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Cell:  920.927.0296

Track Record & Measurable Results
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Crest® Toothpaste Children’s Initiative 
· Gained 5 Share Points and added Annual Sales of $120M/yr. ++ Profits

· Created Breakthrough Toothopolis Saturday TV/Media/POS Campaign

· Secured High Impact/ROI Exclusive Promotion/Licensing Agreements with:
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McDonald’s® Toothpaste Dispenser in Restaurants/Stores/Advertising

· Disney® Books Premiums with Crest Purchase in POS Displays

· Lego® Toys in-store near-pack premiums and continuity rewards
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Brown & Haley Fine Foods – Almond Roca® Global Expansion
· From Stagnant Regional Growth to 230% Growth in Almond Roca during 
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expansion period - + $25M Sales
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Built a Premier International Sales Network and Merchandisers ground up

· Secured massive agreement for global sampling via United Airlines® in flight meals 
· Exclusive Candy License/Tie in with Steven Spielberg’s Gremlins® Movie
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Weyerhaeuser New Venture into Baby Diaper Industry

· Sales Growth from $270M to $800M – Profits growth from $8M to $40M

· Took 8 share pts. from the Nat’l Brands & grew from 30% to 80% share of PL Market

· Launched 14 New Market Dominant Products in 7 Yrs. 

· Secured High Impact/ROI Promotion/Licensing Agreements with:

· [image: image11.jpg]Weyerhaeuser




 Jim Henson’s Muppets® and Sesame Street® Characters

·  Disneyland® Theme Parks and Playschool®
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Pioneered Radical New Product Development Process

·  Cut commercialization time in half;  Avg. 9 months before PL competitors

·  Home Usage Tests proved matching/better preference vs. Brands; 65:35 vs. PL
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Paragon Trade Brands Ultra-Thin New Product Development Team

· Full Commercialization only 4 months behind Market Leaders - Pampers/Huggies

· Achieved Full Commercialization One Year Before First Private Label Competitor

with 70:30 Consumer Home Usage Test Wins
· Secured a 30% Increase in PL Share pts. and New Customer Distribution- +$240M Sales
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Team of 85+ Members beat all performance, cost and rollout targets

· UltraThin Team was awarded the prestigious Weyerhaeuser Top Leadership Award

· Most Cross Functional Team Leaders were later promoted to leadership roles 

benefiting from on-the-job training experience they received as part of the UltraThin Team
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MinuteTools Corporate Startup and Global Expansion Initiative

· Secured All-Store National Distribution in Sherwin Williams, ICI, MAB, KWAL and new 

distribution in Ace Hardware within 3 Years from Start-up. Unheard of for a new start-up


· Awarded Sherwin Williams and MAB stores’ Best Product Innovation Award

· Built the top sales network in the US and voted the company with the best website & CS
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Manufacturing and Engineering Team Leadership & Awards

· Led 4 technical teams from concept to capitalization/installation (Diaper Pad Drum

Forming, Compression Packaging, Manufacturing Capacity Process Improvement
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SWAT team and High Speed Changeover Machine Design) that saved $20M 

· Received the "White coat" award from Weyerhaeuser R&D for Technical Excellence, 

Leadership and R&D Partnership in pushing forward innovation rapidly with great success 
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Awarded a special Engineering citation for “Most Technically gifted Marketing Nerd”
due to my teams’ success in leading and driving key engineering/manufacturing initiatives
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