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Wrigley Field, Fenway Park, the new and old Yankee Stadiums, Dallas Stadium and Paul Brown Stadium house professional baseball and football. These and many other professional sports arenas are feats of architecture and precise planning which strive to make the city, the riverfront, or the area more attractive and appealing to tourists. Yet, these arenas are rarely paid for entirely by the sports teams which they house. In every major league city across America taxpayers have to pay money to keep a professional sports franchise in their city. Society loves professional sports but how much are fans and taxpayers willing to pay to house a professional sports franchise? The question citizens and fans should ask: When should a citizen say "no" and when should the city government step in to mediate between the team and the citizen/taxpayers?


The understanding between the tax-payer and the sports franchise is that the relationship is mutually beneficial. The common belief of the owners of the sports franchises is that the taxpayers and the city get a benefit of having the team located in their city. The taxpayers understand that their taxes will increase but the benefit of having the team located in their area is worth a couple extra dollars. Because of this, understanding professional sports teams have banked on the fact that cities and their taxpayers will help with the cost of building a stadium. However, in a struggling economy this understanding between tax-payer and professional sports teams could change. In today's economy do taxpayers still believe that the benefit to house a sports team is large enough? 


 An article written by Paul Gessing in 2001 analyzes a period when taxpayers were the most important factor to teams that wanted new stadiums. He states: “Beginning in the early 1990s, an unprecedented stadium construction boom has swept the world of professional sports. Since the opening of New Comiskey Park in Chicago in April, 1991 a total of 28 new stadiums have been built or are under construction to house professional football and baseball franchises in the United States. Three more stadium projects, two in Philadelphia and one in Chicago, received approval in recent months but have not begun construction yet. Twelve additional older stadiums have undergone extensive renovations funded by taxpayer dollars in the last 5 years.”


Gessing analyzes the period of the 1990's as an unprecedented period in taxpayer funded building, however, the building has not stopped! The Dallas Cowboys, New York Yankees, New York Mets, Cincinnati Reds and the Minnesota Vikings have all either built stadiums or are in the process of getting funding for new stadiums. But the economy is not so flush as it was in the 1990's, or even post-2001, and this new recession’s economy may prove to change the culture of tax-payer funded sports building. 


In order to look at the question it is important to understand who benefits from the growth of a sports franchise. Building a stadium most usually has support from, small and large business owners. Business owners, both small and large, can enhance their business especially if they are close to the stadium. Local sports bars and restaurants are probably the biggest winners when a sports team comes to town. Fans of the team will come hours before each game and tailgate. Bars pick up a lot of profit and recognition, which means only good things for those bars/ restaurants and for the city. If you are a bar owner you are voting “yes” on building a stadium especially if the team is good.


The other big winners in the business world are hotels near the stadium. Hotels are not as likely to see as many people as the bars would but are necessary for any city that has a sports franchise. Hotels get business from the players, referees, umpires and other National Football League, Major League Baseball, National Collegiate Athletic Association, National Hockey League and other employees that have to stay a night or more. Sports teams also bring in tourists to the city and hotels are necessary to house the tourist. 


One could argue that then, the more tourists that come to your city because of a football game, basketball game, baseball game or any other type of sport the more business comes to your city. The more prominent your city becomes and the more it grows in wealth. In cities like Philadelphia, Cleveland, Indianapolis and other non-ideal vacation spots, professional teams bring tourism to those cities that other-wise would not have any. A city with a sales tax should benefit greatly: take for instance a city like Cincinnati housed in Hamilton County with a 6.5% sales tax
. If an umpire of Major League Baseball stays in a hotel in Cincinnati that umpire is paying a sales tax; that sales tax profits the city of Cincinnati and Hamilton County. 


Adding a sports team/ stadium does bring money into your city. Sports arena/stadiums add a dimension to your city that it might not have had before. Modernizing or adding a new stadium can further enhance your city. Modern stadiums have modern technology and are in the news more and people want to see what their team has compared to another. As with many other things in life and business, building a stadium boils down to competition, teams want the best of everything and cities love that because it makes their cities look newer, richer. 


