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 Planned Parenthood Arizona (PPAZ) a nonprofit organization that was founded 

October 1, 1937 under the name Phoenix Mothers Health Clinic by Margaret Sanger.  

Today, PPAZ has grown to encompass 
i
20 health centers located in Phoenix, Prescott, 

Yuma, Tucson, Globe and Flagstaff.  
ii
They have “continued providing high quality 

confidential health care and education.” 
iii
PPAZ is only one agency of a national 

federation “delivers vital health care services, sex education, and sexual health 

information to millions of women, men, and young people.” 

 The primary members of the organization are going to be the general staff, 

including health care staff, call center staff, and administration staff.  The customers in 

this case would be any patients that we serve as well as the general community that 

attends outreach events and other events that PPAZ organizes. (In this paper, people who 

are accessing or viewing information on the website will be referred to as the user.)  Staff 

agrees to be a part of this community by coming to work and representing PPAZ in a 

positive light/nature outside of the workplace.  The health center staff indicates their 

membership to the community by receiving training and certain educational 

certificates/degrees that will enable them to better serve the customers and the 

organization.        

 

1. Professional Purpose, Goals, and Values 

 PPAZ shares a similar mission statement with Planned Parenthood Federation of 

America (PPFA): 
iv
“Planned Parenthood promotes and protects every person's freedom 
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and right to enjoy sexual health and well-being, to make reproductive choices, and build 

healthy, strong families.”  This mission statement is shown on the homepage of the PPAZ 

website and also posted in all of the offices in the Phoenix and Tucson administration 

offices.  The identified goal of the organization is to not only provide medically accurate 

information for everyone who passes through the doors of the health centers or visits 

online, but to offer comprehensive sexuality education classes for both parents and teens, 

and defend the sexual health rights of all people.     

 The rationale behind providing medically accurate sexual education and 

information is prove that this organization is not biased, religious based, or motivated by 

any third party.  This is very important because a patient who is looking for any type of 

care from an annual exam, birth control consultation, or pregnancy counseling will need 

all of the information to make the best decision for their personal situation, needs, and 

well-being.   

 By providing comprehensive sexuality education for both parents and teens, 

PPAZ is opening the doors of communication within families about sexual health.  

Planned Parenthood realizes that one of the largest lacking elements in a family is the 

element of communication.  As a result of opening this floodgate, youth are able to ask 

questions and receive the honest, open answers from their parents.  PPAZ also provides 

these same classes to schools, youth groups, parenting groups, juvenile detention inmates, 

and more.  

 In the end, PPAZ would like to prevent unintended pregnancies, reduce the 

number of sexually transmitted infections (STIs) and assist all patients in making 

informed decisions about their sexual health.  Although it seems like a difficult challenge, 



  Rowles, pg. 4 

there are more than 200 PPAZ employees who are fighting to spread the word of sexual 

health and comprehensive sexual education across the state of Arizona. 

 

2. Target Audience 

 The target audience for the PPAZ website is men, women, and teens who are 

looking for information on advocacy, volunteer opportunities, health center hours and 

locations, and staff contact information. PPFA determined who the target audience would 

be for the website.  They decided to focus on teens and young men and women.  This is 

apparent because of the content, language, and verbiage that is used, the page layout and 

color scheme, the homepage elements, and the stock photos that they chose for each of 

the pages.     

 When looking at the language and verbiage on the PPAZ website it is noticeable 

how conversational all of the text is written.  In April, PPAZ will have a promotion called 

“Get Yourself Tested ’09.”  
v
The text is as follows: “If you’re sexually active, practice 

good prevention and health by getting yourself tested for STIs and HIV on an annual 

basis. April is the month to do it with special discounted services.”  This language 

appeals to the young adult population, and possibly teens as well, because it has a quick 

message that grabs the user and a discounted offer included.  Moreover, this messaging is 

specific to a type of user, one who is/or has been sexually active.   

 The page layout is also geared toward teens and young men and women.  The 

PPAZ website is powered by webpage editing software called RedDot.  This program is 

monitored by PPFA.  Each affiliate is only able to modify parts of their specific website.  

The areas located in the center of the homepage are brightly colored and contain short 
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messaging.  This type of layout is most effective with teens and young adults.  Their eyes 

are attracted to the bright colors and the short messaging keeps their attention just long 

enough to prompt them to click to the following/linked screen.  

 The final element of the page that is directed toward teens and young adults are 

the stock photos and page content.  Each of the photos connected with one of the three 

homepage highlighted sections either shows young adult(s) and/or a thumbnail of a logo 

that is brightly colored in order to draw the eye to that section of the page.  Moreover, the 

content of certain pages is directed specifically for these age groups.  
vi
For example, the 

Vox page: Vox is the Latin word for "voice" and Vox: Voices for 

Planned Parenthood is a nationwide program to energize and 

mobilize the new generation of pro-choice Americans. Vox aims 

to educate and inspire a new generation of young adults to 

advocate for sexual and reproductive freedom.”  Vox is mainly aimed at the advocacy 

and political aspect of support for Planned Parenthood.  Again, the language here is very 

conversational and the overall message is short.   

 
vii
Planned Parenthood also has a website that is completely devoted to teens.  This 

website (teenwire.com) gives honest, medically accurate advice for teens on everything 

from getting your period, links to gay/lesbian/transsexual websites, FAQ and answers on 

questioning their sexuality, birth control, safer sex, talking to parents, to infections and 

diseases.  Teenwire.com encompasses each of the elements that draw in teens and young 

men and women.  The site is brightly colored, simple messaging, conversational language 

and, easy-to-navigate.  
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3. The Anti-Community  

 Planned Parenthood in general is a very controversial organization.  This is 

mainly because there are very few people who know about all of the great services that 

this organization offers to men, women, and teens.  Unfortunately, the foremost link 

between PPAZ and people’s opinion is based on their thoughts on abortion.  People are 

either supporters of a woman’s personal choice or they aren’t—there is not halfway point.  

