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Jim Pittman 
Testimonials/Endorsements 

   
Ochsner Health Plan:  
   
"Jim Pittman developed results-oriented strategies that contributed significantly to increased brand 
awareness, revenue and market-share over a three year period.  Under his leadership, the OHP 
marketing team reduced print and distribution cost, while focusing marketing campaigns on achieving 
maximum ROI." -- Terry Shilling, former President/CEO, Ochsner Health Plan.  
 
“Talented, creative, with an excellent work ethic, loyalty and unquestioned integrity.” – Laurence 
Cortez, MD, former Medical Director, Ochsner Health Plan. 
 
“Jim was a dependable, creative person that I could always count on to get the job done on time and in 
a most professional manner. His understanding and support of the sales process made him extremely 
valuable.” – Michael Bolton, former Senior Vice President of Sales & Marketing, Ochsner Health Plan. 

   
Humana:  
 
"As Director of Marketing, Jim Pittman developed measurable campaigns for Ochsner Health Plan 
that contributed to increased brand awareness, market-share and revenue. One of the things I 
appreciated about Jim is the data analysis that went into the marketing campaigns. He also helped to 
introduce Humana to the Louisiana market. I feel comfortable in recommending Jim as a results-
driven marketing professional." – George Renaudin, Vice President Medicare Market Operations, 
Southern Division, Humana, former Senior Vice President of Administration, Ochsner Health Plan. 
 
"Jim Pittman is one of the best marketing professionals I have ever worked with. His greatest strengths 
are: a keen sense of how to "speak" to audiences in the local markets, and the kind of ROI discipline 
on every dollar spent that would make any CFO glad to have him."  -- Hassan Rifaat, MD, former 
Market CEO, Humana's Southeast Region.  

 
Peoples Health: 
 
“Jim and I have worked together over the last 5-7 years at two different Managed Care Organizations. 
Jim’s work has been excellent during the numerous projects that we have collaborated on. I would 
highly recommend Jim as a marketing and communications consultant.” – Kevin Roache, MD, 
Medical Director, Peoples Health, former Medical Director, Ochsner Health Plan/Humana. 

“I have worked with Jim in two different settings - at Peoples Health Network and at Meadowcrest 
Hospital. I have always found Jim to be extremely organized, prompt and value driven. He has 
excellent analytical skills and is able to track multiple details of any project or task. Jim's approach is 
practical and realistic allowing him to relate to the things that matter most and present his ideas to 
multiple levels of audiences. Jim is extremely professional and does a great job of representing the 
company.” – Macon Moore, Vice President, Business Development, Peoples Health Network, former 
Chief Operating Officer, Meadowcrest Hospital. 

“I had the pleasure of working with Jim at Peoples Health in his capacity as Marketing Director. Jim's 
consistent approach and detailed analysis of data always created a sound marketing plan and strategic 
direction for the company. I would highly recommend Jim as a superb marketing professional that can 
bring vision, value and direction to a marketing team in order to drive business through advertising 
and the sales process.” – Suzanne Whitaker, Director of Communications, Peoples Health. 
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LHC Group, Inc: 
 

“LHC contracted with Mr. Pittman to assist/lead our growing company in developing and 
implementing a Strategic Marketing and Sales Plan. Jim proved to be quite skilled at the work for 
which he was contracted. He took the time to gain an excellent knowledge of the company and the 
personnel who were key to our marketing and sales efforts. He also did a thorough review of our past 
marketing and sales efforts. From his initial groundwork, Jim developed for our company a detailed 
strategic plan. After this he methodically "worked the plan" lending a tremendous amount of structure 
and accountability to our organization. I would readily recommend Jim to any company seeking to 
increase its market share and in developing a sustainable structure to its sales and marketing efforts.” -
- John L. Indest, Board Member & former President/Chief Operating Officer, LHC Group, Inc., 
(NASDAQ: LHCG). 
 
“Jim brought a great deal of accountability to our marketing department. The processes for measuring 
the performance of this function within our company that he put into place during his tenure here still 
exist today. I would highly recommend Jim for his work ethic, his abilities, and his work experience.” – 
Daryl Doise, Executive Vice President/Chief Development Officer, LHC Group, Inc. 