The political leaders and the business elite in the city that want a professional stadium built have a couple main points. One of their biggest points, besides the benefit to businesses in the area, is that unemployment in the city will also fall because they are bringing jobs into the city. This is true; building a stadium will create jobs. One question that has to be asked on this part of the debate is whether or not those jobs last the time it takes to build or remodel the building? And will those jobs be a hindrance or an opportunity for the local economy? The Minnesota Vikings are in the process of trying to get a stadium passed through the Minnesota Legislator and it is this part of the debate which is the focus point of the argument. According to the Minnesota Vikings building a stadium will help the economy. “One selling point of a new stadium is that it will help the local economy, and Terwilliger said the proposal the MSFC and Conventions, Sports and Leisure International is working on would provide 13,400 new jobs during construction.”
 In the Minnesota Vikings case the stadium is facing a lot of opposition. Minnesota is facing a $6.4 billion deficit
 and the Vikings want to ask the taxpayers for more money. The Vikings say that, “According to CSL International’s findings, a new Vikings stadium would generate more than $32 million in tax revenue — nearly double the current $18 million generated. The findings also say a new stadium would see an annual direct spending of more than $145 million.”
 The hardest thing to prove is the economic improvement that a professional sports team and sports stadium will actually have on the city. “A valid economic impact analysis consists of a comprehensive statement of the net benefits to a relevant population arising from a public expenditure. Economic impact analysis constitutes a test of whether the benefits exceed the costs...”
 

Net benefits= (consumption value of a team to fans)-

(annual cost of stadium+team operating cost)

-(environmental,congestion, and public safety costs)+

(increase in local income*multiplier)


That is a basic mathematical equation; once you find all the numbers that you need. The problem is trying to find out how much money you are actually spending and for those numbers to be factual and not just estimates. The equation is also not the only thing that proves to cities and to its citizens that building a stadium is worth all the hassle and money that will be spent on it. Below is a table that shows in millions of dollars of how much direct spending increases, local spending, indirect impact, total economic impact, household earnings and number of jobs. 

	Impact
	Stadiums
	Parking
	Infrastructure
	Total

	Direct Spending
	407.9
	75.9
	36
	519.8

	Local Spending
	367.11
	68.31
	32.4
	467.82

	Indirect Impact
	525.48
	91.9
	45.47
	662.39

	Total Economic Impact
	892.59
	160.2
	77.87
	1,130.66

	Household Earnings
	296.33
	52.11
	24.78
	373.23

	Number of Jobs
	14,648
	2.582
	1231
	18,461





In the case with the city of Cincinnati, the Cincinnati Reds and the Cincinnati Bengals wanted out of their combined stadium. Riverfront Stadium had housed the Reds and the Bengals since it was built in 1970
. When both teams went to the city of Cincinnati for new stadiums and it created a stir with everyone in the city. The Bengals would open their stadium in 2000
 and the Reds soon after in 2003
. Below are the facts and figures that one stadium, Riverfront stadium brought into both teams and ultimately the city of Cincinnati.

Recalculated Visitor Spending, 1995 Visitor Spending

	
	                        Reds
	                      Bengals

	Attendance Per Game
	33,000
	55,000

	Out-of-Area Visitors (%)
	53%
	46%

	Number of Visitors/game[(1)*(2)]
	17,490
	25,300

	Number of Home Games
	81
	10

	Number of fan visits/year
	1,416,690
	253,000

	Spending before and after game per person
	13.00
	16.34

	Gross annual monetary inflow(millions)
	18.42
	4.13

	Fans in area for game (percent)
	0.80
	0.80

	Monetary inflow due to game[(7)*(8)] (millions)
	14.73
	3.31

	Visitor monetary inflow (millions)
	0.80
	0.72

	Net visitor monetary inflow (millions
	11.79
	2.38

	
	
	

	Total visitor monetary inflow (millions)

	                   14,168,057


	


Those statistics are from 1995, but this shows you the total amount of visitor inflow in millions that Riverfront Stadium created. This was when both teams were in Riverfront Stadium. The Bengals held only eight games at the Stadium where the Reds held 72
 games that year at Riverfront. In 2007, the average attendance for the Cincinnati Bengals was about 66,000
 people.  The average attendance for the Cincinnati Reds was just above 25,000
 for 2007. If you take the average fan base since the stadiums have been built the Reds attendance has decreased and the Bengals has increased. What this means is that Paul Brown Stadium attracts more visitors now then Riverfront stadium did and Great American Ball Park does not attract as many visitors then Riverfront did. The Reds actually lost 8,000 fans and the Bengals picked up 11,000. However, in total then there was a gain of 3,000 visitors. 


