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Nicotine Ice cream 

(RADIO :30)
	DIRECTION
	AUDIO

	
	MUSIC UNDER: Ice cream truck music, “Pop goes the Weasel.”



	MAN (STRONG BROOKLYN ACCENT):
	Ice cream, getcha Ice cream

	
	

	BOY (YOUNGER VOICE, BUT NOT A CHILD)

 
	Woo, Hey, STOP!
(Car breaks and put’s into park)

(Music becomes softer)

	MAN:


	What can I get ya kid?

	BOY:
	(EXCITED) Bomb Pop!

	MAN:
	Ain’t got it.


	BOY:


	OK, ice cream sandwich.

	MAN:


	(ANSWERS IMMEDIATLEY)Nope, fresh out.

	BOY:

 
	(CONFUSED)Uh, Fudgey Bar?

	MAN:


	(IRRITATED)Kid, No. All we gots left is uh..Marbloro Reds, Parliaments and Camels. Take your pick.
MUSIC UNDER:(Music fades and sounds like a scratched record)

	
	

	MAN: 
	(SERIOUS TONE AND SPEAKING MORE DIRECTLY) In the past years, a tobacco industry actually did propose reaching kids and teens, their target market, from an ice cream truck. Think of it this way, selling the cause of 36,000 deaths per month from an ice cream truck. Messed up right? 

(pause)

	
	

	MAN:
	And that’s only one instance; you can to www.truthaddict.org to find out more. 

	MAN: 
	Spread the word. Let the Truth be told about Tobacco. 

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


