




                    

       Social Medium    1
Running Head: Social Medium
Dominance of MySpace
By Chris Brazelton

Dr. Roger Gunn
11/8/2008

Com 605
Chris Brazelton



                        
     Social Medium    2
11/8/2008

Social Medium
Dr. Roger Gunn

Social medium continue to attract a wide variety of people that see this as a useful resource. Many viable options come to mind when thinking about socializing with others. Recently, interest in social medium such as blogs, instant messenger, wikis, and internet video has increased. People are intrigued by the affordances and reach of this medium. The youth are growing up in a digital world, gaining early exposure to social media. MySpace has led the trend of social media that have impacted today’s youth.


MySpace is a social network used by people all over the world. MySpace combines blogging, instant messenger, and email all in one. As an undergraduate student, I was under the impression that MySpace was only used for dating. Everyone I knew would go onto MySpace and search for other people they may have an interest in dating. I was opposed to this idea, therefore I had no interest. As I got older, I began to see the other ways this social network is used, which peaked my interest. Today MySpace is being used by businesses, researchers, friends, associates, family, and many other types of people who all have found value in this social network. 


MySpace was launched in 2003 and has been described as a “social network.” Donah M. Boyd in her article titled Social Network Sites, defines social network sites as “web-based services that allow individuals to (1) construct a public or semi-public profile within a bounded system, (2) articulate a list of other users with whom they share a connection, and (3) view and traverse their list of connections and those made by others within the system” (Boyd 2008). In the case of MySpace, its backbone consists of visible profiles and access to the social network of that profile. If I were the owner of a 
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company, marketing on a site like this would be placed at the forefront of my marketing scheme. Access to these profiles provides access to millions of people all over the world. After joining, the user is asked a series of questions, and these questions generate the profile. Visibility of these profiles varies, and typically people provide enough information and visibility to attract their target audience.


MySpace reaches a wide audience, but has been extremely appealing to the youth. Youth are constantly looking for ways to meet new people and easy ways to do it. This social network allows users to place blogs on other profiles, send emails to other users, and directly instant message other users as well. During the recent U.S. Presidential Election campaign, Barack Obama and John McCain were seen using MySpace as a part of their marketing campaigns. Upi.com reported in July that, “U.S. Senator John McCain’s campaign website soon will roll out social network features a la MySpace to try to appeal to younger voters” (U.S. Senator 2008). People have found this social medium an easy way to do a variety of things; therefore it has gained value in society.


The dialogue that occurs on MySpace can be productive. I believe the core value of this social network is building relationships. By creating a profile and placing pictures as well as video clips on it, a person can create an image of whatever they want. In my case, I created a profile with a business/professional picture of me, along with fifteen other pictures marketing my business. I have a targeted audience in mind, with the understanding that people outside of that audience may have no interest in my profile. Businesses all over the world are getting smart and doing the same thing. 
Social Medium     4
Diane Mermigas writes in her article MySpace a launch pad for next-gen media biz, 
“Fox Interactive Media is in the midst of a massive push to harness the power


of MySpace and its other Web-based businesses to redefine online advertising

and marketing. E-commerce, digital video-on-demand, blogging, instant 

messaging, classified advertising and other interactive services in a user-friendly

way that is poised to add hundreds of millions of dollars to New’s Corp’s revenue

base by the end of next year” (Mamigas 2006).

At no cost, profiles can be made, potentially providing millions of dollars in revenue to a company. Advertising would incur some cost, yet the gains would be worth it. 


It is very difficult to determine how MySpace’s effectiveness is evaluated. Millions of people worldwide use this online network. I have been exposed to plenty of success stories, as well as negative stories regarding MySpace. I believe its effectiveness is evaluated by how many relationships have been built or maintained, how many people have received job interviews from it, how many companies have made strides because of it, etc.

I have found MySpace to be very effective within my profession. I developed a page which markets my company, and I reach out to specific users with it. I have had success with developing relationships as a result of the site. I found several accounts of people who have not had such a good experience, one of which comes from a book written by W.D. Edminston, titled Why Parents Should Fear MySpace. Edmiston bases his book around his son’s suicide, which he blames on his sons participation in MySpace. He writes “the book is for parents. It is written as a warning that being on a social networking site is possibly dangerous for your child” (Edmiston 2008). As is the case with many social medium, on MySpace people have access to personal profiles and information on other users. As a result, this opens the door for sexual solicitation as well as harassment to occur.   
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MySpace has led the trend of social media that have impacted today’s youth. With the affordability and easy access of this social medium, the youth have taken full advantage. As with anything, there are advantages and disadvantages and I have found the advantages to be far greater. I believe that in this next wave of social medium, there will be another, better MySpace; until such a time, MySpace has proven its worth.
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