The political leaders of the city tread on a thin line on whether or not to support a professional stadium being built. When Mike Brown and the Cincinnati Bengals landed their amazing deal in Cincinnati it was because of the County Commissioner, Bob Bedinghous, who supported the Bengals and persuaded everyone to vote for the stadium. Next election year Mr. Bedinghous was not re-elected. Todd Portune ran against him, won, and Mr. Portune sued the Bengals and the National Football League saying, “The suit contends that the Bengals coerced construction of a new 65,000-seat stadium by threatening to move to another city, and then negotiated a sweetheart lease. Its terms are grossly one-sided in the Bengals' favor: the team owes nominal rent, receives virtually all stadium-related revenues, and pays essentially no construction, operations, and maintenance or improvement costs.”


The suit further alleges that in return for the stadium, the Bengals promised to field a competitive team and that as Todd Portune said, "Cincinnati hasn't made the playoffs since 1990, and just finished the worst season in franchise history at 2-14.”
 Bob Bedinghaus stuck his neck out for the Bengals and the citizens Cincinnati paid him back by kicking him out of office. All politicians have to be very careful when supporting a professional sports stadium just as much as they have to be careful in everything else they do.


Sometimes politicians and citizens of cities cannot see past the numbers that the teams are throwing at them. It sounds unrealistic when a sports team says it will make the city 300 million dollars a year for the next 10 years if it will build this stadium. If you already have a professional sports franchise and they have a stadium, it is hard for the team to convince the taxpayers that they need a new stadium. Again, with the case of Cincinnati, no one wanted to see the team go but people had a hard time realizing the benefit for building them a new stadium. The Bengals were a sub-500 pro-football team in 1999,
 but it was still really important to the city to have a professional football team and it would tarnish the city’s image if they left. Professional sport teams have the advantage because they can always threaten to leave your city and they will find a home somewhere else. The city council does not want to be the ones to kick a team out and drive your city into economic depression but in the case of Cincinnati it was a tough decision. The city of Cincinnati voted on the stadium issue and passed it by a 5-4 vote.
 The owner of the Bengals showed reporters the next day a note that he would have given the Mayor of Cincinnati if the vote would have been different. It said, “Thanks for your support. Goodbye.”
 The note showed that the Bengals would have left and that Cincinnati would lose the income that they were receiving from having a professional football team. Blackmail comes to mind when you think of what sports teams like the Bengals and Mike Brown did but as long as stadiums keep being built and cities will still pay for them, then the cities seem to have no other choice but to pay up. Professional sports arenas and stadiums do bring a lot to a city; it gives the city bragging rights, pride and brings people into the city.


If we compare two cities numbers with new arena buildings, then perhaps the complications of this question will become most apparent. The New York Yankees are building a stadium at a price tag of $1.3 billion
 and the city of New York is paying for almost half of it. Basically what the New York Yankees indicated were that they will not pay for their stadium but they can shell out $161 million for pitcher C.C. Sabathia.
 Of course the Yankees, like every other professional sports franchise, say they are building the stadium for their fan base and that might be true but the fans not only have to pay for the stadium but they have to pay for their season tickets and their seat licenses. So the fans get the raw end of the deal and the Yankees are double dipping; they are robbing the fans of New York. 


