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SeneGence® debuts SeneCa 

fragrance 
Parfum combines floral scents with skin-enhancing 

SenePlex 
 
NEWPORT BEACH, CALIF. – SeneGence International, a direct-sales marketer 

of women’s cosmetics, today introduced its first fragrance, SeneCa, a 

revolutionary product that combines elegant parfum with skin-enhancing 

ingredients. 

 

SeneCa features exotic floral scents from the Orient and is available in 1-ounce 

bottles for $60. The product formulation also includes SenePlex® Complex, a 

SeneGence proprietary ingredient that promotes new cellular growth, giving 

skin a younger glow while reducing the appearance of fine lines and wrinkles. 

 

“SeneCa Parfum represents a new vision for women’s fragrances,” said Joni 

Rae Rogers, CEO and founder of SeneGence International. “SeneCa is a 

parfum that is beautiful not only as a fragrance but also because it enhances a 

woman’s beauty by improving her skin as she wears it,” said Rogers. 
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SenePlex is included in a variety of other SeneGence products including the 

company’s SeneDerm® Skin Care line. 

 

SeneGence products can be purchased directly from independent SeneGence 

distributors in the United States, Canada and Australia. Initially SeneCa will be 

available only in the United States. 

 

SeneGence International was founded in 1999 by Rogers and in a few years 

has become a powerful force in the cosmetics industry. Unlike other 

companies that claim to produce long-lasting lipsticks and color cosmetics but 

rarely have products to match, SeneGence products truly deliver long-lasting 

beauty that doesn’t smear, kiss or rub off. 

 

The SeneGence product line began with LipSense® liquid lip colors that, like 

most of the other SeneGence cosmetics, do not smear, kiss or rub off until 

taken off with a special remover. 

 

Other company products include a 24-hour anti-aging skin care system, as well 

as a patented, long-lasting line of cosmetics including brow color, lip liner and 

eye liner, among others. 

 

The company’s anti-aging foundations provide a mechanical shield equivalent 

to an SPF 30 to protect the skin from the sun when applied over the daytime 

moisturizers. 

 

Additionally, SenePlex has been shown in independent laboratory tests to 

increase cellular renewal by 23 percent, reduce fine lines and wrinkles by 55 

percent, and increase moisture, hydration and elasticity, and luminosity by the 

same amount. 
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For more information, customers and potential distributors are encouraged to 

learn more about the SeneGence career opportunity at www.senegence.com, 

where they can also locate a nearby SeneGence distributor. 

 

SGII, Inc. (dba SeneGence International) is a privately held corporation 

headquartered in Newport Beach, Calif., with affiliated offices in Canada and 

Australia. The company is an active member of the Direct Selling Association 

and the Worldwide Direct Sales Association. 
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