
         

 

FOR IMMEDIATE RELEASE   
CONTACT:  Joyce Linehan (617) 282-2510 x 1, joyce@ashmontmedia.com 
        Jenny Dong, PUMA PR (617) 488-1009, jenny.dong@puma.com 
 

ICA/BOSTON AND PUMA PRESENT FREE WORLD PREMIERE OF HOME IN CELEBRATION OF  
WORLD ENVIRONMENTAL DAY, JUNE 5 

 
Evening Kicks Off With Cocktail Reception Sponsored by PUMA at 6 p.m. 

 

Please note: This screening was previously announced as ticketed. It is now free of charge.  

 
(BOSTON – June 2, 2009) The Institute of Contemporary Art/Boston (ICA) presents the world premiere of 
HOME, a film directed by Yann Arthus-Bertrand, produced by Luc Besson, on Friday, June 5, at 7 p.m. 
Tickets are free and available one hour prior to the screening on a first come, first served basis. Capacity 
is limited. Ticket-holders are invited to attend a free cocktail reception sponsored by PUMA from 6 - 7 
p.m. For more information, call (617) 478-3103 or visit www.icaboston.org. 
 
HOME, directed by internationally recognized photographer Yann Arthus-Bertrand, takes us on a 
fascinating aerial journey all around the planet. Narrated by Glenn Close, the documentary was filmed 
across fifty countries and shot entirely from the sky in high definition, offering a powerful commentary on 
the major environmental and social issues challenging our world today. HOME invites us to stop for a 
moment in order to look at our planet and realize how we treat its treasures and beauty.  
 
Presented as part of World Environmental Day, HOME will premiere simultaneously throughout the world 
on June 5, creating a global event. (Produced by Elzevir Film and Europacorp, 2009, 93 min, digibeta). 
The film is the result of a collaboration between Yann Arthus-Bertrand, the producer and director Luc 
Besson and Francois-Henri Pinault, Chief Executive of the French luxury group PPR – the majority 
shareholder of PUMA and the world exclusive partner of HOME. 

The HOME trailer can be viewed here: http://www.youtube.com/user/homeproject. High resolution photos 
available on request. 
 
The screening of HOME and the reception are made possible by the support of PUMA.  Special thanks to 
the Cultural Services of the French Consulate in Boston. 
 
 
About Film and Video at the ICA 
ICA Film and Video presents an adventurous selection of the best regional, national and international 
cinema, experimental and independent film, video, and digital media.  In addition to programming works 
inspired by the museum's acclaimed exhibitions, the ICA collaborates and co-presents with several major 
film festivals, and presents retrospectives by important contemporary artists. The ICA has presented 
world, U.S. and regional premieres, including sneak previews of highly anticipated films, and 
conversations with filmmakers, film scholars and critics. 
 
About the ICA 
An influential forum for multi-disciplinary arts, the Institute of Contemporary Art has been at the leading 
edge of art in Boston for more than 70 years. Like its iconic building on Boston's waterfront, the ICA offers 



new ways of engaging with the world around us. Its exhibitions and programs provide access to 
contemporary art, artists, and the creative process, inviting audiences of all ages and backgrounds to 
participate in the excitement of new art and ideas.  The ICA, located at 100 Northern Avenue, is open 
Tuesday and Wednesday, 10 a.m. - 5 p.m.; Thursday and Friday, 10 a.m. - 9 p.m.; and Saturday and 
Sunday, 10 a.m. - 5 p.m.  Admission is $15 adults, $10 seniors and students, and free for members and 
children 17 and under. ICA Free Admission for Youth is sponsored by State Street Foundation. Free 
admission on Target Free Thursday Nights, 5 - 9 p.m. Free admission for families is sponsored by Hood 
(2 adults + children) on last Saturday of each month. For more information, call (617) 478-3100 or visit 
www.icaboston.org. 
 
About PUMA 
PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel 

and accessories.  It is committed to working in ways that contribute to the world by supporting Creativity, 

SAFE Sustainability and Peace, and by staying true to the values of being Fair, Honest, Positive and 

Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport 

Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and 

Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, 

Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein 

Chalayan.  The company, which was founded in 1948, distributes its products in more than 120 countries, 

employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, 

London and Hong Kong. For more information, please visit www.puma.com  
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