According to Scoresreport the Yankees are going to pay the city back the money that is lent to them but the fans/ taxpayers are not getting anything back. “In the case of Yankee Stadium, it will be the Yankees paying off the bonds. But because they’re tax free, it means the bonds will carry lower interest rates and the team will avoid spending tens of millions of dollars it would have otherwise had to pay on the borrowed money.”
 What this means is that the Yankees at some point will pay the city back $500 million that it borrowed from them but at a very low interest rate, that will earn the city very little money back in return. With the state of the economy that it is in now the city is taking a huge risk with a huge investment that could bankrupt the city or bankrupt MLB and then the city is out $500 million. People get mad at banks and investment corporations when they see loans like that carried out. When it is a professional sports franchises these loans seem to be overlooked and no one worries about the consequences until the city becomes bankrupt or has to do cutbacks because they spent too much on a stadium. 


The city of Cincinnati enhanced their waterfront by having an enormous stadium as the focus of their city. Paul Brown Stadium which is the home to the Cincinnati Bengals cost approximately $453.2 million
 and it brought the city of Cincinnati together and excitement grew throughout the city. People were buying more Bengals paraphernalia and that is all the local news stations talked about for months in the city. The major highway coming in from Kentucky to Ohio is 75-N, as you are driving down, “the cut in the hill” as people from Cincinnati call it, you can see this stadium and it enhanced the view of downtown Cincinnati. The stadium had its debut on Sat. August 19, 2001
 over 55,000
 fans showed up to support their team and the stadium. People who went to the game were quoted on Cincinnati.com and said things as, “It's going to be a big asset to Cincinnati,”
 he said. “It's going to make our riverfront beautiful.”
 “It's important to be part of this historical event in the city of Cincinnati.”
 Of course, the taxes of the people who live in Hamilton County where the Stadium is located went up and they gave the Cincinnati Bengals a generous deal, “All told, Hamilton County estimates that by 2027, a year after the current lease ends, it will have spent more than $800 million to keep the Bengals in Cincinnati. That does not include the $70 million paid to private landowners for the site (the Bengals had argued to build the stadium on county-owned land) and site preparations; the final tally of construction overruns, currently at $46 million; or the cost of future enhancements to the stadium, for which the county may be obligated to pay.”
 Nobody in Cincinnati, in 2000, when the stadium opened was worried about the amount of money that the county was going to lose just to keep a sports team in Cincinnati and build up the city riverfront. This is how sports franchises keep getting stadiums built because people do not see the direct price tag, all they see is a big beautiful stadium that will enhance city pride, bring tourist into your city and your city could even be in the national news. Arguments cities use for building big stadiums and buildings and things of that nature is they say it will bring in tourism and improve the city’s image.


Cities have to take more than just money into account when deciding whether or not to build a new stadium. They have to consider that if the team does not build here they will build somewhere else. According to Paul Kantor and his book cities compete for many things. “Cities compete with one another for tourism, foreign trade, baseball franchises, and federal grants.”
 This is part of the problem when cities question whether or not to help a sports franchise build a stadium. The city that turned down that stadium just lost a multimillion dollar stadium that would have enhanced the city and now some city, probably close by, is picking up the team, and any money generated is now going to your rival city. Certain cities in Major League Baseball would be crushed if they would have rejected the teams offer: Wrigley Field in Chicago, Fenway Park in Boston, the new and old New York Yankees Stadium. Those stadiums are not only important to those cities but they are landmarks in the baseball world and outside of the baseball world. In many cases those stadiums can be called historical landmarks and places with a tradition that has withstood many changes in the modern technical age. Wrigley Field for example has kept the same traditions that started when the first game was played. “To this day, Wrigley Field remains one of the most traditional venues in baseball. In addition, it is the last Federal League Park in existence. Through the years, it has remained mostly free of advertisements with only a few lingering ads throughout the park. Colored flags remind fans of the Cubs' standings and of a recent victory or loss. A flag bearing the letter "W" indicates a win while a flag with the letter "L" signifies a loss.”
 In baseball there are certain stadiums that baseball fans travel to just to say they were there. Those stadiums are such a part of history and the future that people will pay any price to visit those stadiums. Many stadiums bring tourists to cities, but does the extra revenue that tourists bring in help the city and the taxpayers enough? 


