
Paul F McDonald
“First and foremost, I consider myself a problem solver. It’s just lucky that 

I happen to be good at using media.”



TWO DECADES OF MEDIA DECADENCE 

I am an energetic and savvy media and brand management professional with 20 years of proven 

experience at influencing audiences and getting results. I am a driven performer who is skilled at 

developing cutting edge creative as well as working and managing diverse, creative teams.

I am highly adept with all facets of media project execution and post-production, interviewing, 

directing, development of web, social media and e-marketing campaigns.

I can guide and consult with your creative and media teams - or partner with you personally to 

develop short term and long-term strategies for sales, product development and product releases, 

additional B2B external marketing, training, and manpower development.

Contact me to improve consumer, employee and vendor/client engagement; to benchmark 

progress against other organizations; or assist you with advertising and marketing agencies and 

consultants.

While leading a corporate media team for 20  years - I developed and designed custom training 

initiatives, marketing, and new product launches for companies such as Johnson & Johnson, RCA, 

P&G, the Italian-based Luxottica Group, and a host of international and licensed brands, such as 

Chanel, Ralph Lauren, Bvlgari, Burberry, Tiffany & Co., Dolce & Gabbana, Oakley, and many 

more.

I created and developed the in-store kiosks for the largest consumer product release in history 

(DIRECTV), was a visionary in developing what may be the first online, trackable web training 

(for education credits) designed for Dentists (sponsored by P&G), and created a series of 

international award winning print designs, websites, videos, and POP materials for Luxottica.

email | paulfmcdonald @ yahoo . com



RECOMMENDATIONS FROM RENOWNED BUSINESS LEADERS

The largest financial paper in Europe, Handelsblatt, referred to me in a headline as “Der Unternehmer.” 
I don’t know what it really means - but I’d stay away if I were you.

“Visionary. Big thinker. Creative. Strategic. All things that come to mind when I think about Paul McDonald. He's 
worked on some of the biggest brands in the world, helped move the needle through the smart creative and customer 

focus that comes from many years working on large brands and projects. To top it off, he's incredibly funny and 
insightful and just plain fun to be around. I very much enjoyed working with him and am honored to continue to call 

him a friend.”  June 25, 2010 

ERIC WEAVER, VP of DIGITAL STRATEGY, DDB CANADA

“Under Paul's leadership, Luxottica Retail experienced spectacular visual and sensory productions that hit the target on 

driving the business and stirring emotional enthusiasm. I have never experienced any presentation or media event that 
parallels Paul's team's creativity, style and energy, whether that be inside or outside the corporate world. His knack for 
leading a team in delivering excellent creative media tools in tight timeframes is incredible. He truly impacted Luxottica 

Retail's culture in bigger ways than many others could. Since leaving Luxottica, I sincerely have critiqued every 
presentation I have witnessed, and they lack the appeal he drove. Paul, you have quite a gift. I would recommend his 

creative and technical skills highly to anyone.”  September 22, 2009

SHEILA WYATT, REGIONAL MANAGER OF HR, LUXOTTICA GROUP

“Paul McDonald is a creative powerhouse who can imagine, design, and execute compelling media experiences. His 

work is visionary, emotional, and award-winning. A true creative, Paul can be edgy and controversial but always with 
appropriate boundaries and the sincere motivation of connecting to the audience. Anyone who works with Paul will not 
be disappointed in either the quality of his work or his passion for excellence.”  July 27, 2009

VALERIE NORVELL, VP of LEARNING AND TALENT MANAGEMENT 

“Paul, while at Luxottica was the longest running client/vendor relationship I have ever had in the industry. It ran for 
well over 10 years and he was always one of the most professional, creative and easy to work with clients I have ever 

partnered with. He understands how to communicate the important message and when you need emotion from your 
audience...he always captures it. A true Meeting & Event PRO!”  July 27, 2009

Top qualities: Great Results , Expert , Creative
SCOTT KERR, VP SALES AND MARKETING, MULTI IMAGE GROUP
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CONNECT - 
SUNGLASS HUT

A MASSIVE 

CULTURAL 

CHANGE 

Turnover was at 130%
People don’t quit the company, they quit their manager
Money is NOT the number one people stay with an organization, rather it is 

being appreciated.  
Focus on them and the results will follow
Sunglass Hut’s delivered a bold promise to the CEO in Milan, Italy

