THEORETICAL RATIONALE: Self-perception Theory
	
	

	
	

	
	

	
	

	
	

	Target Audience:
Executive Suites consists of upper-middle-class singles and couples typically living just beyond the nation's beltways. Filled with significant numbers of Asian Americans and college graduates--both groups are represented at more than twice the national average--this segment is a haven for white-collar professionals drawn to comfortable homes and apartments within a manageable commute to downtown jobs, restaurants, and entertainment.


	Theory categories
	Matching Ad Elements

	Tenet 1: People accept messages that reflect what they believe to be a consensus.
	Many Americans believe homelessness is a problem that needs to be addressed. Some believe it’s a national disgrace.  



	Tenet 2:  People accept messages that are consistent across contexts & audiences. 
	My homelessness ad tries to personalize the issue by highlighting one homeless man who looks like a lot of us, not the homeless we render invisible as we walk past.  

	Tenet 3:  People accept messages that are distinctively tailored to the discussion at hand.
	Provocative headline, striking photo and “storytelling” copy to convey the message.

	
	


Bob Ault Wasn’t Always Homeless. 
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Ten years ago Bob was head chef at a five-staff restaurant in downtown San Diego.  He and his wife had three kids and lived in a custom-built house in La Jolla. Bob loved to take his family to Padres games, SeaWorld and the San Diego Zoo.

To handle the stress of 12-hour workdays, six days a week, Bob turned to alcohol. Eventually, the bottom fell out, and he lost everything and everyone. For the past decade Bob has been homeless, living on the streets of downtown, within sight of his former five-star restaurant.
Recently, Bob came to the San Diego Rescue Mission for help. Bob is now clean and sober and getting his life back on track. He has one goal: get back to his wife and family.
You can help. Since 1955, the San Diego Rescue Mission has helped thousands of homeless men and women just like Bob reclaim lost lives.
Donate items you no longer need to the Mission. We can turn your surplus or gently-used items into hope for our homeless clients! Our clients will then put them to good use, or we will sell them at one of our three thrift stores to raise money for our life-saving programs.

San Diego Rescue Mission P.O. Box 80427 San Diego, CA 92138 | (619) 687-3720 | sdrminfo@sdrescue.org

