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product go to market and 
succeed.  The diseases listed 
above have become somewhat 
of an epidemic over the past 
couple of decades, giving 
these recent studies great 
plausibility.

Overall,   I was very impressed 
with the presenting group.  

They were very knowledgeable 
about the industry, the specifi c 
product and the manufacturing 
process.  Their presentation 
was not only informative, 
but persuasive as well.  The 
facts were clearly stated and 
accurate.  Most important, their 
personal belief in the product 
was clearly evident.  Based on 
the presentation given by the 
Idyll Life team, I look forward 
to trying the Pure Lite product 
as soon as it is available in the 
United States.

I was immediately drawn to 
this speech because of the 

focus that has recently been 
placed on artifi cial sweeteners.  
Many studies have been 
reported warning that the long 
term eff ects of sweeteners 
like aspartame and sucralose 
could be serious.   These  
studies  suggest that potential 
risks could include diseases 
such as neurological disorder, 
fi bromyalgia and even certain 
types of cancer.  As a diet soda 
drinker, I am eager to see this 

Idyll Life eagerly announces 

the introduction of Pure Lite™, 

an all natural, high intensity 

sweetener.  Derived from the 

Stevia seed,  Pure Lite™ will 

be the only one of it’s kind on 

the market.

EVALUATION SUMMARY
Idyll Life ‘s Pure Lite™



comfortable.  To fully understand the 

humor, I must make it clear  that she 

pointed to an extremely thin man.

Finally, the speaker provided 

samples of unsweetened green 

tea for the audience to taste.  She 

explained that the producer of this 

green tea felt so strongly opposed 

the use of Aspartame and Sucralose, 

that he produced the beverage 

unsweetened. With the natural 

and health related food segments 

experiencing an increase of 20% 

growth per year, it is imperative that 

an all natural sweetener is available.  

Although the fi rst speaker was not 

introduced, nor did she introduce 

herself, she spoke very convincingly 

about the extreme importance of 

her company’s product.   In a matter 

of fi fteen minutes, she was able to 

provide the audience with the basic 

background informatio for both the 

beverage industry and Pure Lite’s™ 

benefi ts within the industry.  She 

opened with some overwhelming 

statistics about the increase in obesity 

in Asia.  Rising from 6% to 19% in just 

a few decades, the trend is alarming.  

She proceeded to make a joke 

stating quite simply that “Asians 

are fat.”  Then pointing to a colleague, 

she said “Just look at him.”  With 

this  addition of humor, the speaker 

was able to gain the attention of 

the audience and make them feel 

Shocking Statistics,

Humor 

and Samples

are effective methods 

to engage an audience.

I N T R O D U C T I O N
Get the audience ‘s attention.

4 Idyll Life: Introduction



In my opinion, the fi rst speaker 

succeeded in all of these tasks.  The 

speaker used a direct method stating 

the main idea fi rst and allowing 

the evidence to be given by the 

other presenters. At the end of the 

indroduction the  audience was eager 

to hear more about this revolutionary 

product, and fi nd out when it might 

be available to them.

The fi rst speaker’s duty was not 

only to gain the attention of the 

audience and establish credibility, 

also to outline the main idea of the 

presentation.  When the next speaker 

took the fl oor, the audience should 

have had a pretty good idea of what 

was to come.  The introduction is vital 

in building the foundation for the rest 

of the presentation.  

Beginning with the Introduction, the purpose of the presentation is to inform the  

audience of the information listed below and to persuade them that Pure Lite™ is 

indeed the best option for the beverage industry.

Aspartame and Sucralose control most of the high-intensity, non-caloric sweetener 

market, and their long term health eff ects are potentially harmful.

Pure Lite™ is the ONLY all-natural, FDA approved, non-caloric high intensity 

sweetener available.

Pure Lite™ is derived from the Stevia seed through a proprietary  extraction process 

that leaves no bitter after-taste. 

•

•

•

O B J E C T I V E
What is the main idea?
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To fully understand the humor, I must make it 

clear  that she pointed to an extremely thin 

man.

