JOANNA VASILIADIS

902 Caldwell Avenue ( Union, NJ 07083

908.313.5787 ( J_Vasiliadis@hotmail.com
http://www.visualcv.com/JVasiliadis


OBJECTIVE

Motivated marketing professional seeking challenging career that will promote growth within the print and web marketing industry
EDUCATION

Fashion Institute of Technology, State University of New York

Bachelor of Science, Advertising and Marketing Communications. Concentration in Asian Studies, May 2009
Honors: Magna Cum Laude, Dean’s List 2007-2009. GPA 3.6
Associate in Applied Science, Fashion Merchandising Management, May 2007

Honors: Cum Laude, Dean’s List 2006

WORK EXPERIENCE

· MBooth & Associates, Inc., New York, NY, Intern, Oct. 2009- Present
· Wine & Spirits Magazine, New York, NY, Intern, Sep. 2008- Dec. 2008

· Sushi Lounge, Morristown, NJ, Waitress and Hostess, Aug. 2007- November 2009
· Short Hills Club, Short Hills, NJ, Bartender and Waitress, Dec. 2006- Aug. 2007

· Gap, Edison, NJ, Visual Specialist, Nov. 2006- Jan. 2007

PUBLIC RELATIONS and EVENTS EXPERIENCE

· Successfully pitched JCPenney brands, Donna Karan, and Aerosoles to short- and long-lead media outlets, including online media and bloggers 

· Headed sample requests for JCPenney, Donna Karen Intimates, and Aerosoles, 

· Compiled clippings of client and competitors through tracking print and online media placements
· Assisted in coordination of seven editor and consumer events for various designers within JCPenney

· Increased traffic through the promotion of weekly events at Sushi Lounge such as Industry Night, Sushi and Sake Basics, and Customer Appreciation Night

· Raised income and loyalty for the Short Hills Club by implementing Happy Hour and a poolside bar

· Catered events for 20-200 guests in various hospitality settings

PRESENTATIONS

-360 Vodka “Go Green” product launch to increase awareness

-BLOWN collaboration with The Corning Museum of Glass to increase awareness 

-Venue and event analyses for New Museum, Palm House, and NYC Food & Wine Festival

MARKETING and ADVERTISING EXPERIENCE

· Increased revenue for Wine & Spirits’ marketing department through reprint and advertising sales

· Executed marketing plan for Wine & Spirits Top 100 Tasting Event, pre- and post- event

· Created and edited press releases, press kits, and promotional materials
· Created and maintained media mailing lists for mass mailings and media distributions 

· Fostered relationships with media, vendors, and colleagues 
PRESENTATIONS

-MTA Bus advertising campaign to gain market share

-Hershey’s Bliss re-branding experiential marketing campaign

-“Green” marketing and its effect on the industry and Jack Morton

-Museum of the City of New York marketing plan to increase traffic and income

LEADERSHIP

· Sunday School teacher for ages 3-18, 2002- Present

· Secretary and assistant dance instructor for TerpsiXorians, Inc., 2004- Present

· Trained and supervised 20 new hires within retail and hospitality industries

LANGUAGES

Fluent Greek, understand spoken Spanish, elementary Japanese

SOFTWARE & SKILLS
Microsoft Office Suite, Macintosh, working knowledge of social media portals, Fashion GPS, Cision Point, 80 wpm
VOLUNTEER

· National Eating Disorder Association Fundraiser, New York, NY, March 2010

· Mercedes Benz Fashion Week, Rodarte, New York, NY, Feb. 2008

· New York City Food and Wine Festival, New York, NY, Oct. 2008

· St. Demetrios Greek Festival, Union, NJ, annually Sep. 2000- Present