The arguments made by politicians and the owners of the sports franchises that want new stadiums argue that it will help the economy of the city and will create more jobs and create more spending in the area. Trying to find out if building a professional sports stadium will increase jobs and help the economy takes many years and many difficult calculations. According to Dennis Coats who studied the Lucas Oil Stadium, the new stadium of the Indianapolis Colts, explains how difficult it is to measure spending increases: 


“The typical economic impact study gathers data on all aspects of spending related to a stadium, including the money spent to build it and the money spent by fans in connection with the stadium (including on tickets, at restaurants, and at hotels). The impact of this spending ripples outward into other areas of the economy through a multiplier. By linking spending to employment, the study then calculates how many jobs a stadium has created. It does not perform a cost-benefit analysis, which would address the opportunity costs of raising taxes to pay for a stadium and consider alternative uses of those funds.”


With all of that multiplied by years and years of study and taking in many variables into account you can determine if spending increased and was it all because of the new stadium that was built. This gets more difficult if the team already had another stadium like the Colts had in the RCA Dome. The one thing that no one can argue is that building a $700 million stadium creates a lot of news and a lot of excitement in the city and the surrounding counties.


When the city that you live in starts construction on any building people drive past it to see it or read up on the technical aspects of the building. The excitement grows when it is a stadium that will be a home to a professional sports team. The news stations in those cities make the new stadiums the main focus for months before the stadium opens in then for months after the stadium opens. In a lot of cases the national media gets involved especially with new sports stadiums. ESPN a popular cable sports station has reports on the new Yankee Stadium almost daily because it is such a big project with lots of controversy surrounding it. 


Still yet another issue is the use of urban space that a new arena will occupy. Urban space creates a lot of problems for the people who want to build a new stadium and more commerce in a city. A stadium brings in more business but they take up urban space and it costs a lot of money. Congested cities like Chicago, New York, Miami, Philadelphia, and Minneapolis do not have a lot of free space to be building stadiums and other buildings. Those cities along with other cities have to be careful about preserving their parks and recreational areas. Teams and cities that already have an older stadium that a team wants to rebuild or replace have a much easier job of persuading its citizens and council's that they will not lose any more public space. The argument they make is that when they build the new stadium the old stadium will be torn down. When the old stadium is torn down that opens up a section of the city that was not there before. What they do with that extra space is up to the city and its citizens; sometimes it gets turned into parking lots and parking garages, other times it is turned into a city park or recreational center. In some cases developers will come in and build new apartment buildings or hotels which will help bring more business and more attractiveness to your city. The cities that have the biggest issue with this are the cities that do not have a stadium that they can tear down or build a new stadium where the old stadium existed.


Los Angeles has been trying to obtain an NFL team for the past decade and finally has a stadium site and would bring a team back to the area for the first time since the Raiders and the Rams left in 1995.
 “In April 2008 developer Edward P. Roski Jr., part owner of the Los Angeles Lakers and Kings, announced plans to build a NFL stadium 20 miles east of Los Angeles. This plan calls for a 75,000 seat stadium to be constructed on a 600 acre site at the intersection of the 57 and 60 freeways.”
 Of course the people in favor of this stadium and bringing a team back to the area are making the same arguments that every team make. The economy will improve more jobs, more recognition, and the chance to hold the Superbowl at their stadium. The one thing that Los Angeles is fighting is that they do not have a ton of free urban space and this stadium will take up another 600 acres of land. Land is a huge asset in today’s society especially in congested places like Los Angeles. Most people who care about the NFL would be in support of adding another team and possibly giving Los Angeles another shot at holding a team, but there is risk for the city officials if they plan to take up another 600 acres of free urban space.


Stadiums can be huge costs to taxpayers. “Although many cities are willing to build sports stadias, other have turned down the opportunity. For instance, when Fort Wayne, Indiana, declined to go beyond its offer of a short-term low-interest loan to obtain a minor-league baseball team, the franchise was taken elsewhere.”
 Fort Wayne Indiana went out on a limb and realized that it was not worth building a minor league baseball team for the amount of money that the team wanted for the stadium. Cities are realizing that sports teams are handicapping them and some smaller cities are starting to reject the teams because the cities cannot afford them and the sports teams need to realize that they cannot run to other cities. The economy at this moment is hurting and cities can no longer afford the outrageous prices of stadiums and need the teams to find other sources of developmental money. Stadiums used to be named after the location or famous people in the city. In the last ten years that has started to change and now stadiums are named after cell phone services, insurance companies and other major company’s in today’s society. Below is a chart of stadiums that have changed names and the amount of money the company paid the team.