Produced a two day - featuring a full length 90-minute Documentary entitled “Connect” 
– a raw reality show style video similar to “Intervention” (shot in three weeks).  The goal 
was to reduce Sunglass Hut associate turnover, which at the time was over 135%.  The 
major cause was poor manager to associate communication and the conflicts that 
occurred as a result.  The documentary – in conjunction with the print/online training 
materials – reduced turnover at Sunglass Hut to roughly 80% - with an annual savings of 
an estimated $34,000,000 annually. A secondary goal was also achieved in keeping 
engaged employees employed – and allowing non-engaged employees to self-select out.
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ILORI
CREATION OF A LUXURY BRAND 
September 2007 Luxottica launched Ilori – the 

first luxury store dedicated to the treasure 
of Sunglasses

Based upon two years of research (hours on 
videotape)– in a world where luxury was 
becoming “normal”

Perfect pampering: personal handwritten 
notes, luxury exclusive chocolates, VIP 
lounges, custom muzak, media walls 
based on different themes (all 
programmed)

Each store has its own “storybook” of 
customers and their search for treasures

Flagship store in Soho won several “Retail 
Design of the Year” awards

THE EVOLUTION OF 
LENSCRAFTERS 

The three year transformation 
from a “One Hour” 
service and convenience 
based  culture to a 
premium and luxury 
“Fashion Experience” - 
and then the journey 
back to the service 
culture again!
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HI TECH ENTERTAINMENT 

THE DANGERS OF HEV LIGHT 
In 2002 - Luxottica was preparing to rollout a very high tech product 

lens that was aimed at reducing High Energy Visible [HEV] light - a 

potentially dangerous form of light.  The subject had never been 

discussed at any level within the organization - but it was imperative 

that the entire field organization became experts at explaining this 

very technical lens - WITHOUT ERROR TO THE CUSTOMER - within 

weeks.  

This innovation in prescription sun lens technology---was the 

development of a polarized melanin sun lens. The product was called 

Featherwates SPF (and I also named the product).

RAY BAN “THE GENUINE CAMPAIGN” 2000

FEATURING THE BOLD, RAW 
PHOTOGRAPHY OF DANNY CLINCH

After Luxottica purchased the Ray Ban brand, this legendary 

and iconic sunglass had fallen from its lofty perch as the 

world’s biggest and best known eyewear brand.

The first major campaign to re-launch and re-brand Ray Ban - 

featured a series of posters, “signed right off of the street” 

models, coupled with iconoclastic phrases.  

Customers begged for the posters - and within 5 years, Ray 

Ban again was the best selling sunglass in the world.  Now 

ten years later - no brand is even close.
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EYEMED INSURANCE - B2B MATERIALS 

CAPTURING THE EYE OF THE HR VP
A decade of delivering the visuals. Eyemed administers 
managed vision care plans to about 160 million members 

(roughly 50% of Americans) through a nationwide network 
of over 10,000 providers that includes optometrists, 

ophthalmologists, opticians, and retailers.

The company has a diverse customer base that includes 

large corporations (Cintas), government entities (the State of 
New York), and health insurers (Health Net). 

When I started working on their expansion strategy, 
EyeMed had roughly 100,000 customers and 700 points 

outlets.

LENS TRAINING MATERIALS

YOU CAN’T SELL WHAT YOU 
DON’T UNDERSTAND

WIth a constantly revolving workforce, and 

innovations occurring each year, keeping a 

trained, confident workforce became a 

continual struggle.  With little connectivity to 

the stores - we relied on the development of 

key customer/associate visuals that could be 

used during the sales process.
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TALENT MANAGEMENT INTEGRATION 

LOOK OUT KID!
Recognized by many HR agencies as one of the most 
innovative rollout strategies in recent times - we created a 

“mock protest” song to complain about the annual review 
process - complete with fake messages to drive managers 

and associates to an internet site to see what the buzz was 
about.

Later, we replaced the site with a version of a Bob Dylan 
protest classic which introduced the new Talent 

Management System as the solution to their ills.

The hype increased eagerness and adoption rates during 

a business critical period.

P&G C.E. DENTAL WEBSITE - THE GROUNDBREAKING 
WEBSITE 1996 (AND OTHER INNOVATIONS)

THE ASSOCIATE CREATIVE DIRECTOR

In the mid 1990’s our company began pushing corporate communications 

into the realm of business theater - and utilizing new technologies  in new 
and groundbreaking ways.  I partnered with designers to create interactive 
kiosks that helped introduced DirecTV to the western hemisphere, and 

captivated audiences with the first laptop-based sales presentations for P&G. 
But what really made waves was launching P&G's first-ever Internet site, 

DentalResourceNet, an e-commerce site targeting dentists. The site was fully 
accredited and the results and pages dental professionals visited was tracked 

and the data mined and scrutinized. 
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MINDBLOWING EXPERIENCE WEBSITE

What began as an attempt for LensCrafters to redefine the 
Customer Experience in Eye Care - turns into a money saving 

tool that reduced millions of wasted dollars and streamlined 
store designs and efficiencies.

