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    Music fans are taking a stroll down 
memory lane back to the days of vinyl 
records.
    In a culture saturated with iPods 
and MP3 players it may come as a 
shock that vinyl sales have more than 
doubled in the last year and are at 
their highest since 1990, with a 124 
percent increase in 2008, according to 
the Recording Industry Association of 
America. 
    For those who thought the old 
format was dead, think again. 
    Meanwhile, CD sales dropped 24 
percent in 2008, and music retailers 
across the country have been forced to 
close their doors for good.
    Vinyl records, which began being 
mass produced in 1918, provide 
consumers with a different listening 
experience then what they’re used to 
in the digital age, Herb Agner, media 
consultant and former vice president 
of marketing for Los Angeles-based 
record label EMI Group, said.

essence,” he said. “You’re not hearing 
it the way it was recorded.”Vinyl record sleeves from Jay Allen’s collection 

line the walls of the video production studio in 
    President of The 
Almighty Institute 
of Music Retail Joel 
Oberstein agreed.  
Listeners are starting 
to realize the sound 
quality of vinyl is 
much better than 

he said.
“It’s funny, because 
20 years ago people 
were getting rid of 
their records to get 
CDs,” Oberstein 
said. “Now people 
are getting rid of 
their CDs to buy 
records.”
    Additionally, 
Agner attributed the 
appeal of vinyl to 
those overwhelmed 
by the sheer amount 
of music in today’s 

society.
    “(With vinyl) You 
have to slow down 
and be patient, it’s 
only going to play 
half of the album 
and then you have to 

    The aesthetics 
associated with the 
sleeve of a vinyl 
record seems to 
be another source 
of appeal for 
consumers.
    “Having that 
(artwork) in your 
room is a big part 
of the experience,”  
Agner said.
    The beauty of 
vinyl records has 
even made them a 
decorative staple for 
some die-hard fans.

    Avid collector Jay 
Allen of Scottsdale, 
owner of an in-
house video and 
audio production 
company, covered 
his walls with more 
than 600 vinyl 
covers to create an 
atmosphere for his 
clients. 
    “Even with 
CDs, people didn’t 
appreciate the 
artwork,” Allen 
said.              “(With 
vinyl sleeves) they 
pour all of their time 
into those album 
covers.”
    According to 
Agner, vinyl’s 
increase in 
popularity has 
prompted many 

seasoned artists to 
reissue their work, 
and emerging 
independent acts to 
release their music 
on vinyl, as well as 
digital formats.
    In response to 
the   resurgence, 
EMI Group has re-
produced two dozen 
of its top albums 
in the last six 
months, all of which 
have been selling 
consistently.
    “Big fans of 
music want to have 
Radiohead’s OK 
Computer in their 
collection because 
that’s a symbolic 
record from their 
era,” Agner said, 
referring to the 



    President of 
National Association 
of Recording 
Merchandisers Jim 
Donio partially 
attributes the rise 
of the LP to what 
he calls the “vinyl 
experience.”
    “One of the 
most intimate and 
emotional experiences 
that you can have is 
discovering, listening 
and being moved by 
a piece of music,” 
Donio said.
    The success of 
records isn’t just 
about the sound. 
    Donio said record 
stores are a thing of 
the past because of 
their ability to create 
a good relationship 
with the community.
    “Like-minded 
music fans are 
looking to shop in a 
place, touch, feel and 
meet the artists-and 
get that autographed 
LP,” he said.      
    “They (record 
stores) don’t just sell 
music, they become 
lifestyle types of 
destinations with 
music at their core.   

A place where 
they can go that’s 
enjoyable.”
    Although the 
recent trend is 
attributed to the 
younger generation 
being interested in 
the format, vinyl 
popularity has been 
embraced by people 
of all ages.
    “What we’re 
hearing is that young 
people are interested 
in hearing the music 
that inspired their 
favorite bands,” 
Donio said.  
    “Then you have 
older music fans that 
still like the idea that 
new vinyl is being 
made available, a 
collectors’ item.”
    Record stores 
throughout the Valley 
are reaping the 

comeback.  
    Phoenix record 
store Stinkweeds, 
which is approaching 
its 22nd year in 
business, has 
compensated for the 
trend by housing 
between 8,000 to 
10,000 new and 

used vinyl records 
with two additional 
shipments coming 
into the store every 
week. 
    Manager Lindsay 
Cates said because 
people of all ages and 
demographics are 
buying vinyl now the 
store has to keep up 
with genres across the 
board.
    Previously, they 
were mostly selling to 
DJs.
    The store doesn’t 
sell classic albums, 
but it does carry 
B-side demos and 
limited edition vinyl 
that consumers might 

elsewhere, Cates said.
    With featured 
employee favorites 
written on the wall 
and the option to play 
any record before 
buying,     Cates said 
listeners continue to 
come back for the 
intimate hangout 
experience. 
    “With MP3s, 
people don’t take 
the time to listen to 
a whole album, but 
listening to vinyl is   

an active process.”
    Fans want to 
come home from a 
record store, open 
up the sleeve and 
read through the 
liner notes from their 
favorite bands, Cates 
said.
    As for the future of 
vinyl, Agner said he 
believes that vinyl’s 
strong comeback is 
here to stay.
    “Vinyl won’t go 
away, that’s what is 
interesting,” Agner 
said. “If it were going 
to die, it would have 
already happened.”


