-month senior executive development program.

	
	

	1995 to
2004
	MOTOROLA, Schaumburg, Illinois

A $37 billion global communications provider.

	
	

	
	Director, Corporate Marketing Communications (2002-2004):  Responsible for brand management, advertising, collateral materials, and special events.  Managed $10 million budget.  Directed staff of 13, leadership of 250 employees and agency staff worldwide.
· Developed brand strategy, positioning and messaging across business sectors and targeted constituencies.  Result:  Launched global brand program and regained favorable Interbrand rating, from absence to #37 out of 100.
· Created value propositions, strategic plans, and tactical programs to promote the company’s integrated solutions in broadband, wireless, and transportation.  
Result:  Improved marketplace consistency across business unit image and messaging; delivered $1M in savings via global infrastructure for communications resources.
· Led corporation's 75th anniversary program, delivering multiple simultaneous events globally.  Result:  Secured global press coverage documenting company’s achievements during the century; drove business unit revenue and profit via special promotions.
· Crafted executive communications, including speeches, presentations and employee communications.  Result:  Strengthened company’s thought leadership platform and position as technology driver.
· Managed customer engagement venues, museum, and archives.  Result:  Improved use of facility, reduced museum and archives costs by 30%, and enhanced services to internal customers.

	
	

	
	Director, Marketing Communications, Integrated Electronic Solutions Sector (2000– 2002):  Responsible for integrating business's marketing communications efforts to global automotive community.  Managed $15 million budget.  Directed staff of 5, with leadership of 50 people worldwide.

· Developed strategies and tactics for public and media relations efforts, trade shows and events, collateral development, and sales support materials.  Result:  Achieved 20% increase in revenue from key accounts.
· Led transition team to integrate IESS and executives from other business units into a Global Customer Solutions Organization (GCSO) that later became part of the corporate staff organization.  Result:  Expanded business within key accounts to include revenues for other divisions.

	
	

	
	Director, Global Image Design, Personal Communications Sector (1998–2000):  Responsible for creative design, packaging, and merchandising across more than 25,000 points of sale globally.  Managed $17 million budget.  Directed staff of 12, with leadership of 200 people worldwide.
· Led inaugural effort for globally consistent brand packaging and merchandising for company’s cellular phones, pagers, 2-way radios, and accessories.  Result:  Reduced function’s expenses by 23%.

· Established global, cross-functional team to coordinate in-market consumer research for POS activities.  Result:  Improved effectiveness of processes for marketplace promotion tied to new product launches.

· Drove application of consumer insight to new go-to-market strategies and retail programs.  Result:  Created stronger packaging that was educational and appealing to consumers; influenced preference for brand and product.

	
	

	
	Director of Communications, US Markets, Cellular Subscriber Sector (1997-1998):  Developed overall US communications strategy and directed tactical implementation efforts for the company’s cellular and PCS phones, accessories, and airtime programs.  Managed 
$35 million budget and staff of 14 with leadership of 100 people in the US region.

· Led new product launches for StarTAC™ digital phones and other PCS devices; managed development of integrated advertising, PR, direct marketing, events, and promotional programs.  Result:  Achieved 15% advertising cut-through scores; elevated global brand ranking from #12 to #4.

	
	

	
	Manager, Merchandising and Promotion, Cellular Subscriber Sector (1995-1997):  Directed worldwide merchandising and promotion.  Managed $4.5 million budget and staff of 9, leadership of approximately 50 people.

	
	


	1989 to
1995
	GROUPE SCHNEIDER/SQUARE D COMPANY, Palatine, Illinois
A $24 billion global company, 7th largest firm in France with 120,000 employees worldwide.

	
	

	
	Manager, Marketing Communications Services (1994-1995):  Directed brand strategies and programs.  Managed $16 million budget and staff of 16. 
· Led corporate advertising, public relations, channel support programs, and lead fulfillment efforts.  Result:  Strengthened company’s position and market share in key industrial, OEM, utility, and construction market segments. 

	
	

	
	Manager, PR and Promotional Programs, Automation and Control Business (1991-1994):  Directed PR and promotional programs.  Managed $5.5 million budget and staff of 5.

	
	

	
	Marketing Communications Specialist, AC Drives, Solid State Sensors, Fiber Optics (1989-1991):  Developed collateral material and coordinated trade shows and events

	
	

	1987 to
1989
	COMPUTER COMPONENTS CORPORATION, Morrisville, North Carolina
A $100 million computer start-up.
National Marketing/Sales Manager

	
	

	1985 to
1987
	UNIVERSITY OF NORTH CAROLINA, Center for Early Adolescence, Chapel Hill, NC 

A non-profit, advocacy organization affiliated with the University’s social science programs.

Director, Marketing Communications

	
	

	1982 to
1985
	BURSON-MARSTELLER, Washington, D.C.
One of the world’s leading public relations firms.
Account Executive

	
	

	Education:
	J.D., George Washington University, Washington, D.C. (1983 - 1985, incomplete)

B.A., Communication/Political Science, University of Delaware, Newark, DE (1982).

	
	

	Patent:
	International Application, Patent No. WO/2008/045836 for Multi-location Electronic Systems Communication

	
	

	Blog:

Twitter:

References:

Portfolio:
	http://www.monicaonmarketing.blogspot.com
http://www.twitter.com/mjlevy
http://www.linkedin.com/in/monicajlevy
http://www.visualcv.com/monicalevy