Key Goals and Outcomes
• Break down current emotional barriers to the eye-care 

category making the purchase process a positive experience.
• Drive stronger customer retention and loyalty through an 

experience that is unmatched by other eye-care retailers.

• Drive traffic through an experience that is so much better 
than competitors, people want to tell their friends.

• Reduce all travel and expense related to field 
merchandisers - create a “go to” resource for all associates

“YANKS”!
YANKS! is the latest gritty docu-soap from pmac tonight 
entertainment that features the connectivity between a 
Scottish town (Fort William), their last-placed floundering 
football (soccer) team that has not won a match in over two 
years - and a group of wide-eyed, Amateur Americans who 
intend to take the team from "worst to first.” Every episode 
takes you into the private lives of the players and leads up 
to an exciting match in the final act of the show. 

Status: 	 	 Pre-production

Locations: 	 Scotland, UK

Project Notes:  One week shoot June 2011 – Los Angeles
  July – December 2011 – Scotland
  March – May 2012 - Scotland 

Production Co: 	 Transition Films (proposed) with local UK 
	 	 production assistance (Tern TV)

Genre: 	 	 Reality

Executive: Paul McDonald
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YANKS! ONE MAN PR MACHINE
Researching the rights to the idea and securing an entertainment law firm
Drawing up plans, copyrighting “America’s Team” and all the intellectual property
Introducing myself and plan to the team
Winning over an skeptical Board, Area Governors, local financiers and perhaps the 
world’s most Xenophobic culture
Creating press buzz and controversy
Developing websites and social campaigns – while designing uniforms, maintaining 
and managing business affairs for a team in another country
Securing Angel financing, pre and post money evaluations, business plans and 
financials for the America’s Team FC brand (both show and web)
Writing, producing and developing the sizzle reel
 Coordinating and maintaining an e-commerce site – creating merchandise

In Pre-Production

Fall 2011 Debut



YANKS! Debut Season 2011 - 2012 
America’s New Team is already the talk of the UK 

Here’s what UK and USA Sports 
and Entertainment writers have 

been saying about YANKS!: 

“I’m certain this show will be an instant 

success both in the UK and USA” 
- John McGinlay, Former Bolton Striker, 

UK Sports Commentator

“MOVE OVER DALLAS, AMERICA HAS A NEW TEAM”
SEATTLE POST - JANUARY 2010

US Player and Fan

America’s Team FC merchandise is already selling

“Both evil and 

genius...there’s no doubt 

that sports and TV are 

headed for the interactive.” 
- This is American Soccer 

Magazine

“Paul McDonald will 

succeed where David 

Beckham failed - by 

selling Soccer to 

Americans” 
- The Daily Mail
- Largest UK Daily 

“More than just a series about "a team that has one 

of the worst records in all of professional sports"  

But when the team is the subject of an interesting 

public ownership scheme/

reality show you're probably 

not too hung up on doing 

things as they have been done 

before. It's an interesting 

intersection between reality 

TV, social networking and 

sport...it's gonna be special. 

Anyone else want to join me?”

“(This) remarkable tale of how US 

backer Paul McDonald aims to 

take the Highland League’s 

bottom club ‘from worst to first’ 

has already made national 

headlines.”
- The Press and Journal

“...a hilarious trailer” 



AWARDS

Apple (Mac Live) Film Festival:  Grand Prize Winner, 2006

"The Fashion Revolution" (New York, New York) - Writer, Producer, Lyricist, Director

Axiom Award for Excellence - 2002

Interactive Category - Introduction to Diversity

Writer - Producer

Franklin Printing and Design Award - 2007

Ralph Lauren Training Program - Creative Director

ASTD “Best in Class” Award 2009

Large Company Competition (Ranked 11th Nationally)

I’VE WORKED ON 
A GLOBAL STAGE
Indonesia, the UK, Canada, 

Germany, Mexico, El Salvador, 
Bolivia, Laos. As a rule, I’ll take 

the Scottish Haggis over the 
buried pickled eggs I had in 
Indonesia. Otherwise, I can eat 

about anything. 

Got an idea? | call 513.227.7642



contact details:

I can guide and consult with your creative and media teams - or partner with 
you personally to develop short term and long-term strategies for sales, 

product development and product releases, additional B2B external marketing, 
training, and manpower development.

Contact me to improve consumer, employee and vendor/client engagement; to 
benchmark progress against other organizations; or assist you with advertising 

and marketing agencies and consultants.

Paul McDonald
6388 Derbyshire Lane
Loveland, OH
45140
513.227.7642
paulfmcdonald@yahoo.com
www.pmactonight.com

http://www.pmactonight.com
http://www.pmactonight.com