Sports Facility Naming Rights

	Facility
	Location
	           Price
	           Term
	Price Per Year
	Team

	Stadiums
	
	
	
	
	

	Banc One
	Phoenix
	66.00
	30
	1.00+
	Diamondbacks

	Pacific Bell
	San Francisco
	50.00
	24
	2.08
	Giants

	Ericsson Stadium
	Charlotte
	20.00
	10
	2.00
	Panthers

	Miller Park
	Milwaukee
	41.20
	20
	2.00
	Brewers

	Trans World Dome
	St. Louis
	26.00
	20
	1.30
	Rams

	Coors Field
	Denver
	15.00
	10
	1.50
	Rockies

	Cinergy Field
	Cincinnati
	6.00
	5
	1.20
	Reds/ Bengals

	Turner Field
	Atlanta
	0.00
	0
	0.00
	Braves

	Tropicana Field
	St. Petersburg
	30.00
	0
	0.00
	Devil Rays

	Pro Player Park
	Miami
	20.00
	10
	0.00
	Marlins/ Dolphins

	Jacobs Field
	Cleveland
	13.90
	20
	0.7
	Indians

	Houlihan's Stadium
	Tampa
	10
	5
	0
	Buccaneers



The cities who build new stadiums for professional sports teams have realized that if they build the stadium they have certain rights to the stadium,  that the city can use the stadium during the off-season for certain events during the year. Paul Brown Stadium in Cincinnati, in 2002, used the stadium for Reverend Billy Graham,
 without this stadium the event could not have been held in Cincinnati with the amount of people that attended. He was there for 4 days and on his last day over 65,000 the largest crowd ever at that point in the stadium people attended the event.
 The city not only gained much of recognition for hosting this event but this was made possible by the fact that the city had a 65,000+ stadium that could hold this event. Nowhere else in Cincinnati could this have been made possible and would have of been moved somewhere else and Cincinnati would not have received the national press or the increase in tourism that the city received that week. Cincinnati cannot completely justify the expense or the contract that they agreed on to house the Bengals but events like these help the cities who spend the taxpayer’s money because they bring money into the city. 


 When a professional sports franchise tries to build a new stadium they all make a similar case for subsidizing them. It’s all about being called a “major league city.” That above statement could be all true and in a way a city with a professional sports franchise is talked about in the media more than a city without a team. If you watch the sports news or turn on any television sports station during the day you will hear about the new Yankees Stadium, the new Dallas Stadium, the new Mets Stadium and subsequently you will hear about those teams and how those teams are doing in spring training if they are baseball or how the Cowboys are doing in the off-season with trades. Of course, if you live in those cities or those regions you will hear about them more than people living in outside areas. Even someone in Iowa with no professional sports teams, might still see local reports about the new Yankee stadium because it’s a major news story that people want to hear about. City officials and citizens of their cities want to be talked about. Most people have at least some civic pride in their city and they want their city talked about on national news.


Being turned into a, “major league city,” might be a city’s biggest reason for letting professional sports teams come in to their city and raise taxes and cause a lot of chaos. Chaos usually has a bad connotation but in when it involves a sports team and a city fighting it can actually cause a lot of attention and it can be good attention. Whether we like it as sports fans of not, the sports teams are usually the bad guys in the city and country. But every bad guy has a good guy and the fight usually gets attention. 


Some football fans do not agree with the owners like Mike Brown of the Cincinnati Bengals or Jerry Jones of the Dallas Cowboys or Al Davis of the Oakland Raiders. Those three owners probably are the most criticized owners in all of professional sports. The Bengals, Cowboys or Raiders have not done a lot, such as in making the playoffs or Superbowl in more than a decade and those three owners just seem to want to make money. Cities like Cincinnati, Oakland and Dallas would love to have a Superbowl Champion but all of the bad publicity that these three teams receive a year because of their stadium or because they have had poor records in the past give those cities free publicity and it’s not necessarily bad publicity. Most people aren't going to visit Cincinnati or Oakland to see a football game but if they hear about the other historical aspects of Cincinnati or Oakland the cities attract new visitors that they didn't have because they are a, “major league city.” Bad publicity here then is better than no publicity.


