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OBJECTIVE 

Bachelor degree driven students from Florida International University’s (FIU) School of Journalism and Mass 

Communication (SJMC) are taught to “demonstrate an understanding of the central concepts of integrated marketing 

communications (IMC) strategy and tactics including conducting research and evaluating information, applying basic 

numerical and statistical concepts, and applying tools and technologies for IMC campaigns.”
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In order to help along this process, both the students and faculty at FIU SJMC have created two separate councils. In 

fall 2008, the Public Relations Student Society of America (PRSSA), the Association of Women and Communications 

(AWC) and Adscene chapters created the Integrated Communications Council (ICC). ICC is a governing body made 

up of students from ALL active FIU SJMC student organizations. It promotes academic, professional and social 

integration between students in all areas of mass communication. And it generates excitement about SJMC programs 

by creating a strong interdisciplinary network of peers. Though created separately, these ideas were consistent in the 

creation of the SJMC Professional Leadership Council (PLC).  

“The PLC mission is to keep our school on top of the current needs and future trends of the professions and 

industries that we serve. PLC members are also vital to our school’s efforts in the acquisition of resources necessary 

to achieve our development goals through contacts with prospective individual, foundation and corporate donors. 

PLC members serve as ambassadors for the school in South Florida, regionally and internationally. Members also 

enjoy the satisfaction of being affiliated with one of the best journalism and mass communication schools in the 

country.” 
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In a world of interactive communication, these councils must now collaborate by using new media to assist students 

and professionals in their IMC development process. This education will help students decide which direction they 

would like to go in after graduation, how to get there and help professionals network with the future of their industry. 

“What Do They Know?” will be an infinite forum of updated real-world advice. 
 

TARGET AUDIENCE 

The “What Do They Know?” blog will be directed towards current and potential FIU SJMC students. As students enter 

into careers in the various fields of communication, these newcomers can now learn from experienced professionals 

in the practice of their choosing. “What Do They Know?” provides a platform in which students will learn, ask 

questions, and network directly with professionals. 

Communication is not a unidirectional channel; thus, volunteering professionals and established student 

organizations are essential to making “What Do They Know?” a complete and circulating communications tool.  

Bloggers will include SJMC professors, outsourced professionals from lectures such as FIU PRSSA’s “Hear it from 

the Experts!!!” and FIU SJMC’s “Hearst Series,” active SJMC Alumni and SJMC PLC members. As an interactive 

medium, this blog will help professionals share their concepts and experiences to the audience that will benefit most, 

students. In addition, the blog will help professionals and lecture coordinators measure their success among 

students.  

IMPLEMENTATION 

 

The objective is for this website to become a guide that students look to with trust. This site will become a bible for 

students, the first place they go to when differentiating between career options within the restraints of their degree. 

The interactivity on the blog will make students feel less like they are just going to read general advice, and more like 

they have a chance to communicate with experts who can help them individually. 
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Before that can ever happen, students need to become aware that the site exists. The first thing that will be done is 

an e-mail sent out to all School of Journalism and Mass Communications (SJMC) students to inform them about the 

website. There will also be a tab on the SJMC website for easy access to the blog, and the professionals who help us 

in this venture will be invited to place a link on their own websites and/or personal blogs. We will also do some 

promotion around campus by advertising in the Student Organization Council’s (SOC) Freshman Orientation 

pamphlets (in order to gain some attention from students who may not be decided on their major yet), blackboard 

promotions posted by ICC members, and tweets sent out by ICC, SJMC and student volunteers. 

There will also be widgets on the blog with daily career tips and inspiring quotes that can be added to any follower’s 

site. As a result, some of those will become popular and help to gain attention for the blog. Another form of promotion 

will be contests in which students can win a variety of prizes, including lunch with one of the professionals and 

shadow days. The first contest will be based on spreading the word about the blog by utilizing student’s 

communications skills. 

To keep the website sticky, there will be new information posted frequently and consistently. The bloggers will receive 

a posting calendar that they will be assigned to submit their posts to the blog manager. Each professional will be 

contracted to submit one posting during one week bi-monthly. They will receive a reminder two weeks, one week and 

three days prior to their posting date.  

BLOGMETRICS 

The blog manager, an ICC member or SJMC marketing intern, will use the amount of activity and interactivity on this 

blog to determine how successful each lecture was, the popularity of specific blog topics, what fields students would 

like more information about and other topics students are interested in researching. 

 
This blog will also be used to give professionals incentive to volunteer for future appearances by creating duplication 

between their sites and “What Do They Know?” The information will be analyzed by the number of clicks on individual 

bloggers’ websites, number of visits by students and in what time increments, number of followers, quarterly online 

surveys sent throughout SJMC, number of comments, attitude of comments, a voting poll on the blog, and the 

number of new subscribers monthly. 

By determining the stickiness of this blog, the ICC and PLC will be able to better serve SJMC students. 


