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Miles Anderson shows off the Atlanta skyline 
from the historic 17th Street Bridge.  Known as 
the “Gateway to Atlanta”, the bridge connects 
Atlanta’s Midtown to Atlantic Station in one of the 
most densely populated parts of the city.
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ATLANTA
New Opportunities in the New South
By Jay Rickerts

Focus: Field Sales
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“Man, I love this city!”
Atlanta Regional Sales Manager Miles Anderson’s smile and enthusiasm is infectious.  “I can’t 

think of anywhere else I’d rather be right now,” he beamed.  “And I can’t imagine working with 

anyone else but this great group of Lorillard professionals we have right here.”

13006_Nov_Dec Informer Masterx12.indd   19 12/5/13   12:35 PM



Page 20

The Fox is a centerpiece of the city’s thriving arts district.  Originally opened in 1929, the 
Fox today hosts the Atlanta Ballet, summer film festivals and national conventions.  The 
theater is also home to “Mighty Mo,” one of the largest four-keyboard theater organs in 
the country.

The Atlanta metro sales team 

makes its home in an area 

steeped in some of the richest 

chapters of American history. 

Today’s Atlanta ranks 15th in size 

among world cities and sixth in 

the nation. Its diverse economy 

features dominant sectors rang-

ing from logistics to professional 

and business services, media 

operations, and information 

technology. All told, there are 

more than five and a half mil-

lion people in the city and sur-

rounding counties, and the three 

Atlanta metro divisions (East, 

West and South) hold a com-

manding position in their mar-

ket while serving 6,872 stores.  

Newport is by far the number 

one cigarette brand sold in parts 

of Atlanta, and Lorillard prod-

ucts in the three metro divisions 

claim an average market share of 

21 percent. 

The Atlanta metro office team 

takes advantage of the fact that 

it’s able to draw from an excep-

tional range of talent.  In addi-

tion to the deep experience 

and expertise of Southeast Area 

Sales Vice President Bob Klein, 

the office also has access to the 

decades of service behind MCA 

Gary Hoadley and the resources 

available from Area Training 

Manager Kevin Denereaz.

(left to right) Ben Thomas, Atlanta South; Derrille 
Greene, Atlanta East; and John Musial, Atlanta West
Division Managers
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“You know, we owe so much 

of our success to the collec-

tive experience we have around 

here,” said Anderson. “We’re so 

fortunate that two of our division 

managers, and Gary and Bob 

are all here in the same office 

with us.  “And there is never a 

dull moment in the city. That 

vibe really lends itself to the way 

we work together too, and one 

of the biggest reasons we do 

so well is the help we get from 

Sandra.”

 “Sandra” is Administrative 

Assistant Sandra Arnold.  “She 

is such an important part of this 

organization,” Anderson said.  

“We really have a great work 

family here,” Arnold said.  “I’ve 

been with Lorillard for about five 

years now, and these relation-

ships just keep getting better and 

better; not just in this office, but 

with our customers too.” 

The New Gold Rush

The combination of Lorillard’s 

newest innovations and a mod-

ern metropolis are a winning 

combination, and the Atlanta 

metro DMs say it’s a great time 

to be part of the introduction 

of new products like blu and 

Newport Non-Menthol Gold. 

“It’s very exciting,” said Atlanta 

West DM John Musial.  We’re 
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Bob Klein, Vice President, Area Sales, Southeast States

Sandra Arnold, Administrative Assistant II
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Subhead to come
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J.R. Hughes, Sales Representative
Atlanta West
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working hard to make sure we 

get blu into our accounts as 

well as Newport Non-Menthol 

Gold,” he said. “We’re giving a 

lot of visibility to the products 

with great POS placement and 

our customers and retailers are 

really excited to see us moving 

into new segments of the market-

place.”

Atlanta South DM Ben Thomas 

agrees. He says it’s been grati-

fying to see the reaction from 

customers and retailers now that 

the team has been able to intro-

duce Newport Non-Menthol 

Gold to them.  “They’ve been 

really excited that we’re able to 

give them a Lorillard option into 

a huge segment of their markets,” 

he said. 

Atlanta East DM Derrille 

Greene says business has been 

picking up and the team stays 

very busy. “Everybody is excited 

with the introduction of Newport 

The Georgia State Capitol is listed on the National Register of Historic Places because of its significant historic and architectural value. 
Upon its completion in 1889, it was one of the earliest buildings in the country to include elevators, centralized steam heat as well as 
both electric and gas lighting.

Turner Field was originally built as 
Centennial Olympic Stadium and the hub 
of the 1996 Summer Olympic Games. 
It became home to the Atlanta Braves 
of Major League Baseball the following 
year. The Braves promptly started a very 
successful run, winning the National 
League Championship four times as well as 
the World Series in 1999.  

Page 23

(left to right) John Shaw, Aaron Chubb, Rex Jenkins, and Cole Fannin
Sales Representatives, Atlanta South

Gary Hoadley
Manager, Chain Accounts
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Underground Atlanta is a favorite metro 
attraction and a cultural hub in the heart 
of the downtown. It was opened in 1969 
as a “city beneath the streets,” taking ad-
vantage of the viaducts that had been built 
over the city’s railroad tracks to handle car 
traffic.  Underground Atlanta operators 
work to preserve the historic architecture 
found here. 

The Varsity is proud to call itself “The World’s Largest Drive-in.”  The downtown Atlanta location can accommodate more than 800 
people.  Operators say on Georgia Tech Yellow Jacket football game days, more than 30,000 people are expected to visit for the Varsity’s 
famous food that includes two miles of hot dogs, 2,500 pounds of potatoes and 300 gallons of chili prepared every day.