Needless-to-say, there are a lot of anti-choice advocates and supporters who are 

determined to not only keep people from accessing any of the health care services that are 

offered, but to shut down Planned Parenthood entirely.  Because Planned Parenthood 

deals with very specific, “touchy” subjects it is not surprising that there are numerous 

groups on anti-choice supporters.  This is a part of the organization that will never 

change.   

Some anti-choice groups are: 
viii
Crisis Pregnancy Center, 

ix
40 Days for Life, and 

x
American Life League.  These groups are as dedicated to their mission as Planned 

Parenthood is to theirs.  Even though each side of the argument thinks that their way is 

best or most open and honest, the truth is that neither one can be proved wrong.  Both 

groups, both pro-choice and anti-choice, are passionate about their work.  That is what 

makes an even balance in the world.   

 

4. Characteristic Rhetorical Patterns 

When a user first goes to the PPAZ website they should feel that 

PPAZ is the authority on sexual health and comprehensive medically 

accurate sex education.  As the user navigates throughout the website 
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they will see that there are pictures of doctors and patients.  This can be reassuring to a 

user who may be nervous or needs to ask a question concerning their sexual health.  The 

PPAZ site is also directly linked to the PPFA site.  This element should ensure that the 

user knows that the Arizona affiliate is directly linked and backed by the national 

federation.  All of these elements of the page should confirm that the staff and patients of 

Planned Parenthood are well informed and their sexual health is of the utmost importance 

to PPAZ.  
xi
An example of this type of rhetorical pattern can be seen in the following 

text: “Planned Parenthood health centers are comfortable places to go for honest 

information and compassionate care. Services are convenient and affordable, and are 

covered by many insurance plans.” Because the same type of messaging is repeated 

throughout the Arizona based website and also mimicked on the PPFA website the user 

should be reminded of the professionalism of the organization and the level of 

importance they take with the patient’s overall health and well-being.  

 

5. Institutional Expectations/Professional Behavior 

 Planned Parenthood employees are gifted with the honor of representing the 

organization during their everyday life.  This means that all staff 

should feel empowered by the work that PPAZ does and the level of 

advocacy trying to be achieved.  Planned Parenthood, in general, 

consists of a very liberal group of people who are knowledgeable 

about aspects of the state of Arizona and the state of the sexual health of its residents.  

The staff is on a mission to keep Arizona women’s rights in the hands of the women 

instead of with the legislators and leave all of the medical decision that someone makes, 
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for whatever reason, up to the individual.  The faces of Planned Parenthood, staff and 

patients, are aware of all of the power they posses for their own lives.  This knowledge 

seeps into the professional world and is exuded in the products that are created for 

outreach purposes (brochures, informational packets, etc.), messaging on the website, and 

language used in the 
xii
media.   

 

PPAZ communicates with the Arizona community on a daily basis.  By having 

patients come in and experience quality health care or having a user access an article or 

get inspired about volunteering or joining a group online, Planned Parenthood is 

constantly communicating medically accurate sexual education and a safety while being 

sexually healthy.  Everyone who is a part of this discursive community is a member 

because of their passion to be part of the changing energy revolving around sexuality and 

sexual health care.  The message the PPAZ evokes, represents this community as a whole 

on a professional yet conversational level.      

 

 

                                                 
i
 Planned Parenthood Arizona, Locations: http://www.plannedparenthood.org/ppaz/contact-us.htm 
ii
 Planned Parenthood Arizona, Website: http://www.plannedparenthood.org/ppaz/our-history-2085.htm 
iii
 Planned Parenthood Federation of America, Website: http://www.plannedparenthood.org/about-us/who-

we-are-4648.htm 
iv
 Planned Parenthood Arizona, Mission Statement: http://www.plannedparenthood.org/ppaz/ 

v
 Planned Parenthood Arizona, Homepage Highlights: http://www.plannedparenthood.org/ppaz/index.htm 
vi
 Planned Parenthood Arizona, Vox,: http://www.plannedparenthood.org/ppaz/college-students-5532.htm 

vii
 http://www.teenwire.com/ 

viii
 Crisis Pregnancy Center, Website: http://www.choicesaz.org/ 

ix
 40 Days for Life, Website: http://www.40daysforlife.com/splash.cfm 

x
 American Life League, Website: http://www.all.org/ 
xi
 Planned Parenthood Arizona, Who We Are: http://www.plannedparenthood.org/ppaz/who-we-are-

1973.htm 
xii
 Planned Parenthood Arizona, Press Release: http://www.plannedparenthood.org/newsroom/local-press-

releases/planned-parenthood-arizona-exposes-legislative-plan-harm-arizona-women-2252009-23884.htm 


