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Reflections on the Industry
Is Hulu Really Turning Our Brains Into Mush?!?

Hulu, the Internet television-viewing sensation, has decided to possibly start charging users for viewing videos. There has been a lot of talk in the industry about making people pay for using Web sites, but the idea has been disputed many times throughout the discussion. 
Since the invention of the Internet, the word itself has been somewhat synonymous with “free.” The Internet has long been a place to go to get free information and electronic versions of text, videos, pictures and just about anything else you need. With companies talking of charging for use, many people are outraged. Most sites would simply impose subscription fees instead of charging for individual downloads or uses, but the majority of people are still averse to the idea. 

More people will be hesitant to the proposition when they find out exactly who Hulu is. The ad on TV says, “we’re brain-sucking aliens trying to take over the world,” or something like along the lines of that, and their own advertising statement might not be far from the truth. If we dive a little bit deeper into Hulu and its motivation behind charging customers for use, we soon find out why a seemingly consumer-friendly Web site wants to start charging.

Jonathan Miller, News Corps' chief digital officer was interviewed about this topic, “But when asked whether or not Hulu will begin charging for content, Miller said that ‘the answer could be yes. I don't see why over time that shouldn't happen.’ News Corp—parent of Fox—owns a sizable portion of Hulu, along with NBC Universal and Disney.” Hulu is owned by another huge almost monopolizing media conglomerate. The corporations, like everyone else are trying to find ways to make money these days. Especially as the stock market is unsteady, and the economy stays close to recession, who can blame them for protecting themselves? 

But do they really need the extra protection, and will consumers cooperate? There is a vast amount of piracy networks on the Web right now, and every site is possibly “hackable” by someone. If a person somewhere in the world with access to the Internet wants something, there is always a way to get it without paying. If Hulu starts charging for something that was originally free, they will most likely lose a vast portion of their fans. Users will wonder what Hulu has to offer that is so different from other media viewing sites. There is Youtube, which still offers their videos for free, as well as many other Sites that do the same. Requiring users to fork over cash for something they can get for free, in an economy where extras are obsolete, is potentially a kiss of death for the widely-utilized free TV channel. 
What lesson will communications corporations perhaps learn, throughout taking on this monumental task? Hopefully they will discover when to leave a great thing alone. If consumers do not like the way they are treated by seemingly selfish companies, they will simply take their loyalty elsewhere. Corporations today as a whole too often change what never needed changing, and too scarcely fix the problems that genuinely afflict concerned customers.
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