
THEORETICAL RATIONALE: THEORY OF REASONED ACTION

	Target Audience:

Boomtown Singles

Lower-Mid, Younger w/o Kids Affordable housing, abundant entry-level jobs, and a thriving singles scene--all have given rise to the Boomtown Singles segment in fast-growing satellite cities. Younger, single, and working-class, these residents pursue active lifestyles amid sprawling apartment complexes, bars, convenience stores, and laundromats.

· Under 35 yrs old

· Buy from Mary Kay

· Do Karate

· Read Modern Bride

· Watch VH1

· Acura RSX

· Median HH Income: $39,356 

	Tenet 1:  Change behaviors not attitudes.
	COPY: Get people to recycle

	Tenet 2: There is a relationship between intentions and behaviors: 1) volitional control; 2) Correspondence between intentions & behavior (action, target, context, and time); 3) Time between the intention and the behavior.
	There is not likely to be a close relationship between intentions and behaviors

COPY: The intention is to save the planet, clean up earth etc… 
The current behavior of the audience is to throw recycling in with the trash

	Tenet 3: Attitude toward behavior -The strength, salience, and type of beliefs will affect behaviors
	The existing attitude is one of not caring enough.

Existing attitudes cause these effects:

Trash in the Future

 The amount of trash that the United States produces has tripled in the past 50 years. At that rate, we will be producing nearly a billion tons of trash a year by 2060. 

The Land is Full

 Landfills are running out of room for waste and some states are running out of space for landfills. If we do not recycle more (as well as reuse and reduce more often), we will soon be surrounded by our own waste. 

Glass is 100% Recyclable

 Americans use over 13 million tons of glass products annually, but only about 25 percent is recycled. That means almost 10 million tons are being left in landfills, waterways and the wilderness. Glass takes thousands of years to biodegrade.

Yes, We Have Cans

 A bale of aluminum cans ready to be recycled.

If aluminum cans were not being recycled, there would be over 80 billion of them left in landfills and on land every year. It actually costs more, and it uses 95 percent more energy to make new cans from raw materials. 

No More Trees

  1 Sunday's worth of papers = 500,000 trees

Likewise, about 50 million tons of paper are recycled annually, but this is only about half of what is produced. If there was no paper recycling, we would lose 850 million more trees a year.

	Tenet 4: Subjective norm - Attitudes and thoughts about the beliefs of salient others & motivation to comply (or be in agreement with) salient others
	COPY: The effects of other’s attitudes:
· Recycling benefits the air and water by creating a net reduction in ten major categories of air pollutants and eight major categories of water pollutants.
· Conserves natural resources
· Makes our planet last longer
· Reduces greenhouse gas emissions
· Prevents habitat destruction

	Tenet 5: People have a different balance between their reliance on their own attitudes and the attitudes of others
	This audience is more self focused not worrying about others or the consequences
HEADLINE: you can do it!

	Tenet 6: All these issues lead to an intention (or not) to adopt a behavior, and hence to the adoption of a behavior (See Tenet 2)
	This intends to lead to a new behavior of recycling.  The main reason that the “non-recycle” behavior exists in this audience is that it is not always convenient to recycle.  Many of these people rent small apartments that do not have recycling programs or their place is not big enough for two trash cans.  Yes these are excuses, but these excuses lead to attitude and behavior.  The intentions of this audience may be good and they may want to recycle and save the planet if it was just more convenient.  By making recycling more convenient it may change the behavior of the audience. 
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