NECX Opens MIT Online Store
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	After months of hard work by numerous NECX departments, NECX has successfully launched the MIT Computer Center Online (MCC/Online), the nation's first transaction-capable on-line campus computer store. 
The launch of MCC/Online represented the beginning of a five-year, two-phase contract with the Massachusetts Institute of Technology worth $125 million per year in purchasing, but it also represented a tremendous victory for NECX itself. 
MIT made its open-ended "Request For Solution" to fulfill its campus-wide computer products needs this past spring, hoping to find, as was revealed afterwards, a single source supplier — one company that could provide them anything from servers to peripherals to software, and an electronic procurement solution. 
NECX was the unanimous choice of MIT, beating out major competitors such as CompUSA's corporate team, Inacom, Office Depot, Dell, and Apple Computer. NECX signed a letter-of-intent to execute its proposal on May 23. 
MIT especially noted, Brian says, that in terms of e-commerce solutions, "We were head and shoulders above all of our competition in terms of how advanced we were, in terms of our catalog management, our ability to transact electronically, and our commitment to technology." 
But, Brian says, it was the NECX hallmarks of hard work and teamwork that got the job done, noting that NECX was able to fulfill all the MIT contract obligations within 100 days of signing the letter-of-intent 
"Being awarded the contract was really just the first step," explains Brian Marley, NECX Manager for Online Channels, "implementation — making it happen — was where we really saw the reward of our hard work." 
"It required the entire NECX organization to rally behind and contribute to the project," Brian says, noting that several departments — Distribution, Sales, Finance, MIS and Marketing — all cooperated and worked closely with the Online Exchange to seal the deal and earn the contract by MIT's September deadline for the first of the two-phase project. 
Feedback from MIT has been overwhelmingly positive — from both the MIT administrators, who have praised NECX and its employees for their attitude, professionalism and ability to deliver, and from the MIT Online community, who have praised the MCC/Online site's design, selection and overall quality. 
Phase two of the contract is slated for an early 1998 startup. Essentially, NECX's goal is to replace MIT's paper-based General Purchasing Office system with our Enterprise Purchasing Network, our unique web-based organizational ordering system solution. 
With the success of the MIT project, Brian says NECX is now working to leverage its success towards creating or landing similar projects with other major educational institutions. 
"We hope that in the process of building something to service the MIT buying community very well, we will have built something that can be replicated toward solutions for other institutions," Brian says. 