Non-Menthol Gold.  The 

reaction from our customers has 

been great.  They’re telling us 

that they’re glad to see us taking 

a competitive stand in another 

market segment.” 

“It really feels like the ‘gold 

rush’ is on!” said Southeast Area 

Sales VP Bob Klein.  “It’s been 

very exciting to see how well 

our customers are reacting to the 

introduction of Newport Non-

Menthol Gold.  On top of that, 

we are very encouraged at how 

(left to right) Jerry Harkness, Greg Hering, and Doug Barber 
Sales Representatives, Atlanta East

(left to right) Justin Thrower, Donna Hopkins, and 
Bonnie Hilliard, Sales Representatives, Atlanta East
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well our retail and wholesale 

customers are getting on board 

with LorillardLink (Lorillard’s 

new online business-to-business 

platform). The enthusiasm gen-

erated by the Atlanta Team has 

helped to get both endeavors 

off in the right direction. I am so 

proud of the effort they put forth 

every day,” he said.

Trailblazing LorillardLink

“It’s a great time to be working 

for Lorillard,” said Thomas.  

“Because we were one of 

the first markets to start using 

LorillardLink, we’re getting a 

head start in establishing another 

Lorillard innovation.  Once we’re 

up to full speed with the system 

by getting our customers signed 

in, it will make life so much 

easier, and allow us to expand 

what we’re able to do.”

So far, Atlanta metro’s retailers 

are jumping on the bandwagon 

and quickly becoming fans of 

LorillardLink. “We’re getting a lot 

of good reaction,”Musial said. 

“The retailers seem eager to get 

enrolled, and we’re seeing new 

accounts being set up every day 

to use the portal.” 

As customers get more familiar 

with the online system, the DMs 

say they expect it to streamline 

work for everyone. “Getting into 

the first of the year, I think we’ll 

really see the fruits of our labor 

in cutting down on the amount 

of paperwork we have to do 

and spend more time one on 

one with the customer,” Musial 

said. “I think we’re firing on all 

cylinders right now.”

A Sense of Community

“I’m so fortunate to work with 

this great group,” said Atlanta 

East DM Derrille Greene.  Every-

one puts out their best effort to 

Mario Knox, Sales Representative
Atlanta South
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keep it all going.  It really is like 

a family. We spend most of our 

time together, and that lends 

itself to a great sense of commu-

nity.” 

“I always feel like I can speak 

to anyone about any issue and 

get the information I need,” 

said Hoadley.  After spending 

29 years with Lorillard, he says 

he feels fortunate to be with his 

team in such a great area. “That 

kind of makes me feel like one 

of the elder statesmen, I guess,” 

he chuckled.  “I also love the 

The iconic Ebenezer 
Baptist Church building, 
where Dr. Martin 
Luther King Jr. and his 
father preached, was 
completed in 1922.  This 
location followed a 
series of earlier Atlanta 
locations dating back to 
the church’s founding 
in 1886 during the 
Reconstruction.

Henry Johnson
Sales Representative, Atlanta South
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weather and friendly people, 

and being an Atlanta Braves fan, 

I love the fact that this is a great 

Major League Baseball city.”

For Atlanta West Sales Repre-

sentative Toria Cox, the big city 

buzz is perfect for her career as 

well as her personal interests. “I 

really like staying busy, and our 

new products and innovations 

are keeping us on our toes,” she 

said. “It lends itself to the atmo-

sphere of the city. There’s always 

something to do, and I really 

love the people and the weather. 

The Martin Luther King 
Jr. National Historic 
Site includes 35 acres 
surrounding the old 
Ebenezer Baptist 
Church, and the 
church’s current, more 
modern sanctuary.  

(left to right) Damon Owens and Geoff Voight
Sales Representatives, Atlanta South
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We really are like a family here.”

Atlanta South Sales Represen-

tative Rex Jenkins has always 

lived in the Atlanta-Macon area. 

“I live well south of the city, 

where there’s a quiet, laid back 

atmosphere.  If you want a big 

city experience, it’s just right up 

the road.”

Sales Representative Henry 

Johnson is also part of the team 

focused on the southern part of 

the Atlanta metro area.  Johnson 

not only carries out his daily 

sales responsibilities, but has 

also been working with his man-

ager in the Lorillard Management 

Candidate Program.  

“I’m responsible for 286 

The Cobb Energy Performing Arts Center is a premier venue for Broadway shows, ballet, opera, concerts, comedy, corporate meetings, 
wedding receptions, galas and other events.

stores but I still make sure I have 

always put forth the time to work 

with my manager to learn all I 

can in the MCP,” Johnson said.  

“It’s demanding, but I’ve learned 

so much, and I can’t imagine 

doing anything else.”

“We’re really setting the pace 

here in the Atlanta area,” said 

Greene.  Reaction to the intro-

duction of Newport Non-Men-

thol Gold has been great, and we 

are already seeing the benefits 

of LorillardLink.  We think the 

future looks great here in Atlanta.  

Can’t wait to see what 2014 

brings!”

(left to right) David Mitchell, Larry Cagle, Nikki Youngblood, and Ralph Nixon 
Sales Representatives, Atlanta West

Charlie Smith
Sales Representative

Atlanta East

13006_Nov_Dec Informer Masterx12.indd   28 12/5/13   12:36 PM



Centennial Olympic Park was built as part of a series of city 
improvements ahead of the 1996 Summer Olympics.  Today, 
the park is visited by millions of tourists and locals alike each 
year and plays host to an annual summer concert series, and 
Independence Day concert and fireworks.  A key attraction of 
the park is the “Fountain of Rings” that includes computer- 
controlled water jets, lights and music. 
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(left to right) Alonzo Character, Andreco Knox, and Toria Cox
Sales Representatives, Atlanta West
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