
#3 Analysis of Organization Logo: 

 

I decided to perform an analysis of my work’s logo.  We have a few that we use 

constantly, but the one that I chose is the main one that I believe patients and donors are 

used to seeing.   

 

 
 

This one main logo (that can be found at www.ppaz.org) incorporates all three of the 

individual logos that we use: the nested “P”, the name “Planned Parenthood” and our 

slogan “Plan On.”  Moreover, this cumulative logo is a national logo that represents the 

entire federation of Planned Parenthood.  Our non-profit is large and has branded all of 

our education, medical, marketing materials as well as corporate communication tools.  

This paragraph was taken from the “Who We Are” page on the website: 

Planned Parenthood Federation of America (PPFA) is many things to 

many people. We are a trusted health care provider, an informed 

educator, a passionate advocate, and a global partner helping similar 

organizations around the world. Planned Parenthood delivers vital health 

care services, sex education, and sexual health information to millions of 

women, men, and young people.  

 

Clarity: I think that this logo presents great clarity.  Because Planned Parenthood is not 

only a nationally recognized health care provider, the branding that all affiliates are 

required to comply with keeps the standards the same for everyone.  This way patients, 

donors, providers, etc. can easily recognize who we are.   

 The logo is not very abstract.  I would say that it does convey more of a concrete 

image.  The nested “P” along with the slogan “Plan On” is only something that you 

would see standing alone on either marketing materials or brochures.  Even then, because 

the three components are usually grouped together, the mind will go right to relating the 

logo with our non-profit. 

 

Tone:  I believe that the tone of our logo is very serious and represents a corporation that 

is not to be taken lightly.  However, the font that our logo uses has soft edges.  It is not 

rigid or stern looking.  This fluidity represents the welcoming feeling that anyone who 

enters one of our health centers should experience.  Because the Arizona affiliate is 

backed by an entire federation, I feel that this logo clearly represents who we are and the 

tone of our company.  The consistent branding idea keeps all affiliates across the country 

on the same page and we can all come across the same way to all of our patients, media, 

donors, providers, etc. 

 

Ethos:  This logo gives the non-profit an immense amount of credibility.  Because the 

organization has been around for over 90 years the name and the visual relationship has 

been building and gaining credibility this entire time.  Weather people agree or disagree 



with what Planned Parenthood does or stands for is not the question.  People recognize us 

by our name, our brand, and more importantly, our logo.  The identity of the organization 

is clearly represented in the “Plan On” piece of the logo.  Our goal is for family planning 

and medically accurate sexual health to be a topic that is discussed in families, with 

friends or loved ones.  To “Plan On” is to be aware of who you are, where you are, and 

what you want/need/deserve to have in life.  In the end, I believe that not only does our 

logo anchor credibility, but also the importance of spreading the word of sexual health 

and family planning.  We want our name/our brand to be synonymous with these 

ideologies.   

 

 


