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PARANOID ABOUT PLASTICS?  

HEALTHY CHILD OFFERS SOLUTIONS  
THROUGH “5 EASY STEPS” DVD LAUNCH 

 
Recent science links household chemicals to  

children’s health problems;the new DVD  
from Healthy Child Healthy World presents simple solutions 

 
 
Los Angeles, CA (June, 2007)—New research reveals l inks 
between health risks and bispenol A (BPA), polyviny l chloride 
(PVC) and diethylhexyl phthalate (DEHP) , found in common 
household plastics such as baby bottles, storage co ntainers 
and plastic wrap. This is frightening news, especia lly for 
parents who use these items regularly in their dail y lives. 
But Healthy Child Healthy World , the nation’s leading non-
profit devoted to children’s environmental health f or over 16 
years, offers easy ways to keep our kids safe throu gh the 5 
Easy Steps  program, located at HealthyWorld.org.  
 
In May 2007, a group of 200 
scientists gathered in the 
Faroe Islands to release a 
declaration warning of the 
link between fetal exposure 
to common household 
chemicals found in 
plastics, cosmetics and 
pesticides and a child’s 
propensity to develop 
health problems such as 
diabetes, attention deficit 
disorders, prostate cancer, 
fertility problems, thyroid disorders and even obes ity later 
in life.  
 
“Plastics are an affordable convenience,” says Chri stopher 
Gavigan, CEO/Executive Director of Healthy Child He althy 



World. “Only recently have we discovered that the h idden cost 
may be to our health. But it’s easy to learn how to  use them 
wisely so we all stay safe.” As part of the 5 Easy Steps  
program, Gavigan recommends: 
 

• Avoid using plastic containers in the microwave, si nce 
unsafe chemicals are released when plastics are hea ted. 
Instead, use glass or ceramic containers to microwa ve 
food and beverages. 

• Reduce the number of plastic products in your child ’s 
environment—squeeze toys, rattles, bath toys, cribs , 
teethers, pacifiers, high chairs, and more—made of soft 
plastic and opt instead for toys and books made wit h 
natural wood, paper, cloth, or metal. 

• Be cautious of cling wraps, especially for microwav e use. 
Instead, wrap foods in butcher paper, waxed paper, or 
paper towels—or store food in glass or ceramic 
containers. 

• Wash plastic containers by hand with a mild soap in stead 
of dishwashing, as the hot water degrades plastics.   

• Choose safer plastics such as polyethylene (numbere d #1, 
#2, and #4) and polypropylene (#5), which are less toxic 
and non-chlorinated.  

• Avoid the use of polycarbonate and polystyrene (#3 and 
#6) baby bottles and sippy cups. 

• Look for products that state “no phthalates” or “no  
bisphenol A (BPA).” 

• If the packaging does not identify the plastic, ask  the 
manufacturer or don’t buy it. 

 
This type of information is exactly what Healthy Ch ild Healthy 
World has been working to make families aware of fo r the past 
16 years. To spread the word, the DVD “Creating Hea lthy 
Environments for Children: The 5 Easy Steps for Hom es, 
Childcare Centers and Schools” is available on 
www.healthychild.org  in a new DVD set to launch in October.  
 
The DVD features supporter Amy Brenneman as host an d the music 
of Ben Harper and includes information on the basic s of 
children’s environmental health and easy steps we a ll can take 
to prevent harm. Three Tool Kits (one for homes, on e for child 
care centers and one for schools) offer fact sheets , quizzes 
and additional resources detailing exactly how to r educe risks 
in each setting. In addition, a User Guide describe s how to 
get the community involved in this crucial issue, a nd an 
Advocacy Guide explains how to reach out on behalf of children 
in the community, including sample letters-to-the e ditor, 
community organizing ideas and more. 
 
Helmed by environmentalist Christopher Gavigan, Hea lthy Child 
works to educate the public about the environmental  toxins 



that can affect our children’s health, growth and d evelopment. 
“Learning about these dangers can be terrifying to parents,” 
says Christopher Gavigan, CEO/Executive Director of  Healthy 
Child Healthy World. “But it’s simple, easy and cos t-effective 
to make small changes that add up to healthier futu res for our 
children. No one can do everything, but everyone ca n do 
something.”  
 
More information on scientific research linking pla stics to 
cancer, neurodegenerative diseases, endocrine disru ption and 
more can be found at http://healthychild.org/5steps/5_steps_5/  
and www.ourstolenfuture.org .  
 
ABOUT HEALTHY CHILD HEALTHY WORLD 
 

The HCHW mission is simple: 
to protecting the health 
and well being of all 
children from harmful 
environmental exposures by 
educating parents, 
supporting protective 
policies, and engaging 
communities. By making 
responsible decisions, 
simple everyday choices, 
and well-informed lifestyle 
improvements, the public 
can actively create healthy 
environments where children 
and families can flourish.  
 
Healthy Child Healthy World 
exists because over 125 
million of America’s 
children now face a 
historically unprecedented 
rise in chronic disease and 
illness such as cancer, 

autism, asthma and birth defects, as well as learni ng and 
developmental disabilities such as ADD/ADHD. Credib le 
scientific evidence increasingly points to environm ental 
hazards and household chemicals—such as the more th an 85,000 
chemicals used in cleaners, pesticides, plastics, p ersonal 
care and industrial products—as causing and contrib uting to 
many of these diseases.   
 
As a national leader for nearly two decades, Health y Child 
Healthy World has become the nation’s leading organ ization of 
its kind, and helps millions of parents, educators,  health 
professionals, and the general public take action t o create 
healthy environments and embrace green, non-toxic s teps. 
 



Healthy Child Healthy World was founded by James an d Nancy 
Chuda, in 1991 after their daughter Colette died fr om a rare 
form of non-hereditary cancer.  Healthy Child has s ince become 
a resource for millions of parents and caregivers w orldwide. 
Business partners include Whole Foods, Seventh Gene ration, 
Coach and IKEA, and more; celebrity supporters incl ude Gwyneth 
Paltrow, Brooke Shields, Laura Dern, Amy Brenneman and Meryl 
Streep, among others.  
 
For more information, please log on to HealthyChild .org. 
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