
The UO Substance Abuse Prevention Program (SAPP) is gearing up for a final push to have 
students sign up for their fall 2009 courses and short-weekend courses. The last day for registra-
tion is Wednesday October 7th, and they would like run three separate, different sized ads (1/4 
page, 2 x 5 and 1 x10) to run on the Friday, Monday and Tuesday prior to the registration dead-
line. The program is designed to provide education and increased awareness in the areas of 
alcohol, tobacco and other drug prevention, intervention, treatment and recovery.
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Company: UO Substance Abuse Prevention Program

Undergrad and grad students familiar with substance abuse, personal use or familiarity through 
friends and family, but unaware of its wide-ranging negative effects to the body and mind.

Many students don’t know that the university provides substance abuse prevention courses. 
SAPP wants to let students know they are a service and not a post-drug incident punishment.

Many consider SAPP to be a post-drug incident program or don’t see the benefits of a 
drug prevention course versus the Internet.

SAPP provides students with knowledgeable substance abuse prevention tactics for  
personal prevention, while also sheds light on how to deal with friends/family that use.

SAPP instructors have been teaching about stubstance abuse prevention for over 20 years 
combined.

“I want to take a class because I know about substance use, but I want to know everything 
about it: positive and negative”

Direct, modern, informative

website lisiting: http://sapp.uoregon.edu; a list of as many courses that the ad can fit (found on 
the website); SAPP logo; registration deadline is October 7th.

Past SAPP ads in the database and their website for course listings.
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