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Cell:  920.927.0296

Expertise & Leadership
Extensive Experience Building People & High Performance Teams 
· Earned reputation for developing growth in people through empowerment, training and clear accountability
· Committed to knowledge transfer, mentoring and providing opportunities for future corporate leaders
· 15+ Years developing top departments of up to 25 people and cross-functional teams of over 85 members 
· Mentored my staff into committed executives (Pres., SVP, Head Buyer, Community Leaders) that learned from their growth opportunity and secrets internalized for building passionate world class teams  
· Led multiple Cross-Functional teams that won many performance & teamwork awards and unleashed future corporate leaders in many disciplines through well trained empowered roles galvanizing their self confidence and untapped potential
· Instill environments with open honest discussion, creativity, passionate commitment and drive to be #1 
Top Tier CPG Global Brand Management Education & Experience
· Proctor & Gamble Brand Management – Crest®, Scope®, New Product Development

· Eight Years Global Food Brand Building & NPD Experience – Almond Roca®, Trident , Others

· 5+ Years Gift Confection, Food Service, Snack Food, Health Food, Candy Bar, Private Label Success 

· Global SVP of NB/PL Brand Management and New Product Development 

· President/CEO of Successful Advertising Agency and Entrepreneurial Global CPG Startup
· Graduate of Northwestern’s Kellogg School of Management (MBA) – Marketing/Finance/Statistics
New Product Development Leadership & New Market Expertise

· Recognized NPD expert in food and personal care products industries as CMO, VP & Director of NPD
· Led over 30 complex new product teams successfully from concept through full commercialization

	· 4 New Premium Food Brands
	· 2 New Lines of Snack Food
	· 21 New Diaper Innovation Rollouts
	· 2 New wet-wipe product lines
	· 3 New FDA Reg. Product Lines


· Championed development of proprietary NPD Innovation processes for major corporations that went far beyond stage-gate basics to seamless team camaraderie, ownership, analytics and precision execution
· Pioneered successfully two ground up companies, major expansions of two others and multiple new  marketplace introductions requiring zero based intelligence & expertise development 
· Established close interdepartmental partnerships through in-depth training and on the ground support & leadership roles within Manufacturing, Engineering, Customer Development, Finance, R&D, QA & more 
  Marketing & Strategic Corporate Leadership
· Proven as a Strategic, Successful ROI Driven Business Leader with “Smart Risk” Analytical Decision Skills 
· Trusted collaborative leader of sharp, results-driven Corporate Strategic Planning and Execution 
· Experienced with all traditional and new-marketing/media channels with a keen vision for best ROI

· Consumer Insights, Market/Product Research and Intelligence Data Mining Professional.  In tune with all exciting new data inputs like in-store usage/attitude loyalty card data providing precision high ROI targets
· Ability to motivate & inspire unique, proprietary & innovative brand building marketing outputs thru others 

· Innovator of High impact packaging technology, design and POS merchandising team with proven results
Customer Development & Sales Management Leader
· Led elite Costco, Sam’s, Wal-Mart, Kroger, HEB, Tesco, Sainsbury and other key account teams
· Skilled VP of Sales & Marketing – Established complete sales direct/broker/distributer network ground up
· Friend and Ally of Sales Professionals and have always worked well in the trenches with them

· Awarded “Passion for the Business Award” from the Sales Team in honor of my teamwork and direction

· Respected expert of internal retail channels of influence and processes via direct face to face experience
  Financial & Decision Analytics Guru

· Led creation of a unique real-time profit model tool for sales teams to use on customer product & program development.  Radically accelerated and improved smart front line decisions and customer respect
· Fully experienced in corporate financial dynamics, marketplace analysis, dynamic standard/actual product costing modeling, manufacturing costs fixed & variable, sales, logistics, inventory, throughput and capacity

· Skilled developer of smart payout analytics managers with ability to combine fact, risk & hypothesis [image: image1.png]
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