
SITUATION 

 Mike Romagano is an up-and-coming artist working towards his master’s degree 

in painting at IUP.  His future plans include teaching and being able to gain a steady 

income from his art.  In order to help him do this, I am proposing a campaign to kick off 

his career and get his name out in the Indiana community.   

OBJECTIVES 

 Introduce Mike’s work to the faculty, staff and students of IUP by staging a 

gallery in the HUB. 

 Get Mike’s name out in the local media by pitching personality profiles to 

the Indiana Gazette and The Penn. 

 Give Mike more ways to interact with fans and other artists by creating a 

free photo blog where he can load photos of pieces and discuss them. 

 Develop on Mike’s love of teaching by doing a local “artist tour” at nearby 

high schools. 

TARGET AUDIENCE 

 IUP Students 

 IUP Faculty and staff 

 High school students and their parents and teachers 

 Other artists 

STRATEGIES  

 HUB Gallery 

o Rent the Susquehanna room at the HUB for three days and throw a 

gallery opening party on the first night. 

 Local Media 

o Pitch stories about the gallery or personality profiles to The Gazette 

and The Penn using email. 

 Photo Blog 

o Create a free photo blog on blogger.com as an easy, personalized 

way for Mike to interact with the community.  The blog is also 

budget-friendly. 

 Artist Tour 



o Arrange for Mike to speak to local art classes and art clubs about 

his experience as a professional artist.  Visit all eight high schools 

within Indiana County. 

TACTICS   

 HUB Gallery 

o Book the Susquehanna room at the HUB three weeks in advance. 

o The planned date for the gallery opening will be Sunday, Jan. 31, 

2009.  This is toward the beginning of a new semester and at a time 

where not a lot of other events are happening.  Though the gallery 

will be open for three days, the opening is on Sunday so that it won’t 

interfere with the classes of students who want to meet Mike face-to-

face. 

o Mike will choose which of his pieces most represent his individual 

style as an artist and we will display them on easels.  Because Mike’s 

favorite music artist is Maynard James Keenan, songs from 

Keenan’s bands A Perfect Circle and Tool will play in the 

background during the gallery opening. 

o In order to keep the mood of the gallery light, we will use songs 

that aren’t heavy.  Suggested playlist: 

 The Noose - A Perfect Circle 

 Blue - APC 

 Brena - APC 

 Aenema - Tool 

 Lateralus - Tool 

 Schism - Tool 

 Gravity – APC 

o Because Mike dislikes naming each of his pieces, the gallery will 

not have a name either.  It will be referred to as “A gallery 

displaying the works of Mike Romagano.”  This way, each person 

who views his work will be able to make judgments from the art, 

not from a preconceived notion brought on by a title. 

o The event will be catered by Crimson Catering: 

Crimson Catering 

1110 Grant Street 



Indiana PA 15705 

(724) 357-7571 

 

o Crimson catering will need to be informed at least five days ahead 

of time to confirm the order.  One week before the event, a Food 

and Alcohol Refreshment Form will need to be filled out and 

returned to B-31 Clark Hall.  Tables, trash cans and chairs will need 

to be requested.  Two trash cans, two tables and twenty chairs 

should be enough for the event, as many people will be carrying 

their food to look at the artwork. 

o Mike will be able to decide which he would like to serve between 

deli trays, vegetable and fruit trays and hors d’ovueres.   

o If the catering service goes beyond budget, alternative 

arrangements may be made.  Trays, tablecloths, food, beverages and 

anything else we need may be bought at a local grocery store such 

as Martin’s or Wal-Mart. 

o A PowerPoint presentation of Mike’s other works will play during 

the gallery opening.  Mike will give a short introduction on his 

work, himself and his inspirations and the rest of the night will be 

for networking. 

o One week before the event, emails will be sent out to the campus 

digest and art student listserv.  It will be suggested that art 

professors give extra credit to their students who attend the event. 

 Local Media 

o Because writers at The Penn do not usually write off of news 

releases, they will be contacted via email.  Interviews in Mike’s 

studio will help the writer to capture Mike’s all-around vibe and 

lifestyle. 

o Pitch the same idea to the Indiana Gazette, also via email.  Arrange 

for an interview before the gallery opening to get his name out. 

 Photo Blog 

o Blogger.com offers simple instructions on how to set up a photo 

blog.  Mike is reluctant to involve himself in technology and this 

will be a way for him to communicate with those interested in his 

work that is less intrusive, such as a Facebook or MySpace account, 



where user’s comments and actions are constantly tracked.  Mike 

will have more control over a blog that he would on a professional 

Facebook page. 

o A blog is a great alternative to a Web site because a domain name 

does not need to be purchased.  It is a practical way to promote on a 

student budget. 

 Artist Tour 

o Make arrangements with art teachers to visit the following school 

districts: Indiana, United, Penns Manor, Blairsville, Purchase Line, 

Marion Center, Saltsburg and Homer-Center. 

o The visits can be set up to fit Mike’s schedule and the schedule of 

the schools. 

o This will be done during the Spring semester, after Mike’s gallery is 

completed.   

o Alert The Penn and the Gazette of Mike’s artist tour. 

CALENDAR 

The campaign will begin with the gallery at the end of January 2010 and will be 

completed sometime during the spring 2010 semester once Mike has visited all eight 

schools in Indiana County. 

Timeline: 

  January February March April May 

Gallery     
 

    

Artist Tour         
Media 
Coverage           

 

BUDGET 

 $100 for gas money to drive on “Artist Tour.” 

 $200 to cater gallery opening. 

EVALUATION 

The campaign will be evaluated by hits on the Indiana Gazette and The Penn 

Web sites and by hits on Mike’s photo blog. 


