
Fashion or Faux-Pas? 

! Because I was born in Vancouver, BC, I was always exposed to fashion. Walking 

down the streets of downtown Vancouver can be very exciting for a fashion deprived 

person. Itʼs very diverse, from the intense punk and underground scene, to the Pacific 

Rim influences to the classic European flare. It is the true definition of melting pot when 

it comes to the culture, fashion and cuisine. One thing evident in the city is the Louis 

Vuitton Logo on everyoneʼs arm. Even though there are alot of bad knockoffs it seems 

as though every young woman in the city has one, along with a Coach, Juicy Couture or 

Dooney & Bourke, just to name a few. I wonder why some some women believe that a 

logo that symbolizes just a brand, creates such desire. By purchasing these outra-

geously high priced items ( items that are merely advertising their logo), they are 

achieving a sense of power and status.  

! Like alot of young women growing up in a city where fashion and freedom of ex-

pression is everywhere, I became a true believer that what a person chooses to wear 

says a lot about the person. Alison Lurie, author of a book on the psychology of fashion, 

The Language of Clothes, suggests that “clothes are making a statement...” in a lecture 

she gave at Cornell University. Thatʼs not to say one needs to be wearing Christian Dior 

shoes or holding a Fendi bag; Itʼs a city where everyone is accepted and originality is 

welcomed with open arms. So what makes the bag we carry a symbol of our status? In 

Susan Langdenʼs essay “Language and Thought” she made a point about human na-

ture when stating we all have “ a constant and crying need of expression” (55). Langer 

discusses that “Conception is a necessary and elementary process; what we do with 

our conceptions is another story” (56). I feel she is conveying that it is a natural process 
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to conceive what we see based on how we perceive symbols in our environment. Alison 

Lurie goes on to say “ The unconsciously learned rules of fashion tell you to try to inter-

pret why I am wearing this costume and to make sense of it.” I believe that some people 

perceive the Louis Vuitton monogram print as a representation of wealth, style and im-

portance. The feeling some women describe when they buy their first bag is a state of 

shopping euphoria, a void that a bag one quarter of the price could never fill. What 

about the women that choose to buy the knockoff? “Itʼs not the same,” the women who 

can afford the real one will say, although both women will walk with the same confi-

dence and flaunt their bag to their friends real or not. I recently saw an episode of the 

Tyra Banks Show, called “How to Spot a Fake?” The show featured women from the 

audience making fools of themselves in order to win a designer bag. The woman who 

won the bag was ecstatic and overjoyed. These sophisticated young women were will-

ing to drink a concoction of pure nastiness on national television so they could carry the 

latest, hottest bag. At one point, Tyra cut up a $1300 Gucci bag and the identical knock-

off, proving her point on not knowing the difference between whatʼs real and whatʼs 

fake. The crowd was literally in tears begging her to stop!

! When we flip through US Weekly or Vogue, what are all the hot young Celebs 

sporting... a designer bag of course, and lately really really big ones. It is a status sym-

bol. They are only seventeen years old but theyʼre rich and famous; they are the per-

sona so many young women attempt to copy. If these women have the same purse as a 

celebrity, or one that just looks like it sheʼs suddenly become a somebody. I found an 

article Maria Puente wrote in USA Today online titled, “Those $45,000 Bags Are A Sell-

out.” Sheʼs talking about a limited edition Louis Vuitton Vintage Patchwork Bag that 
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costs $45,000! Only twenty four were made and one of the lucky few who carries it is 

none other than superstar Beyonce. “It took me four hours and $222 to buy fake ver-

sions of the separate bags... for just $77, a local seamstress cut them up and sewed 

them together,” Puente wrote. So it looks like the rich and famous wonʼt be the only 

oneʼs carrying this exclusive bag! As long as celebrities and the media are showcasing 

these items there will be a demand for knockoffs.

! My twin sister and her boyfriend have been together for 10 long years. Heʼs a 

really good guy and makes a modest living, but she likes to spoil herself with designer 

labels. One Christmas, near the beginning of their relationship, he surprised her with a 

designer wallet. She was over joyed! Before I got a chance to look at it, I implored 

“Wow, let me see, let me see!” I was just as happy for her as she was to get it. I thought 

he must really love her. It was crazy to think that way but I did. When I finally got to see 

the wallet all the enthusiasm quickly faded. It was a nice wallet, quality construction, lots 

of nice compartments and she does still carry it, but how could it cost a monthʼs rent? It 

wasnʼt leather, no jewels, no exotic fabrics, none of that. Just a plain black wallet, but 

written in chrome on the front was the word Prada. Nobody could see that little writing 

on the front but it made her feel so good, so happy.!

! As the years went by, they bought a house, Sean finished Graphic Design school 

and Ang started a good job for the government. By now they were more interested in 

purchasing things for their townhouse, not for their egos. About a year ago Valentineʼs 

Day, Sean, like many other guys, was rushing around at the last minute trying to find a 

gift he thought would make my sister happy. So he went to the Louis Vuitton store and 

got her what he could with $300, which turned out to be a tiny little change purse that 
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could barely carry any change. Iʼm sure Marc Jacobs (the Louis Vuitton bag designer) 

didnʼt have someone who carried change in mind when he designed this purse. This 

time though, my sister wasnʼt as happy as last time. She was actually a little irritated 

that he didnʼt put much thought or any effort into his gift. It wasnʼt Sean's fault; he fig-

ured it would make her happy and that she would forget all about the fact that he had 

waited until the last minute to get her gift. Itʼs funny how a simple sign can produce such 

emotion. 
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