There has been a recent movement by the National Football League that has tried to pair nearby teams together to share stadiums with each other. The Meadowlands has always been the home of the New York Giants but not for the New York Jets. The Jets moved in with the Giants in 1984
 after playing in Shea Stadium and The Polo Grounds.
 It is much easier for two football teams to handle this because they only play eight home games. With the New York Giants and the New York Jets they are in different leagues so the only time they would ever play each other would be in the Superbowl and that would not create a stadium problem because tickets would be sold equally to each team. The city and taxpayers of New Rutherford, where the shared stadium is located, also get a tax break for having teams share a stadium and it takes less space up in the area. New York and New Jersey are some of the most congested states that America has and with the combination of teams fewer stadiums have to be built and more urban space is available. 


 According to Sports Illustrated, “The NFL is urging the Raiders and 49ers, tenants of two of the NFL's oldest stadiums, to explore building a shared venue in Santa Clara, about 40 miles south of Oakland and San Francisco. Sports economists say the move should be a no-brainier, especially given that single tenant NFL stadiums are used by the public only a small portion of the year.
” Both teams are very close to one another and it would make logical sense for the teams to share stadiums. Both the Raiders and the 49ers deny any interest of sharing a stadium but in this economic distress that the country and the world are facing it could help both teams out.  “The proposed cost for a stadium to house the 49ers in Santa Clara is $916 million.
” If the Raiders would become co-tenants a $51 million gap would be erased
. That would save the city of Santa Clara $51 million. In today's economic struggle and budget proposals being cut in half saving a city $51 million is a huge asset. The struggle with this matchup is that the Raiders and 49ers have never gotten along and the fans and ownership cannot imagine sharing a stadium.


According to Roger Noll there are three questions that can be asked about the economic impact of a sports facility, “Does it promote the general economic development of a metropolitan area? Can it significantly assist in maintaining the vitality of the central city? Can it stimulate microdevelopment in a small, defined district within a city?”
 For a sports stadium to be able to do all of those things it is close to impossible to enhance the economic impact enough for it to be used as an argument in favor of building or bringing in a sports team. Noll goes on to say, “Predictably, their reports conclude that a sports team produces a substantial positive impact. Yet their analyses are fraught with methodological difficulties.”
 The consulting agencies who try and figure out the economic development, of a metropolitan area and who try to ascertain its impact on the micro- development and vitality of a city usually confuse new spending with spending from other local activities. The consulting agencies also associate all spending from visitors to the sports teams whether the visitors actually went to the stadium or a sports event. They also tend to over-exaggerate the multiplier and then they leave out all of the negative effects of having a tax increase on a city. 


The question then still remains: Do tax-payers in a stunted economy gain enough benefit to keep a mutual relationship with sports franchises? There does not seem to be a good or clear answer to this question. There are both great and negative consequences to financing a stadium with taxpayer money. If you are for developmental projects and believe that sports franchises help the economy and decrease unemployment then you will be more likely to vote for a stadium If you are against taking up urban space, not using taxpayers money to fund a stadium then you will be more likely to vote against a stadium. Both ways it is a tough choice for taxpayers to make especially in this economy. Cities spend countless hours on trying to come up with the best solution for all sides. But looking at the way that tax-payers have chosen over and over again to fund sports franchises it does seem that although the economy matters what matters most is what the tax-payer's perception of value of having that sports team in their city is. Because the equation is so loosely based on actual figures (rather than futuristic estimates) both the city and the tax-payer seem to be basing their decisions on something more than the economy. What is true is that if the tax-payer no longer sees any value in the sports team staying in their city, the health of the economy probably will not matter, the tax-payer will not support a team that cannot convince the public that it is valuable. The question remaining then is not will a tax-payer support a sports franchise in times of recessed economic growth but, how does a sports franchise show value to the public in times of recessed economic growth?
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