Within the “Problem-Solution” format, 

the team used a topical pattern to 

accomplish several things.  The fi rst being to 

keep the audiences attention, was acheived 

by merely “changing the scenery.”  The second 

reason was to insure that the speaker presenting 

a topic was an expert on that topic.  The ability 

to answer questions or provide detail that is not 

on the script adds greatly to one’s credibility.

The team used a very productive “Problem-

Solution” presentation pattern.  Beginning 

with the introduction full of scary statistics, 

they were able to off er, in the end, a hopeful  

outcome.  By addressing issues that were on the 

minds of the audience and precisely answering 

questions from the panel, the Idyll Life team 

was victorious in convincing all involved of the 

product’s value.  Problems such as safety, taste, 

cost and  distribution  were all combatted with 

their buisiness plan solution.  the attention of 

the audience and make them feel comfortable.  

O R G A N I Z A T I O N A L

P A T T E R N S

How did they make their point?

6 Idyll Life: Organizational Patterns

Problem Solution
Health risks of high intensity sweeteners

Bitter after-taste

Cost Eff ectiveness 

Production Capabilities 

•

•

•

•

All natural make-up from Stevia seed.  It has 

been FDA approved and requires no chemical 

mixture.

The patented extraction process acheives a fi nal 

product that is 95% pure Rebaudiana-A.

True-Lite™ will be priced just slightly higher 

than Aspartame, but signiff gantly lower than 

Sucralose and sugar.

Idyll Life has exclusive rights to the special 

Stevia seed and the patented extractio process.  

Thailands climate enables year your crop yield.

•

•

•

•



male presenter did slouch, but it 

did not distract from his message.  

Every Idyll Life team member 

exuded an unquestionable 

confi dence in their statements.  

When challenged,  they did not 

waiver.  They maintained that 

the information presented was 

completely accurate and up-to-

date.  Even though the team had 

non-speaking experts on hand, 

the speakers had no problems 

answering even the most diffi  cult 

technical questions.  

In summary, I found the entire 

presentation to be focused 

and highly persuasive.  Outside 

of the few statements that 

were incomprehensible due to 

language barriers, I was amazed 

at the amount of information that 

I was able to grasp and retain.  

The manner in which a speaker 

presents his or herself is just 

as important as the material that 

he/she is presenting.  All team 

members were from Thailand.  

They spoke with heavy accents, so 

I had to replay many segments for 

comprehension.  In spite of this, I 

was impressed with their delivery 

and audience interaction. 

Each speaker maintained eye 

contact with the audience 

and used a conversational  tone.  

None of the speakers read from 

a script, unless an explanation of 

the slide was necessary.  Most of 

the speakers kept hand gestures 

to a minimum, although the 

fi nal speaker seemed to be more 

expressive than the others.  As 

for posture, the females seem to 

dominate in this category.  The 

DELIVERY DYNAMICS
How were they perceived?
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The last statement was a 
summary from a member 

of the panel reiterating the 
main objective.  This point is 
that True Lite™ is a safe and 
all natural  high intensity 
sweetener, unlike any other 
on the market.  I assume that 
this abrupt ending was due 
to the time limits imposed on 
this competition.  Regardless, 
the Idyll Life presentation was 
communicated effectively, and 
their product was distinguished 
as an innovative solution 
to an ongoing problem in 
the beverage industry.  It 
was both informative and 
persuasive, earning the Idyll 
Life team the Moot Corp Global 
Championship Award for 2006.  

Whether the speech was 
over or it was cut off  

before completion, I feel that the 
presentation was summarized 
and concluded successfully.  
The last speaker was presenting 
the marketing strategy and 
revealing several companies 
that intended to utilize True 
Lite™ in the production of 
their no-calorie sweetened 
beverages.  He produced three 
letters of intent and suggested 
that others had shared the same 
interest.  Being the Idyll Life 
Director of Marketing, he gave 
many revenue projections and 
production costs estimates. In 
addition he summarized results 
from consumer testing done by 
one of the potential clients.  

C O N C L U S I O N
Did they meet  their objective?

8 Idyll Life: Conclusion
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