
G.I. Joe needs a multi-platform revival that reinforces 
the interest in old fans and sparks life in new ones. A 
multi-platform, synergistic campaign using TV, print, 
toys, trading cards, books and an interactive  
website would ideally keep the brand  
technologically at par, while maintain G.I. Joe’s  
competitiveness across different media.  
Deepening all character stories and the overall plot, 
while increasing efforts to parallel with current 
societal and technological trends will help attract old 
and new consumers, while provide future  
opportunities for trilogies, spin-offs and new  
character development. Ultimately, this will help  
reintroduce desire for G.I. Joe’s past, current and 
future story lines among all types of audiences.

Objective and PurposeBackground Overview
G.I. Joe is the American hero. For 45 years, it has  
survived the changes of society, technology and 
competitors, showcasing its longevity, everlasting 
appeal, versatility and immense consumer affection. 
Credited toward G.I. Joe’s rich storyline and  
numerous characters, consumers believe in the 
brand because of its relatablity to society-held values 
of Americanism such as: patriotism, heroism,  
tradition, honor and citizenship.

Audience
The G.I. Joe target audience includes men between 
the ages of 13 and 35. It can be sub-divided into 
three age groups.
 13-18 year-olds: These adolescents are easily 
influenced by popularity, clicks and peer pressure. 
They will have the least interaction with brand,  
possibly passed on by other family members, but 
may interact with G.I. Joe through growing  
popularity among friends and society. Many are 
 technologically savvy with laptops, iPods,  
cellphones and social networking accounts.
 19-25 year-olds: These young adults may 
relate to the brand through nostalgia. Some may 
have played with the toys or saw the show in their 
early ages, ceasing after childhood. This group is 
additionally tech-savvy, and some may be collectors, 
but personal issues such as school, work, bills and 
apartments and houses rule their desires.
 26-35 year-olds: These adults are the most 
familiar with the brand. Many played with the toys, 
watched the shows and more are likely to be  
collectors. They may have families, which can further 
pass down the G.I. Joe brand, but many deal with 
their personal issues and that of their spouses and 
kids. Most importantly, this age group might view 
G.I. Joe as an escape from reality or as an opportunity 
to relive childhood memories. 

Single Most Important Thing
G.I. Joe must be action-packed but not macho. G.I. 
Joe must be relatable and humble, patriotic and 
worldly. The G.I. Joe brand is innovative and exciting 
but maintains its core values and rich history. G.I. Joe 
also symbolizes what it means to be a contributing, 
patriotic and honorable citizen, timeless values that 
are relevant with the United States’ current war  
issues. People of all ages will readily identify with the 
brand if it has a strong appeal to Americanism and 
current societal and technological issues. It will  
continue to last if its characters’ are easily  
identifiable, relatable and portrayed as American  
heroes/heroines.
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