   
Nationwide Environmental Solutions: 
 

“I have known Jim for more than 25 years. He provides our business with advice and counsel on 
marketing strategies, tactics and related external communications. He has effectively managed the 
development of marketing and communications projects to support branding and the national launch 
of our company’s products and services. It is without hesitation that I recommend Jim Pittman to any 
organization in need of an innovative, results-driven, strategic planning and marketing leader” – Trey 
Adams, Chief Executive Officer, Nationwide Environmental Solutions, Inc. 

   
AstraZeneca Pharmaceuticals: 
 

“I hired Jim because I saw his drive to succeed. He had no previous pharmaceutical experience at the 
time, but still excelled in his position. He worked independently and was a self starter. Our company 
went through a merger within a year or so of his hire and we closed Jim's branch. Jim was an asset to 
our team and I was sorry to lose him. I think he would make an excellent addition to many teams.” --
Greg Hanson, Executive Pharmaceutical Sales Specialist, AstraZeneca 

 
Archdiocese of New Orleans Catholic Charities: 
   
“Catholic Charities contracted with Jim following Hurricane Katrina to develop and implement a plan 
for re-starting our summer youth education program. Jim helped develop the plan, implement 
strategies and recruit personnel. Jim's professionalism, commitment and flexibility were a great help in 
the chaotic times post-Katrina.” – Gordon R. Wadge, Co-CEO & President, Catholic Charities, 
Archdiocese of New Orleans 
 
"Jim Pittman is one of the most talented young men in marketing in the Southeast. He has an uncanny 
ability to fashion the key features of the company's strategy into a marketing campaign that speaks to 
what the customers want. He stands by what he produces and measures success by quantifying results 
from specific marketing strategies." -- Elmore F. Rigamer, MD, MPA, Medical Director, Catholic 
Charities, Archdiocese of New Orleans and PACE Greater New Orleans, former Medical Director, Sisters 
of Charity Health Care System (now Christus Health).    
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Tenet Healthcare System: 

"Jim successfully shifted market-share from both the primary and secondary service areas... He is an 
outstanding strategic thinker and is superb at executing a plan... I was very fortunate to work with Jim 
and highly recommend him, without reservation..." -- Jaime Wesolowski, former CEO of Meadowcrest 
Hospital, Tenet Healthcare System. 

“Jim is a conscientious professional with broad and deep understanding of healthcare business 
development and marketing. His ability to see the big picture enables him to identify and execute on 
opportunities. He is a pleasure to work with and manages successfully in complex organizations and 
cultures. I highly recommend him.” – Roberta Stewart, Regional Director of Business Development & 
Marketing, Tenet Gulf States Region.  

“As the head of large medical practice we worked closely with our partner hospitals. Jim, often 
representing that partner, was always available, knowledgeable, and positive in looking for win/win 
opportunities. He was an outstanding asset to all of our joint activities. I would highly recommend Jim 
for any opportunity. He would be a valuable asset to any organization.” – Joseph Macaluso, M.D., 
Managing Director, Director of Research, Urologic Institute of New Orleans 

 
Other Testimonials/Endorsements:  
   
"Collaborating with Jim was a re-affirmation of everything I believed to be true in advertising. His 
constant drive for compelling creative while maximizing the return on investment made working for 
Ochsner Health Plan both rewarding and challenging. It also made the successes all the more 
satisfying as our strategies resulted in calls, inquiries and many, many new customers for the client." -- 
Fred Peer, President/Creative Director, The Peer Group 

"Jim helped me to develop a 10-person Marketing Department that went on to distinguish itself in 
marketing "firsts". Jim may have created the term "thinking out of the box". Creativity is his strong 
suit… Integrity and trust are rare commodities in today’s world, but Jim Pittman possesses both. In my 
capacity of executive director of JEDCO (Jefferson Economic Development Commission), I meet and 
associate with the top 100 executives in this region. Most have more wealth than Jim, none can be 
trusted more.” -- Lucien Gunter, Executive Director of JEDCO, former Vice President of Marketing, 
West Jefferson Medical Center 

  


