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During my time as a communication studies major, I have completed a number of classes, jobs and other activities that I believe to be of absolute relevance to my future employment and to my real life experiences in general. Overall, most every class I took in communication studies had concepts that were important to real life situations. The classes that I took in the department dealt with a range of communication situations that will most likely occur in a future job or interaction. From working in small groups to working in organizations, to real life experiences and business like classes, the communication studies program has many classes that will help me in my future interactions in the business world. Not only will classes like organizational communications or small group communications help me in the business world but there are also classes such as interpersonal communications and intercultural communications which help increase awareness of communications between all different kinds of people. The communication studies program does an excellent job in giving students multiple ways of increasing awareness of business, other people and even their own communication habits, which I believe is vital to real life experiences and success. There were four classes that I took in communication studies which stood out to me as classes that I believe are extremely valuable in learning about the job world and real life experiences. There are also two classes I have taken outside of the communications department which I believe are good compliments to the communication classes I have taken. The classes I chose to take combined with my job and work experiences during my time in college have prepared me for a career after college.


Communications 105 or Mass Media Communications is a class that can be very beneficial to anyone looking to find jobs in public relations, marketing or advertising. Mass communication is a message created by a person or a group of people sent through a transmitting device or a medium to a large audience or market. The media is mass communications and it is very important for anyone, not just those looking to enter fields like marketing, to understand how media related messages affect our everyday lives. It is important to know how such messages affect us because the mass media is all around us. We are bombarded with media messages everyday whether it is from television, radio and movies or magazines, billboard advertisements and newspapers. There is almost no way to escape mass media messages and a class like communications 105 can help you understand the messages you are being sent and why the media creates such messages. For example, the Bobo doll experiment was a study conducted my Albert Bandura in 1961 that you learn about during class. The experiment studied patterns of behavior that was associated with aggression. Bandura’s study was used to prove that behavior was, at least in part, affected by the social learning theory. The results of the study were that the children who watched the Bobo doll get hit were more likely to act aggressively towards the it. Just this one study alone shows what kind of effects watched media and learned behaviors can have on an individual. Overall, the class teaches you what messages the media is trying to send and why are they sending those messages. It also teaches you how to interpret those messages and why those messages are so important to the media. I believe that even though this class is a 100 level class, the importance of knowing media related messages cannot be overlooked. Any person looking to enter fields such as journalism, advertising and marketing, public relations and even computer science must learn how the media works, why they send certain messages and what it is the media is trying to convey to the public.


The next class that had a great impact on me was Dr. Patterson’s Business and Professional Communications or Communications 303. This was a very unique class and also very beneficial in learning many important things you are going to have to deal with in real life work conditions such as deadlines, group work and certain tasks that may be given to you by a real life employer. The class was broken up into three groups, each team having about seven members. Each group was then assigned with a project, given to us by a company and the project that was seen as most beneficial or the group with the best project was chosen as the winner. The winning group members all received As for their efforts and were not required to do what was known as AAR or After Action Report. The losing groups were to complete the After Action Reports and turn them in the following week. Each person in the group was to complete the report, which examines the teams strengths and weaknesses, what you could have done differently and how you can improve next time. The projects that were assigned to us explored a great range of the job world. One project dealt with making awareness videos about Decker’s Creek while another dealt with raising money for the Boys and Girls club. The value of this class is great in that it has you deal with a range of jobs from Public Relations to Marketing. Also, working in groups teaches you that you need to be able to cooperate, disagree, pool your ideas and work effectively all at the same time to meet the goals that were set for you. It also teaches you that you need to be efficient in groups while dealing with deadlines because you need to be able to produce a high quality product with a set amount of time and you will be looked at negatively if the end results do not meet expectations. For example, when creating the video for Decker’s Creek, we each assigned ourselves with different tasks to make the video creation run smoothly. Two of us handled recording footage for the video, another two were assigned to editing the footage and the other two were tasked with creating music and dialogue for the video. Learning to work effectively in groups, in an organization is vital not only to the success of the group but to the success of the organization as well and this class goes a long way in helping you learn about real life situations involving group work and organizational experience. 


Intercultural Communications or Communications 316 is another class I found of particular importance to anyone entering the workforce. Intercultural communications dealt with learning communication patterns throughout different cultures and subcultures. The class taught me how communication differed between people of a different culture and how communication differs between two people from two different cultures. This class not only looked at how cultures from different countries communicated but it also looked at how different cultures from within the United States communicated as well. During class we explored cultures like the Amish and how much their culture differed from the mainstream American culture and just looking at that one culture I could tell that some cultures differed vastly from others even inside of our country. One assignment in particular stood out to me during my time in Communications 316. We had one assignment where each of us was assigned to a different foreign exchange student where we had to interact with them and afterwards we had to write a paper about our interaction. My partner was a Korean exchange student named Soojeong or Crystal in English. At the time of my conversations with Soojeong, she was 19 years old and she attended Dong A University in South Korea. Soojeong and I had four different meetings in which we interacted with each other to learn about each other’s cultures, likes and dislikes, similarities and differences. Overall, I found that both of us had many similarities, but at the same time we also had many differences as well. I learned that some of the things that we talked about were easy to show what we meant while other things were harder for us to explain. I found this assignment with Soojeong to be an invaluable experience that will always stick with me throughout my interactions with many different people and cultures. It taught me that everyone has differences but in the end many people also have similar experiences they can draw upon and make a connection. Intercultural communications is most certainly a class that should not be overlooked by any communication studies major or for anyone from any other major. In business, marketing, public relations and most other business type jobs, communicating with different cultures and sub cultures is almost a certainty. Learning about cultures, differences and how we can better communication with different types of people is one of the most important qualities a person looking to enter the workforce should have. 

