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_____________________________________________________________________________________


SUMMARY





I am a marketing leader with a proven track record of success in marketing strategy and operations. Involved in aspects of marketing, including: brand management; advertising; promotion; product development; and distribution. I am a creative thinker and problem solver known for utilizing both traditional and non-traditional strategies to achieve sales results. I enjoy working together with my team to achieve our objectives and, together, celebrate our success.


_____________________________________________________________________________________


AREAS OF EXPERTISE





Marketing Strategy & Operations


Brand Management, Product Development


Strategic Market Segmentation


Market Evaluation & Forecasting


Corporate Communications


“Experience” & Event Management


Business-to-business Specialist


Consumer & Retail Promotions


_____________________________________________________________________________________


WORK HISTORY





UnitedHealthcare			Regional Director, Business Marketing			2001-08


Gaylord Entertainment			Director, Marketing & P.R.				2000-01


Nashville Predators			Manager, Marketing & Promotions			1997-2000


Hard Rock Café’s			Manager, Marketing					1994-97


Universal Studios			Coordinator, Promotions & Publicity			1991-94


Walt Disney Company			Publicity						1988-1991


____________________________________________________________________________________


NOTABLE ACHIEVEMENTS





Increased UnitedHealthcare key accounts new business pipeline 23% for 4 consecutive years.   


Consumer branding pilot for UnitedHealthcare, Arizona created 32% increase, unaided brand awareness in six months.


New market brand/product launch in New Mexico produced 18,000 members in first year, a 21% gain vs. projection.


Nashville Predators consumer retail promotion with Kroger and Coca Cola generated 100,000 unique registrations in 45 days.


Created over 2 million non-traditional brand impressions annually for Predators with corporate partners.


_____________________________________________________________________________________


PERSONAL SUCCESS FACTORS





Communicates in a simple, straight forward manner.   


Quick to adapt according to the situation, focus on action.   


Ability to think outside the confines of individual expertise and assess customer needs and markets in new ways.


Comfortable interacting at all levels of an organization.   


Innovative, but efficient leader.
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